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Oil Advisory Committees Named; 


Ickes To Appoint Salaried Men 


WASHINGTON—Oil Co-ordinator to appoint government salaried repre- 
sentatives to work with oil men named to 20 committees in 5 districts. To 
date, 204 oil men named, from 50,000 nominations; additional appointments 
to be given “immediate consideration” by industry and committeemen. 


Page 7. 


East Coast Oil Curb 
May Be Defense Need 


WASHINGTON — Curtailment of 
civilian oil consumption on East 
Coast is seen as inevitable follow- 
ing British request to U.S. for 100 
additional tankers. Oil Co-ordinator 
Ickes has asked inventory, sales and 
manufacturing data from eastern 
companies. Signs point to pooling 
and allocating. Page 7. 


100 More Tankers 
Sought by British 


NEW YORK-—British ask U. S. 


government to requisition 100 more 
tankers, in addition to 50 now op- 


erating in shuttle service. No for- 


mal request yet made to oil indus- 
try. Page 7. 


No Committee Secrecy 
Urged by Editor Platt 


Appointment of 204 oil 
men to district advisory 
committees seen by Editor 
Platt as “fortunate begin- 
ning,” and urges no secrecy, 
citing need for committee- 
men to consult freely with 
industry. Page 13. 


Canada Places Curb 
On ‘Gas’, Oil Sales 


TORONTO— Gasoline and oil sales 
in Canada to be curbed, Oil Control- 
ler announces. Price advance and 
elimination of credit are part of pro- 
gram to save 294,000,000 gals. of 
gasoline for war needs. Page 7. 


OPACS Recommends 
1000-Mile Lube Jobs 


WASHINGTON — Lubricate 
“every 1000 miles” is recommenda- 
tion of OPACS in bulletin urging 
motorists to prolong life of their 
automobiles by adopting sound prac- 
tices in automotive care. Page 44. 


‘Squeeze Play’ Data 
Asked by Henderson 


TULSA — Price Chief Henderson 
asks Missouri Independent Oil Job- 
bers Assn. for full details in support 
of its complaint charging a “squeeze 
play” with narrowing margins be- 
tween tank car and tank wagon gas- 
oline prices. Page 15. 


* * * 
WASHINGTON OPACS 


proves California crude price ad- 
vance. Page 15. 


[Tine Reewal Studied 


T article 
in a series on problems and 
profit possibilities for oil 
marketers in the tire re- 
newal field. Equipment, 
costs and anticipated pro- 
duction are given together 
with recommendations of 
some large tire renewal 
companies. Page 21. 


Retail Profits Surveyed 


Profit ratios for service 
stations, studied in Dun & 
Bradstreet 1940 retailers’ op- 
erating cost survey, can be 
used by oil marketers to 
gauge efficiency and spot 
unprofitable stations. Page 
30. 


NEWS IN BRIEF 


Consumers Cooperative Assn. presi- 
dent urges trading of fuels to eliminate 
long-distance hauls. Page 17. Asks 
Ickes for uniform truck load limits. 
Page 18. 


* * * 


East Texas gas pressures decline to 
“danger point’, commissioner says. 
Page 12. 


* * 


Gasoline saving program pushed in 
District of Columbia. Page 18. 


* * 


Cole pipeline bill passed by Senate. 
Page ll. 


* * * 


Cotton Valley recycling project dedi- 
cated in Louisiana. Page 16. 
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AVE you ever noticed who it is that’s 

doing the business in your locality? 
Nine chances in ten it’s the station with 
modern Computing Pumps. For modern 
pumps bring in the business and keep it 
coming. They are your standard bearers 
—guardians of your investment. Pumps, 
whether old or new, foretell by their age 
and appearance precisely what the cus- 
tomer may expect from you in service and 


satisfaction. New pumps say ‘Come In;” 
old pumps, ‘drive on.” 


And when you think of new pumps, think 
of Tokheim. This veteran manufacturer, 
always a leader in the pump industry, to- 
day offers the greatest values in its his- 
tory —dependable, accurate, trouble-free 
pumps in standard Computer, Stationliter, 
or Clock Dial types, with or without Hose 
Reel (illustrated). Call your Tokheim man 
today, or write the factory for literature. 
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COMING 
MEETINGS 


JULY 
oi Burner Institute, Board of Directors 
rly Meeting, Griswold Hotel, 
Fas Point, Conn., Mon., July 21. 
North Carolina Independent Oil Jobbers 
4ssn., Summer Convention, Mayview 
Ma Blowing Rock, N. C., Fri.-Sat. 


»- Jb 


AUGUST 
National Assn. of Petroleum Retailers, 
¥h Annual Convention, LaSalle Hotel, 
Chicas Ill., Tues.-Thurs., Aug. 19-21 
SEPTEMBER 
American Chemical Society, Chalfonte- 
Hadd Hall, Atlantic City, N. J 


Mon.-Fri Sept. 8-12. 

oil Trades Assn. of New York, Sports 
Das Pelham Country Club, Pelham 
Manor, Pelham Manor, N. Y Tues., 


Sept } 

National Petroleum Assn., Hotel Tra) 
more, Atlantic City, N. J., Wed.-Fri., 
Sept. 17-19 

society of Automotive Engineers, Na- 
tional Tractor Meeting, Schroeder Ho 
tel, Milwaukee, Wis., Thurs.-Fri., Sept 
95-26 

New Jersey Oi! Trade Assn., Fal! Gol! 
Outing and Dinner, Suburban Golf Club, 
Union, N. J., Fri., Sept. 26. 
Lubricating 


National Grease Institute, 
“%h Annual Meeting, Stevens Hotel 
Chieago, Mon.-Tues., Sept. 29-30 


OCTOBER 
West Virginia Oi} & Natural Gas Assn., 
Annual Convention, Clarksburg, W. Va., 
Wed.-Thurs., Oct. 2-3. 
Twenty-Eighth National Foreign Trade 
Convention, Hotel Pennsylvania, New 
York, Mon.-Wed., Oct. 6-8. 
Nationa! Safety Congress, Stevens Ho- 
tel, Chicago, Ill., Mon.-Thurs., Oct. 6-9. 
Texas Mid-Continent & Gas Assn., 
Beaumont, Tex., Tues.-Thurs., Oct. 9 


American Institute of Mining & Metal- 
lurgical Engineers, Petroleum Division. 
Dallas, Tex Thurs.-Sat., Oct. 16-18: 
Los Angeles, Calif., Thurs.-Fri., Oct. 
-31 

Independent Petroleum Assn. of America, 
12th annual meeting, Tulsa, Okla., 
Von.-Wed Oct. 20-22 

society of Automotive Engineers, Na 
tional Fuels & Lubricants Meeting. 
Mayo Hotel, Tulsa, Okla., Thurs.-Fri., 
Oct. 23-2 

Oi Trades Association of New York, An 
nual Banquet, Waldorf-Astoria Hotel, 
New York, Tues., Oct. 28. 

society of Automotive Engineers, Na- 
tional Aircraft Production Meeting, 
Biltmore Hotel, Los Angeles, Calif, 
rhurs.-Sat Oct. 3O-Nov 1. 

California Natural Gasoline Assn... Los 
Angeles, Calif., Fri., Oct. 31. 


NOVEMBER 
American Institute of Chemical Ensi- 
neers, $4th annual meeting, Cavilier 
Hotel, Virginia Beach, Va., Mon.-Wed., 
Nov 
Society of Automotive Engineers, West 
Coast Transportation & Maintenance 
Meeting, San Francisco, Calif., Wed. 
rhurs Nov. 5-6 
American Petroleum Institute, 22nd An 
nual Meeting, St. Francis and Palace 
Hotels San Francisco, Calif., Mon.- 
Fri Nov. 3-7 
American Assn. of Petroleum Geologists, 
LOS Angeles, Calif., Thurs.-Fri., Nov 


Society of Automotive Engineers, Na 
tonal Transportation & Maintenance 
Meeting Statler Hotel, Cleveland, Ohio, 
Thurs. -Fri Nov 13-14 


DECEMBER 
New Mexico Oi & Gas Assn., Artesi:, 
New Mex., Wed., Dec. 3. 
Oklahoma Stripper Well Assn.,) Tulsi 
UKla., Fri. Dec. 5 


JANUARY, 1942 


Society of Automotive Engineers, Annu! 


Meeting (and Engineering Display) 
vOOK Cadillac Hotel, Detroit, Mich., 
lor Jan. 12-16 

Te FEBRUARY 

O1 & Gas Assn., Wichita Falls 
eX., Sat., Feb. 28 

MARCH 

Merican Society of Mechanical En- 
ineers, Spring Meeting, Houston, 
eX n.-Wed., March 23-25 

APRIL 

Petroleum Assn., 39th Semi 


feeting, Hotel Cleveland, Cleve- 
April 16-17 
MAY 


Petrolcum Exposition, Tulsa, 
t.-Sat.. May 16-23. 


JUNE 
Society of Mechanical En 
Semi-Annual Meeting, Cleve- 
Mon.-Thurs., June 8-11. 


OCTOBER 
Society of Mechanical En- 
Fall Meeting, Rochester, N. Y., 
Oct. 12-14. 
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Regional Advisory Committees to Work with Oil 


Co-ordinator named; Salaried Government Em- 

ployes to Be Appointed to Each District........ 7 
A. V. Bourque Named Secretary of Defense Tank 

British Ask for More U. S. Tankers.............. 7 


Illinois Sets Aside $150,000 for Oil Conservation ... 11 
Priority Orders for Maintenance and Repair Parts 
in Production, Refining and Tiansportation to Be 


East Texas Gas Pressure Drops Near ‘Danger 
Point’; Scheduled for Discussion at State-Wide 


MERCHANDISING 

NPN Studies Tire Renewal Field from Oil Market- 

Importance of Turnover is Shown in Service Sta- 

U. S. Filling Stations and Sales Reported by Coun- 

Lubricate ‘Every 1000 Miles’, says OPACS in Bul- 
letin Aimed to Prolong Car Life ............... 44 


MARKETS 
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JOBBERS ALREADY KNOW 


THIS WEEK 
WITH NPN 


A recent publication of 
the North Carolina Inde- 
pendent Oil Jobbers Assn. 
gives NPN an indirect com- 
pliment on its coverage of 
the recent industry-wide oil 
conference in Washington. 
Article begins: ‘Readers 
of NPN probably already 
know that at a meeting of 
Oil Men in Washington 
June 19, Secretary Harold 
Ickes .. .”” NPN’s June 25th 
issue devoted 18 pages to 
running story, pictures, full 
texts of speeches and let- 
ters and a roster of oil men 
who registered. All in all, 
NPN is proud of its thor- 
ough coverage of this his- 
tory-making meeting. If 
you missed the conference, 
NPN’s June 25th issue will 
give you full details. 


ARMY ESSENTIAL 

NPN is doing its bit in 
keeping the Army up on 
news and information of 
the Oil Industry. One Army 
man writes, “I am now on 
duty in the Technical Data 
Section where I am _ han.- 
dling applications li- 
censes for exportation of 
technical information per- 
taining to petroleum and 
petroleum products. The 
up-to-date news as present- 
ed by NPN makes a sub. 
scription thereto almost an 
essential in these fast-mov- 
ing days.” 


REFINERY LOCATIONS 


Current developments are 
reportedly causing some Oil 
Marketers to look to differ- 
ent refiners for their source 
of supply. Many times, a 
complete list of U. S. re- 
finers is not available. How- 
ever, NPN_ publishes, in 
booklet form, a refinery list 
taken from Platt’s Oil Price 
Handbook for 1940. While 
complete handbook _ sells 
for $12.50, refinery booklet 
is available for $1 per copy. 


QUALITY COUNTS 

Six companies in this 
week’s NPN outline the 
quality of their products. 
Four other companies tell 
how their equipment speeds 
deliveries in bulk plant and 
service station, while 3 oth- 
ers show how their equip- 
ment cuts costs. Two com- 
panies tell how their equip- 
ment and service build sales 
for Oil Marketers. 
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“FIG. 800" HOSE NOZZLE VALVE 
EQUIPPED WITH FIG. 802 
CURVED RIGID TUBE 


If you want a sensationally SMOOTHER, easier-to-handle, hose nozzle valve, use 


Buckeye “Fig. 800” which is giving thoroughly satisfactory service in thousands of stations. 


This valve is cast-in brass and “can take it.” Those sections which get the most wear 
have built-in strength and durability which provide this thoroughly satisfactory service. 
Yet, with all its ruggedness, the valve is light in weight, making it easy to handle. Buck- 


eye’s cam-acting lever gives you absolute flow control, from a mere trickle to full delivery. 


When this hose nozzle valve is equipped with the Fig. 802 small curved rigid tube, you 


get faster and safer delivery because blowbacks are practically eliminated. 


BUCKEYE IRON & BRASS WORKS Factory, 356 East Third Street, Dayton, Ohio 


Branch, 2223 Commerce Street, Dallas, Texas Distributors in all principal cities 


The COMPLETE Buckeye Line of Valves 
and Fittings for service stations and bulk 
plants is known and used “from border to 
border and coast to coast.” It is fully de- 
scribed in our catalog No. 11, Write us for 


IZ] your free copy TODAY. 


QUALITY FITTINGS 
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API. Report of Refinery Operations 
(Figures in Thousands of Barrels cf 42 Gallons Each) 


Dally Average Per Cent Gasoline Produc- Total Stocks 


Stocks Aviation Gasoline 


Crude Runs of Reporting tion at Refineries Finished & Total Stocks Gas Total Stocks inciuded tn Finished & 
to Stills Capacity Operated inci. Natural Blended Unfinished Gasoline Oil & Distillates Residual Fuel Ol) Unfinished Gasoline Total 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts July 12 July 5 July 12) July 5 July 12) July 5 July 12) July 5 July 12 July5 July 12) July 5 July 12 July 5 
East Coast 644 603 95.7 89.6 1,733 1,672 22,364 21,698 10,835 10,035 &,262 7,911 Fast Coast 
Appalachian 149 132 107.2 95.0 486 446 3,114 3,033 422 367 517 501 893 813 
ind., Til., Ky. : 680 325 107.1 98.4 2,631 2,482 16,742 16,728 4,010 3,725 3,752 3,597 
Okla., Kans., Mo. ... 328 306 98.5 91.9 1,271 1,155 7,039 7,347+ 1,493 1,426 2,070 2,024 Interior 
Inland Texas : os, ee 132 91.6 79.5 681 614 2,196 2,217 381 381 1,273 1,345 1,095 1,054 
Texas Gulf 1,005 837 100.6 83. 3,284 2,677 11,800 12,693 6,882 7,322 7,971 7,854 Gulf Coast 
La. Gulf . 141 148 100.7 106.7 404 331 3,244 3,136 1,466 1,435 1,283 1,221 3,488 3,576 
N. La., Ark. 58 59 123.4 125.5 162 165 447 476 250 286 435 470 ® 
Rocky Mt. 68 5&8 100.0 85.3 232 189 1,416 1,435 143 124 492 508 California 
California 524 511 73.3 713 1,596 1,382 15,049 15,205 11,135 11,049 65,129 65,679 1,751 1,744 
Reported ...&449 3,411 95.8 87.1 12,480 11,113 83,411 83,968 37,017 36,150 91,184 91,120 7.237 7,187 
Estimated Unreported 341 334 1,540 1,445 6,150 6,250 795 775 1,515 1,515 350 345 
U. S. Total* ere. ee 14,020 12,558 89,561 90,218* 37,812 36,925 92,699 92,635 7,577 7,532 
U. S. Total 7-12-40* 3,481 11,214 91,971 35,653 105,103 5,338 


* Estimated, U. S. Bureau of Mines basis. + Revised. 


U. S. Crude Oil Production 


(American Petroleum Institute figures) 
WEEK ENDED 


guts 

Louisiana 314,100 315,000 

\rkansas 72,350 72,550 

Mississippi. 42,200 33,850 

Illinois 341,650 340,350 

Indiana 22,450 21,250 

Wvoming 85.500 86,750 

rotal U. S. 3,870,750 3,658,200 MAY JUNE-JULY 

Crude Imports 139,855 156,860 i 
otal New Supply 4,010,605 3,815,060 
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foreign countries. 
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REFINERY PRICES 


Monthly prices in graphs are averages of daily high and low prices shown in 


Weekly prices are averages of high and low prices shown in Monday Oilgram, 


Gasoline Consumption By States, April, 1941 


(American Petroleum Institute Figures, 


———. Month of 


Thousands of Gallons) 


and 


4 Months Ending With 


Apr., 1941 Apr., 1940 ‘, ot Apr., 1941 Apr., 1940 
Gallons Gallons Change Gallons Gallons 
Alabama 25,742 21,400 20.29 95,916 78,784 
\rizona 10,868 9,547 + 13.87 39,870 1,700 
Arkansas 16,901 15,212 + 11. 1 64,822 3,404 
California 188,411 159,314 3.26 666, 359 591,731 
Colorado 20,974 20,380 291 73,956 
Connecticut 33,567 28,151 24 1 19/031 103,136 
Delaware 5,589 4,838 5.52 19,366 
District of Columbia 15,982 13,506 3.33 58,364 
Florida : : 40,097 34,253 7.06 170,072 148,691 
Georgia 37,069 32,116 42 140,485 118,401 
Idaho 9,540 8,519 98 30,872 
Illinois - 138,639 126,803 9.33 177,445 431,381 
Indiana 72,019 60,050 9.93 240,987 205,882 
Iowa 56,669 55,118 2.81 171,950 165,171 
Kansas : 45,509 41,341 .O8 152,273 137,586 
Kentucky 26,232 23,458 83 103,420 4,161 
Louisiana 21,012 22,192 O7 99,088 149 
Maine 12,294 9,810 12,984 416 
Maryland 30,493 24,506 13 105,868 195 
Massachusetts 66,754 56,665 & 231,751 205,572 
Michigan 117,416 99,399 106,447 351,946 
Minnesota 49,795 48,797 2.05 162,369 159,207 
Mississippi 22,121 19,350 a2 78,061 RR5 
Missouri 63,825 57,765 19 230,799 201,283 
Moniana 12,059 11,190 77 39,803 33,902 
Nebraska 20,667 20,391 18) 72,824 68,860 
Nevada 3,680 3,361 19 12,363 11,164 
New Hampshire ‘ 7,290 5,904 is 26,213 23,902 
New Jersey 83,891 71,874 (2 96 362 264,294 
New Mexico 9,937 8,634 09 36,009 32,222 
New York 166,693 148,044 6 586,680 539,602 
North Carolina 46,239 37,982 21.74 167,343 136,139 
North Dakota 18,114 14,882 mite 39,856 38,529 
Ohio ; 138,066 113,672 21.46 77.704 422,494 
Oklahoma rv 37,474 34,702 99 141,180 128,305 
Oregon 25,015 20,938 17 84,582 72,464 
Pennsylvania 139,271 121,000 a 190,087 448,484 
Rhode Island 11,965 10,171 64 14,187 37,836 
South Carolina ; 23,122 19,413 11 85,089 72,074 
South Dakota 13,350 13,591 me tf 41,490 40,035 
Tennessee 28,575 30,574 4 116,602 98,750 
Texas ; 131,203 114,320 + 77 194,399 439,683 
Utah 9,387 8,441 21 32,498 28,978 
Vermont 5,035 4,322 19,167 7,410 
Virginia . 5 41,110 32,954 24.75 145,577 116,643 
Washington Sa 37,267 31,014 20.16 126,899 108,020 
West Virginia ; ; 19,330 14,910 9.64 67,762 61,159 
51,408 47,427 + 8.39 171,550 163,325 
Wyoming 5,568 4,867 +14.4 19,931 17,479 
Total cece . 2,219,534 1,937,068 58 7,818,712 6,939,241 
Daily Average 73,984 64,569 58 65,156 57,349 


Change from previous year: 
Total change 


282,466 


+879,471 


in 


E 


Platt’s Oilyram 
NPN 


‘7 of 


Change 


to 


£10.09 
+-24.81 
+17.48 
+-10.8 
+ 5.04 
4-14.03 
$12.67 
+-13.61 


NPN Gasoline Index 


Dealer Tank 

Car 

Cents per Gallon 

July 14 ‘ ; 9.91 6.71 
Month ago 9.86 6.56 
Year ago MESES . 8.95 5.41 


Dealer index is an average of “undivided 
dealer prices, ex-tax, in 50 cities. 

Tank car index is a weighted average of 
wholesale markets for regular-grade gasoline 


Crude Oil Stocks 


(Bureau of Mines Figures, Thousands of Bbls. 
Grade or origin June 28 July 5 —_—_ 


Pennsylvania Grade 4,297 4,222 
Other Appalachian 1,420 1,480 4 6i 
Lima-Michigan 1,020 1,000 71 
Illinois-Indiana 20,246 19,695 - 551 
Arkansas 2,745 2,513 — 232 
Kansas 8,755 8,579 - 
Louisiana: ae: 12,439 12,293 — 14¢ 
Northern 4,42¢ 4170 — 254 
Gulf Coast : 8,015 8,122 + 108 
Mississippi : be 1,507 1,660 153 
New Mexico 7,203 7,615 + 412 
Oklahoma 57,158 57,217 -¢ 59 
Texas: : 88,991 88,272 — 719 
East Texas . 22,698 22,221 - 477 
West Texas 16,557 16,459 - 98 
Gulf Texas ; . 25,596 25,137 — 459 
Other Texas : 24,140 24,455 + 315 
Rocky Mountain 15,928 16,080 + 152 
California ‘ 35,125 35,074 51 
Foreign 2,565 2,370 195 
Total U. S. retinable 259,399 258,070 1,329 
Heavy in California 10,716 10,578 — 138 
East Coast! 13,078 12,790 288 


1Domestic and foreign crude petroleum (in- 
cluded above by origin) stored in East Coast 
refinery district. 


Dealer & Service Station Gasoline 


Prices 50 Representative U. S. 
Cities as of July 1, 1941 


(Reported in American Petroleum Industries 
Committee Tax Economic Bulletin) 


tae 
SEX 
(Cents per Gallon) 
Portland, Me. 9.6 3.9 sh 19.0 
Manchester 10.6 3.4 19.5 
Burlington, Vt. 10.2 4.3 mae 20.0 
Boston 9.2 3.8 4.5 yy 
Providence 9.3 3.7 4.5 17.5 
Hartford 9.9 4.1 4.5 18.5 
Buffalo 9.5 3.5 5.5 18.5 
New York 9.4 3.6 oo 18.5 
Newark 940) 4.0 4.5 17.5 
Philadelphia 9.0 20 5.5 17.0 
Dover, Del. 9.5 3.0 55 18.0 
Baltimore 8.75 3.05 5.0 17.3 
Washington 9.0 3:3 3.5 16.0 
Charleston, W. Va.. 11.05 4.05 6.5 21.6 
Norfolk, Va. 9,25 4.55 6.5 0.3 
Charlotte, N. C. 10.9 4.0 I> 22.4 
Charleston, S. C 9.75 4.25 7.5 21 
Atlanta 10.25 4.25 7.0 22.0 
Jacksonville 9.25 3.25 8.5 21.0 
Birmingham 9.75 4.25 8.5 22.5 
Vicksburg 9,25 4.75 21.5 
Memphis 9.75 4.75 8.5 23.0 
Lexington 10,25 3.75 6.5 20.5 
Youngstown, O 9.5 3.0 oD 18.0 
South Bend 10.5 4.5 3.0 20.5 
Chicago 9.1 aoe 45 16.1 
Detroit 9.9 3.74 is 18.1 
Milwaukee 10.6 1.3 3.5 20.4 
St. Paul-Minneapolis 10.4 4.0 55 19.9 
Fargo, N. D. 11.4 1.0 3.5 20.9 
Huron, S. D 10.8 3.7 5.5 20.0 
Omaha 7.9 3.0 6.5 17.4 
Des Moines 9.4 bs Hs) 4.5 17.4 
St. Louis 8.4 3.0 4.5 15.9 
Wichita 8.2 4.2 4.5 16.9 
Tulsa 8.0 3.0 7.0 18.0 
Little Rock 9.25 3.75 8.0 21.0 
New Orleans 8.75 4.25 8.5 21.5 
Houston 8.0 1.0 §.5 17.5 
Albuquerque 10.5 7.0 *22.0 
Denver 10.0 4.0 5.5 19.5 
Casper, Wyo. 11.5 5.0 a 22.0) 
Butte, Mont. 10.5 5.0 6.5 22.0 
Boise, Idaho 13.5 4.0 6.6 24.1 
Salt Lake City 12.0 4.5 5 22.0 
Reno, Nev. 12.0 4.0 SD 215 
Phoenix, Ariz. « 120 4.0 6.5 22.5 
San Francisco - 10.0 4.0 4.5 18.5 
Portland ~. 105 4.0 6.5 21.0 
Spokane 12.0 4.0 6.5 22.5_ 
Average 50 Cities 9.94 3.87 5.95 19.7 


Includes lec City Tax. Includes 0.5¢ Cit 


Tax. 
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G. C. R. A. Stocks Report Pennsylvania Crude Runs Automobile Statistics 
Compiled by Gulf Coast Refiners Assn. from (Compiled by National Petroleum Assn. from 
reports of member companies. Figures” in reports of all companies that refined Pennsyl- ae, — 
barrels.) vania crude. Figures in barrels.) May April May 
UNITED STATES 1941 1941 1940 
isoline Stocks, Total (In- Week Daily Apr. a 15,127 (Factory Sales) 
Ended Average Apr. 12 72,045 
ludes Aviation, Motor Apr. 19 76,970 Passenger Cars ee eee 
fuel & Naphtha) 1,783,783 1,934,578 Jan. 4 60,635 Apr. 26 79,147 
iation Gasoline 384,928 472,157 18 May 3 71,827 Total 417.698 374,979 325,676 
Motor Fuel 1,382,329 1,445,286 Jan. 25 74,429 May 10 72,608 Commercial Cars, Trucks 
Naphtha 16,526 17,235 May 17 73,322 & Road Tractors ” Leki 
Feb. 1 74,363 May 24 77003 Domestic Market 87,540 74,057 56,340 
Feb. 8 75,735 May 31 78,235 Foreign Markets 13,498 13,234 9,199 
Diesel Gas Oil 717,190 684,565 Feb. 15 73.712 Total 101,038 = 87,291 65,539 
Diesel Fuel 18,979 18,979 Feb. 22 71,890 June 7 ‘ 67,639 a 
Gas Oils, other types 1,116,403 1,116,403 Mar. 1 CANADA 
No. 5 Fuel Oll 260,525 260,525 Mar. 8 65,810 June 28 74,440 (Production) ‘one 
Bunker “C” Fuel Oil 447,352 447,352 Mar. 15 76,617 Passenger ‘er: 9,840 12,091 12,677 
‘rude R ai aver- Mar. 22 73,851 July 5 71,540 Commercial Cars 
Mar. 29 73.592 1940 Low 58.516 Trucks 16,745 15,493 _8,600 
age) 67,160 61,96 1940 High 85.584 Total 26,585 27,584 21,277 
Pacific Coast Taxable Gasoline Sales 
(Reported by California Oil & Gas Assn., Figures in Gallons) 
Jan.-May, 1941 Jan.-May, 1940 
May, 1941 May, 1940 % Gain (151 days) (152 days) “% Gain 
Arizona * 10,576,960 9,617,858 9.97 50,093,741 45,621,644 9.80 
California 187,459,098 157,514,167 19.01 $31,199,830 737,648,025 12.68 
‘ Nevada 3,738,365 3,240,637 15.36 14,574,977 12,799,796 13.87 
Oregon 25,043,327 22,427,290 11.66 108,880,560 94,169,933 15.62 
Washington 35,366,085 32,203,488 9.82 156,578,921 138,223,964 13.28 
5 States Total 262,183,835 295,003,440 16.52 1,161,328,029 1,028, 463,362 12.92 
East Coast Refinery Runs and Stocks 
(From API current weekly figures, representing 100° of refining capacity. Comparable week in previous year is used, Figures in thousands of bbls.) 
oe Daily Avg. Crude Gaso. Prod. Stocks Finished Stocks Gas Oil Stocks Residual 
Runs to Stills at Refineries & Unfinished Gaso. & Distillate Fuel Oil 
! Week Ended 1941 1940 1941 1940 1941 1940 1941 1940 1941 1940 
May 3 611 535 1,651 1,469 20,787 23,615 8,004 5,975 8,717 7,948 
: May 10 593 576 1,610 1,270 20,810 23,429 8,515 6,351 8,562 8,771 
May 17 570 590 1,628 1,333 20,587 23,487 8,879 6,598 8,156 8,752 
) May 24 603 573 1,584 1,321 21,157 23,618 9,122 7,218 8,467 8,115 
: May 31 574 585 1,635 1,463 21,657 23,603 9,060 7,615 8,012 8,646 
June 7 600 577 1,708 1,411 21,965 23,588 9,548 8,036 8,578 8,953 
) June 14 558 590 1,603 1,456 21,705 23,357 9,405 8,745 8,109 8,551 
June 21 587 606 1,487 1,669 22,620 23,206 9,725 9,526 8,109 8,844 
) June 28 600 561 1,645 1,492 22,888 23,043 9,421 10,401 8,240 8,842 
) July 5 602 532 1,672 1,382 21,698 22,286 10,035 10,521 7,911 9,654 
July 12 644 560 1,733 1,439 22,364 22,671 10,835 11,775 8,262 10,270 
l 
. . . . . 
Appalachian District (including eastern half of Ohio) Refinery Runs and Stocks 
; (‘From API current weekly figures, representing 91.0°7 of refining capacity. Comparable week in previous year is used. Figures in thousands ot bbls.) 
j Daily Ave. Crude Gaso. Pred. Stocks Finished Stocks Gas Oil Stocks Residual 
4 Runs to Stills at Refineries & Unfinished Gaso. & Distillate Fuel Oil 
i Week Ended 1941 1940 1941 1940 1941 1940 1941 1940 1941 1940 
0 May 3 124 118 431 387 3,151 4,140 361 897 489 615 
4 May 10 130 121 427 411 2,996 4,084 341 384 486 643 
) May 17 127 124 466 432 2,852 4,022 337 377 476 654 
9) May 24 123 118 466 374 2,957 3,960 379 365 470 661 
. May 31 120 115 431 401 3,082 3,862 356 342 432 644 
; June 7 131 119 422 430 3,047 3,812 353 335 420 633 
5 June 14 130 123 410 464 3,024 3,688 369 343 419 598 
5 ] 21 134 116 490 442 2,924 3,672 356 336 419 561 
4 e 28 141 123 511 401 2,993 3,600 418 333 470 515 
oe 5 132 111 446 407 3,033 3,451 367 351 501 480 
- 12 ; 149 117 486 407 3,114 3,475 422 331 517 488 
it 
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Frank S. Reitzel Jno. G. Pew 


Sun OIL CO.’S board of directors was re. 
cently increased from seven to eleven with the ap- 
pointment of four new members. Of the new direc- 
tors, Sun states: “The appointments bring to the 
board a well diversified selection representing as it 
does officials from production, sales, general affairs 


and offices, and engineering-manufacturing.” 


Walter C. Pew, Philadelphia, started with Sun in 
1922 as an oil scout in the Texas fields after his gradu- 
ation from Massachusetts Institute of Technology. 
After a series of activities in sales work, including 
the service station field and as assistant manager of 
Sun’s middle Atlantic region, he was made co-ordina- 
tor of sales for the entire company in 1934. He 
received his present appointment as general sales 
manager in 1939. 

Frank S. Reitzel, Philadelphia, joined Sun shortly 
after the first World War as assistant to J. N. Pew. 
Jr., then shipyard president of Sun Shipbuilding and 
Dry Dock Co. Born in Steelton, Pa., Mr. Reitzel's first 


Oil Company 


Walter C. Pew Clarence H. Thayer 


employment was with the Pennsylvania Steel Co.., 
where he became comptroller. He was made as- 
sistant to Sun President J. Howard Pew in 1924. 

Following in the footsteps of his father J. Edgar 
Pew, vice-president in charge of oil field operations, 
Jno. G. Pew has centered his activities in oil field 
work since his first association with Sun in 1924. 
Known as “Jack” to his co-workers, he writes his 
name “Jno. G” to distinguish himself from his uncle, 
John G. Pew, president of Sun Shipbuilding and Dry 
Dock Co. He is assistant to his father with head- 
quarters in Dallas. 

A native Californian and formerly with Standard 
Oil Co. of California, Clarence H. Thayer joined Sun 
in 1926 at Marcus Hook, Pa., refinery, where he was 
made superintendent of pressure stills in 1927. In 
1932 he was transferred to the home office at Phil- 
adelphia as manager of the engineering division of 
Sun’s manufacturing department. Mr. Thayer served 
abroad during the first World War with the 25th Regji- 
ment of Engineers, AEF. 
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British Seek 
100 Tankers 
For War Aid 


NPN News Bureau 
NEW YORK, July 15.—Al- 
though no formal request has 
yet been made of the oil indus- 
try, the British have asked that 
the U. S. government requisi- 
tion 100 more sea-going tankers 
to maintain the English oil sup- 
ply line, in addition to the 50 
already operating in coastwise 
shuttle service, trade reports 
stated today. 


It is understood that chief 
among the new tonnage to be 
turned Over will be the 35 odd 
Norwegian tankships operating 
under charter to American oil 
companies and engaged in west- 
ern hemisphere trade between 
Central and South American 
ports and the U. S. Atlantic sea- 


(Continued on page 11) 


Press-time 
Bulletins 


CANADA RESTRICTS SALE 
OF GASOLINE AND OIL 
Special to NPN 

TORONTO, July 14.—Effective as 
soon as order in Council can be 
passed and public apprised, Can- 
ada will prohibit the sale of gaso- 
line on Sundays and from 7 in 
the evening to 7 in the morning 
on week days, Oil Controller G. R. 
Cottrelle announced today. Restric- 
tion on sales of lubricating oil for 
motor cars applies in a like man- 
ner. 

Price of gasoline and all white 
products will be increased Ic per 
gal. for the dual purpose of re- 
stricting sales and making up to 
refiners for increased crude costs. 

Intention of Canadian govern- 
ment is to restrict gasoline sales 
by 50%. A campaign will begin 

(Continued on page 15) 


East Coast Oil Curb 
May Be Defense Need 


By A. M. PETTY, 


NPN News Editor 
By Teletype 

WASHINGTON, July 14. 
British request for another 100 
tankers (see page 11) brings 
into sharper focus the matter 
of allocating supplies of petro- 
leum products on the Atlantic 
seaboard. 

Even if only 50 of these addi- 
tional tankers are drawn from 
the already-depleted U. S. coast- 
wise tonnage, shortage of oil 
transportation facilities on the 
East Coast will be “twice as 
bad as now” with some 50 coast- 
wise tankers in British shuttle 
service. 

Signs point to eventual pool- 
ing of all East Coast supplies, 
and allocating them to resellers 
and consumers. 

Oil Co-ordinator Ickes’ office 


has already requested eastern 
companies to furnish data on 
their inventories, sales and man- 
ufacturing budgets, and other 
information. This may fore- 
shadow some sort of allocation 
system. With some resellers 
and consumers buying from 
more than 1 supplier, such data 
will be needed to decide wheth- 
er or not such purchasers are 
entitled to buy and, if so, how 
much—based on their past tak- 
ings from all suppliers. 


Rationing is in the Cards 


Curtailment of civilian con- 
sumption is_ inevitable, the 
method is still undecided. Co- 
ordinator Ickes has given en- 
couragement to the voluntary 
program—originally sponsored 
by American Automobile Assn. 


(Continued on page 11) 


Advisory Committees Appointed by Oil Chief 


NPN News Bureau 
WASHINGTON, July 14.—Oil 
Co-ordinator Ickes will appoint 
a representative to work with 
each of the district advisory 
committees being set up to co- 
ordinate the industry’s efforts 
for national defense and handle 
problems growing out of the 
defense program, it was 
learned today. Such representa- 
tives will be salaried, govern- 
ment employes and they will 
have offices in committee head- 
quarters. 

Meanwhile, acceptances are 
pouring in from the 204 oil men 
named July 12 to the advisory 
committees in the 5 districts, 
with indications that virtually 
every one is willing to serve. 

Committees will function en- 
tirely in an advisory capacity, 
Mr. Ickes has reiterated. They 
will have authority to 
initiate joint action except to 
carry out recommendations or 
directions from the co-ordina- 
tor. Such requests will be pub- 


lished in the Federal Register, 
the co-ordinator has promised, 
SO as to avoid complications 
With the Department of Justice. 


20,000 Nominations Received 


Fifty thousand nominations 
lor membership on the advisory 
committees were received by 
the co-ordinator’s office. From 
these, committees of 10 each 
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were chosen to advise on pro- 
duction, refining, transportation 
and marketing in each region 
that is, 40 committeemen in 
each district. Besides this, a 
general committee was named 
for each district. This body 
consists of chairmen of the 4 
district committees, plus a gen- 
eral chairman appointed es- 
pecially for that position. 

General chairmen the 
various districts, were:  Dis- 
trict 1, John A. Brown, New 
York, president of Socony-Vac- 
uum Oil Co.; District 2, Frank 
Phillips, Bartlesville, Okla., 
board chairman of Phillips Pe- 
troleum Co.; District 3, Charles 
F. Roeser, Fort Worth, Roeser 
& Pendleton, producers; Dis- 
trict 4, W. H. Ferguson, Den- 
ver, executive vice-president of 
Continental Oil Co.; and Dis- 
trict 5, A. L. Weil, Los Angeles, 
formerly president of General 
Petroleum Co. 

No announcements have been 
made as to district headquar- 
ters but from standpoint of 
convenience to members. the 
following cities probably will 
be selected: District 1 (East 
Coast), New York; District 2, 
(Mid West), Chicago; District 
3, (Gulf Coast), Houston; Dis- 
trict 4 (Rocky Mountains), 
Denver; and District 5 (Pacific 
Coast), Los Angeles. 

Originally, it was planned to 


name 12-man committees for 
each branch in each district. 
But only 10 were named for the 
present. Explaining this, Mr. 
Ickes said: 


More Jobbers to be Named 


“T recognize both the neces- 
sity and difficulty of selecting 
competent, experienced and 
completely representative com- 
mittees to cope with the enor- 
mously important tasks that 
lie ahead. It therefore 
seemed wise not to foreclose 
the appointment of additional 
committee members within the 
near future in the light of a 
clearer appraisal of the local 
situation in each district and a 
more definite crystallization of 
industry opinion. 

“This is particularly true In 
the producing and marketing 
branches of the industry where, 
because of the numbers en- 
gaged, there is as yet no rea- 
sonable unanimity of opinion as 
to those who may be deemed 
representative of the many dif- 
ferent interests in these fields. 
I shall expect both the industry 
and the committees as present- 
ly constituted to give this sub- 
ject immediate consideration,” 
said the co-ordinator. 

Matter of providing addition- 
al representation for independ- 
ent jobbers on some of the mar- 

(Continued on page 8) 


Trade Association Officers 
Named Individually 


NPN News Bureau 
WASHINGTON, July 14— 


Oil Co-ordinator Ickes ap- 
parently followed policy of 
other defense agencies in not 
appointing any trade associa- 
tion members, as such, on dis- 
trict advisory committees but 
many of oil men, named in 
their individual capacities, 
are active officers and mem- 
bers of oil associations, in- 
cluding: President Melvin of 
Pennsylvania Grade Crude 
Oil Assn.; Executive Vice- 
President Fell of Independent 
Petroleum Assn. of America; 
Vice-President Hill of Amer- 
ican Petroleum Institute; 
Treasurer Donnell of A.P.L; 
President Harms of Iowa In- 
dependent Oil Jobbers Assn.; 
President Henderson of West- 
ern Petroleum Refiners Assn.; 
President Whiting of Virginia 
Petroleum Jobbers’ Assn.; 
Vice-President Logan of Na- 
tional Petroleum Assn.; J. C. 
Hunter, President of Mid- 
Continent Oil and Gas Assn.; 
Roy E. Collum, President of 
California Oil and Gas Assn. 
List included some 31 A.P.I. 
directors. 


if 
= 
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keting committees will be given 
attention. 


On the eastern marketing 
committee, so far only one job- 
ber M. B. Whiting, Clifton 
Forge, Va.—has been named. In 
the Mid West, two jobbers 
Russel Williams, Indianapolis, 
and Leland Harms, Allison, 
a co-operative oil 
company representative, How- 
ard A. Cowden, North Kansas 
City, Mo., were named. 


In District 3 (Gulf Coast), 
Mason Houghland, Nashville, 
Tenn., of Spur Distributing Co., 
a large trackside company, was 
appointed. 


In the Rocky Mountain dis- 
trict, a jobber, Edgar H. Rust, 
Denver, of Colorado Petroleum 
Co., was named to the transpor- 
tation committee, presumably 
because he operates transport 
trucks. Also in this district, a 
jobber was named chairman of 
the marketing committee. He 
is H. Earl Clack, of Havre, Mon- 
tana. And on this committee 
also, there are W. E. Thomas, 
Denver, of Navy Oil & Gas Co., 
jobber, and H. W. Orchard, 
sales manager of Fletcher Oil 
Co., Boise, Idaho. 

On the Pacific Coast market- 
ing committee is H. D. Max- 
well, Tacoma, Wash., a jobber. 


Dealer Representation 


Only one dealer 
tive was named-—Walter H. 
Nielson, 3436 West First St., 
Los Angeles. With widely vary- 
ing views among dealers even 
in a single metropolitan area 
not to mention varied market- 
ing conditions among cities and 
between rural areas in the 
North and South, dealer repre- 
sentation is a problem. One so- 
lution may be to set up local 
subcommittees, when and where 
needed, which would give rep- 
resentation to all shades of 
dealer viewpoint in the partic- 
ular area involved. 


representa- 


Duties Are Not Defined 


Just exactly what the com- 
mittees will be called upon to 
do has not been made clear in 
any Official statement. In an- 
nouncing the committee  ap- 
pointments, the co-ordinator’s 
office quoted from Mr. Ickes’ 
telegrams notification § to 
committee appointees, as fol- 
lows: 

“The duties of the commit- 
tee shall be to advise and con- 
sult with me and with the 
deputy co-ordinator and _ local 
representatives to be designat- 
ed on matters relating to the 
proper co-ordination of the ac- 
tivities of the petroleum indus- 
try for national defense, as set 
forth in the President’s letter of 
May 28, and in that same con- 
nection to assist in the _ per- 


formance of such specific rec- 
ommednations or directions as 
may be issued.” 


Co-ordinator Ickes Appoints 204 Oil Mey 


Following are committee 
appointments thus far made: 


DISTRICT 1 


Maine, New Hampshire, 
Vermont. Massachusetts, 
Rhode Island, Connecticut, 
New York, New Jersey, Penn- 
sylvania, Delaware, Mary- 
land, Virginia, West Virginia. 
North Carolina, South Caro- 
lina, Georgia and Florida. 


John A. 


Brown 


GENERAL DISTRICT COMMITTEE 


John A, 
President, Socony-Vacuum Oil Co., 
26 Broadway, New York City. 
Walter S. Hallanan, 
President, Plymouth 
Charleston, W. Va 
R. H. Colley, 
President, Atlantic Refining Co., 
Atlantic Building, Philadelphia 
W. A. Jones, 
President, Cities Service C¢ 
York City. 
H. W. Dodge, 
Bice Pres., The Texas Corp., 135 
E. 42nd St., New York City 


Brown, Chairman 


Oil 


New 


PRODUCTION COMMITTEE 
Walter S. Hallanan, Chairman 


Forest Dorn, 


President, Forest Oil Co., Brad- 
ford, Pa. 
Peter Curry, 

President, South Penn Oil Co.,, 


Pittsburgh, Pa. 
G. W. Helbrook, 
Vice Pres., Bradley 
Corp., Wellsville, N. Y 
R. T. Zook, 
President, Sloan & Zook Co., Brad- 
ford, Pa. 
G. J. Hanks, 
Vice Pres., Tidewater Associated 
Oil Co., New York City 
L. L. Tonkin, 
President, Hope Construction and 
Refining Co., Clarksburg, W. Va. 
Parker Melvin, 
President, Towne-Melvin Oil Co., 
Bradford, Pa 
D. T. Ring, 
Vice Pres., Virginian Gasoline and 
Oil Co., Charleston, W. Va. 
R. A. Startzman, 
President, Clifton Oil & Gas Co., 
Parkersburg, W. Va. 


Production 


REFINING COMMITTEE 
R. H. Colley, Chairman 


William F. Burt, 

Chairman of the Manufacturing 
Committee, Socony-Vacuum Oil 
Co., 26 Broadway, New York 
City. 

R. Barton, 

Viee Pres., Tidewater Associated 
Oil Co., 17 Battery Place, New 
York City. 

Ww. W. Lowe, 

Vice Pres., Cities Service Co., 60 

Wall St., New York City. 
Arthur E. Pew, Jr., 

Vice Pres. Refining, Sun Oil Co., 

1608 Walnut St., Philadelphia. 
George Taber, 

Vice Pres. & General Manager of 
tefineries, Sinclair Retining Co., 
630 Fifth Ave., New York City. 

Chester Smith, 

President, Standard Oil Co. of New 
Jersey, 26 Broadway, New York 
City. 

William <A. Slater, 

Vice Pres., Gulf Refining Co., 

Building, Pittsburgh. 
Aubrey D. David, 

Vice Pres., Bradford Penn Refin- 

ing Corp., Clarendon, Pa. 
W. S. Zehrung, 

President, Penzoil Co., Oil 

Pa. 


Gulf 


TRANSPORTATION COMMITTEE 
W. A. Jones, Chairman 


Captain W. R. Finney, 

Executive Department, Standar< 
Oil Co. of New Jersey, 26 Broad- 
way, New York City 

H. Kounze, 

Assistant Manager, Marine De- 
partment, Socony-Vacuum Oil 
Co., 26 Broadway, New York 
City. 

Robert C. Tuttle, 

Vice Pres., Atlantic Retining Co., 

260 Broad St., Philadelphia 
\. E. Watts, 
Vice Pres., Sinclair Retining Co., 
630 Fifth Ave., New York Citys 
Frank C. Wright, 
Washington, D. C. 
Don J. Smith, 

Vice Pres., Pan American Petro- 
leum & Transport Co., New York 
City. 

Graves, 

Vice Pres., Tidewater Associated 
Oil Co., 17 Battery Pl., New York 
City. 

T. Klein, 

Executive Vice Pres., The Texas 

Corp., New York City. 
Harry A. Logan, 

President, ElK Refining Co., Kano- 

wah Building, Charleston, W. Va. 


MARKETING COMMITTEE 
Hl. W. Dodge, Chairman 
W. L. Faust, 


Sales Manager, Socony-Vacuum 
Oil Co., 26 Broadway, New York 
City. 

s. B. Eckert, 


Vice Pres., Sun Oil Co., 1608 Wal- 

nut St., Philadelphia. 
L. T. Kittinger, 

Vice Pres., Shell Oil Co., 50 West 

50th St., New York City. 
M. H. Hindman, 

Sales Manager, Pennsylvania Re- 

fining Co., Butler, Pa. 
M. B. Whiting, 

President, Whiting Oil Co., 

ton Forge, Va. 
R. T. Haslam, 

Vice Pres., Standard Oil Co. of 
New Jersey, 26 Broadway, New 
York City. 

J. W. Carnes, 

Vice Pres., Consolidated Oil Corp., 

630 Fifth Ave., New York City. 
Wiley Moore, 

President, Wofford Oil Co., 
ta, Ga. 

Jacob Blaustein, 

American QOil Co., 


Clif- 


Atlan- 


Baltimore, 


NATIONAL PETROLEUM 


DISTRICT 2 


Ohio, Kentucky, Tennessee. 
Indiana, Michigan, Illinois, 
Wisconsin, Minnesota, Iowa, 
Missouri, Oklahoma, Kansas, 
Nebraska, South Dakota and 
North Dakota. 


Frank Phillips 


GENERAL DISTRICT COMMITTEE 


Frank Phillips, Chairman 

Chairman of the Board, Phillips 
Petroleum Co., Bartlesville, 
Okla. 

Otto Donnell, 

President, Ohio Co., 
Ohio. 

Paul G. Blazer, 

President, Ashland Oil and Re 
fining Co., Ashland, Ky. 

Kk. G. Seubert, 

President, Standard Oil Co. of In- 
diana, 910 South Michigan Ave., 
Chicago. 

B. L. Majewski, 

Vice Pres., Deep Rock Oil Co., 155 

North Clark Street, Chicago. 


Findlay 


PRODUCTION COMMITTEE 
Otte Donnell, Chairman 


Harold B. Fell, 
President, Simpson-Fell Co 
Ardmore, Okla. 
K. S. Adams, 
President, Phillips Petroleum Co 
Bartlesville, Okla. 
L. MeCollum, 


President, Carter Oil Co., Tulsa 
\. S. Ritchie, 
Independent Producer, Wichit 


Kans. 
Ralph Pryor, 
Pryor & Lockhart, Wichita, Kans 
Clarence T. Smith, 
Petroleum Counsel, Flora, Ill. 
H. N. 
Manager, The Texas Co., 
Ill. 
Howard Keck, 
Vice Pres., Superior Oil Co., E‘ 
ansville, Ind. 
H. M. McClure, 
Independent Producer, Alma, Mi: 


Pardee, 
Sale! 


REFINING COMMITTEE 
Paul G. Blazer, Chairman 
H. W. Camp, 


Manager of Refineries, Cities Se! 
ice Oil Co., Bartlesville, OK 
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Walter Miller, 

vice Pres. of Manufacturing, Con- 
tinental Oj] Co., Ponca City, 
Okla. 

RK. R. Irwin, 

General Manager of tctineries, 
Socony-Vacuum Oil Co., Fed- 
eral Reserve Bank Building, 
Kansas City, Mo. 

G. W. Hanneken, 

Vice Pres. in Charge of Refining, 
Standard Oil Co. of Ohio, Mid- 
land Building, Cleveland, Ohio. 

K. J. Black, 

Refinery Manager, Sinclair Retin- 

ing Co., East Chicago, Ind. 
Max G. Paulus, 

Vice Pres. in Charge of Manufac- 
turing, Standard Oil Co. of In- 
diana, 910 South Michigan Ave., 
Chicago. 

E. D. Cumming, 
Vice Pres., Shel] Oil Co., St. Louis. 
1. A. O'Shaughnessy, 

President, Globe Oil and _ Refin- 
ing Co., Globe Building, Wichita. 
Kans. 

L. Henderson, 

President, Vickers Petroleum Co., 

Wichita, Kans. 


TRANSPORTATION COMMITTEE 


E. G. Seubert, Chairman 


D. D. Irwin, 


President, Pure Transportation 
Co., 35 East Wacker Drive, Chi- 
cago. 


s. A. Swensrud, 

Vice Pres., Sohio Pipe Line Co., 

Cleveland, Ohio. 
Charles R. Musgrave, 

Vice Pres. in Charge of Traffic, 
Phillips Petroleum Co., Bartles- 
ville, Okla. 

George Kinter, 

Vice Pres., Tidewater Pipe Line 
Co., Tulsa. 

W. W. Vanderveer, 

President. Allied Oil Corp., Cleve- 
land, Ohio. 

L. A. Snyder, 


Vice Pres., Champlin Refining 

Co., Enid, Okla. 
H. L. McReynolds, 

Manager, White Eagle Refining 


Co., Kansas City, Mo. 
Harry Moreland, 

Vice Pres. and General Manager, 
Great Lakes Pipe Line Co., Kan- 
sas City, Mo. 

lL. H. Prichard, 

President, Anderson-Prichard Oi: 
Corp., Ramsay Tower Building, 
Oklahoma City. 


MARKETING COMMITTEE 
B. L. Majewski, Chairman 


Amos Ball, 

Vice Pres., Standard Oil Co. of In- 
diana, 910 South Michigan Av- 
enue, Chicago. 

Arthur M. Hughes, 

Vice Pres., Phillips Petroleum Co. 

Bartlesville, Okla. 
Leland Harms 

President, Harms Oil Co., Allison, 
Iowa. 

R. W. McDowell, 

Vice Pres., Mid-Continent Petro- 
leum Corp., Tulsa. 

Howard A. Cowden, 

President, Consumers Co-operative 
Association, North Kansas City, 
Mo, 

(. B. Watson, 

Vice Pres., Pure Oil Co., 35 East 

Wacker Drive, Chicago. 
Russel Williams, 

‘resident, Gaseteria, Ine., 1801 
Madison Avenue, Indianapolis. 

\. A. Stambaugh, 
vice Pres., Standard Oil Co. of 
Ohio, Cleveland, Ohio. 

Harry J. Kennedy, 
ice Pres., Continental Oil Co., 
Ponca City, Okla. 
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DISTRICT 3 


Alabama, Mississippi, Lou- 
isiana, Arkansas, Texas and 
New Mexico. 


Charles F. Roeser 


GENERAL COMMITTEE 


Charles F. Roeser, Chairman 
Roeser and Pendleton, 613 Fort 
Worth Club Building, Fort 
Worth, Tex. 
George A. Hill, 
Houston Oil Co., Houston, Tex. 
John W. Newton, 
Vice Pres., Magnolia 
Co., Beaumont, Tex. 
H. ©. Wiess, 
President, Humble Oil and Re 
fining Co., Houston, Tex. 
Roy B. Jones, 
President, Panhane' Producing 
and Refining Co., Wichita Falls, 
Tex. 


Petroleum 


PRODUCTION COMMITTEE 


George A. Hill, Chairman 


John R. Suman, 
Vice Pres., Humble Oil and Re- 
fining Co., Houston, Tex. 
J. C. Hunter, 
J. C. Hunter and H. L. Graham, 
Abilene, Tex. 
A. A. Seeligson, 
President, Trans-Western Oil Co., 
San Antonio, Tex. 
J. Ss. Bridwell, 
President, Bridwell Oil and Gas 
Co., Wichita Falls, Tex. 
Maj. B. A. Hardey, 
Chairman, Mineral 
Orleans. 
Van S. Welch, 
Flynn, Welch and Yates, Artesia, 
N. M. 
Col. T. H. Barton, 


President, Lion Oil and Refinin, 
Co., El Dorado, Ark. 
J. S. Russell, 
Assistant Vice Pres., Gulf Oil Co., 
Houston, Tex. 
J. S. Abercrombie, 
Houston, Tex. 


Board, New 


REFINING COMMITTEE 


John W. Newton, Chairman 


Hines H. Baker, 
Vice Pres. in Charge of Refining. 
Humble Oil and Refining Co., 
Houston, Tex. 


Frank Holsten, 

Executive Vice Pres., Chalmette 
Petroleum Corp., 1904 American 
Bank Building, New Orleans. 

Fred Dodge, 

General Superintendent, The Texas 

Co., Houston, Tex, 
Parker Kendall, 

Refining Superintendent, Sinclair 

Refining Co., Houston, Tex. 
Raymond Tollett, 

President, Cosden Petroleum Corp., 

Big Spring, Tex. 
D. P. Hamilton, 

President, Root Petroleum Co., 
Commercial National Bank 
Building, Shreveport, La. 

Kent W. Bartlett, 

President, Amsco’ Refining Co., 
Corpus Christi, Tex. 

M. E. Baish, 

President, Malco 
Artesia, N. M. 

M. J. Rathborn, 

President, Standard Oi] Co. of 
Louisiana, 2134 St. Charles Ave., 
New Orleans. 


Refining Co., 


TRANSPORTATION COMMITTEE 
H. C. Wiess, Chairman 
T. E. Swigart, 

President, Shell Pipe Line, Hous- 

ton, Tex. 
J. L. Latimer, 

Vice Pres., Magnolia Pipe Line 
Co., Magnolia Building, Dallas, 
Tex. 

E. C. Kinkade, 

Vice Pres., Gulf 

Houston, Tex. 
J. H. Wood, Jr., 

Vice Pres., Atlantic Pipe Line Co., 

Dallas, Tex. 
R. W. Pack, 

Vice Pres., Sun Pipe Line, Beau- 

mont, Tex. 
Charles Fitzgerald, 

Assistant Vice Pres., Sinclair Re- 
fining Co., Pipe Line Depart- 
ment, Fort Worth, Tex. 

Burt Hull, 

President, Texas Pipe Line Co., 

Houston, Tex, 
G. L. Rowsey, 

President, Taylor Refining Co., 
Taylor National Bank Building, 
Taylor, Tex. 

Maston Nixon, 

Vice Pres., Southern Minerals Pip« 
Line Co., 411 North Broadway, 
Corpus Christi, Tex. 


Refining Co., 


MARKETING COMMITTEE 
Roy B. Jones, Chairman 


Cc. B. Barret, 
Sales Manager, The Texas Co., 
Houston, Tex. 
©. B. Carlisle, 
Sales Manager, Gulf Oil Co., Hous- 
ton, Tex. 
George Miller, 
Vice Pres., Magnolia 
Co., Dallas, Tex. 
G. M. Gordon, 
Vice Pres., Standard Oil Co. of 
Louisiana, New Orleans. 
F. Buck, 
Sales Manager, Sinclair Oil Co., 
Fort Worth, Tex. 
J. R. Parten, 
Chairman of Board, Premier Oil 
Refining Co., Longview, Tex. 
A. F. Reed, 
Vice Pres., Lion Oil and Refining 
Co., Eldorado, Ark. 
Mason Houghland, 


Spur Distributing Co., Nashville. 
Tenn. 


H. S. Lane, 
Vice Pres., Crown Central Petro- 
leum Corp., Houston, Tex. 


Petroleum 


To Serve on Nation-Wide District Advisory Committees 


DISTRICT 4 


Montana, Wyoming, Colo- 
rado, Utah and Idaho. 


W. H. Ferguson 


GENERAL DISTRICT COMMITTER 


W. H. Ferguson, Chairman 
Executive Vice Pres., Continental 
Oil Co., Ponea City, Okla. 
RK. S. Shannon, 
President, Minnelusa QOil Corp., 
Denver. 
Henry Molye, 
President, Wasatch Oil and Re- 
fining Co., Salt Lake City, Utah. 
Burton W. Musser, 
General Counsel, Utah Oil Retin- 
ing Co., Salt Lake City, Utah. 
H. Earl Clack, 
President, Clack Oil Co., 
Mont. 


Havre, 


PRODUCTION COMMITTEE 


RK. S. Shannon, Chairman 
John F. Cullen, 

General Superintendent, Rocky 
Mountain Oil and Gas Co., Cas- 
per, Wyo. 

H. A. Stewart, 

General Superintendent, Rocky 
Mountain States, The Texas Co., 
University Building, Denver. 

J. T. Moroney, 

Superintendent, Land Department, 
Rocky Mountain States, Sin- 
clair Wyoming Oil Co., Casper, 
Wyo. 

W. M. Holland, 

Division Manager, Rocky Moun- 
tain Division, Ohio Oil Co., Cas- 
per, Wyo. 

A. B. Cobb, 

A. B. Cobb and Co., Cut Bank, 

Mont., Independent Producer. 
Geo. N. McCabe, 

Vice Pres., Santa Rita Oil Co., Cut 

Bank, Mont. 
Vv. M. Kirk, 

Frannie, Wyo., Independent pro- 
ducer. 

E. J. Sullivan, 

President, E. T. Williams Oil Co., 
Casper, Wyo. 

Arthur E. Johnson, 

President, Argo Oil Co., First Na- 
tional Bank Building, Denver, 
Independent producer. 


REFINING COMMITTEE 


Henry Moyle, Chairman 
F. W. Bird, 
President, Glacier Production Co., 
Butte, Mont. 


(Continued on next page) 
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204 Men Named to Advisory Committees 


Hl. Cotton, 
Superintendent, Casper 
Standard Oil Co. of 
Casper, Wyo. 


Retinery, 
Indiana, 


H. s. MeCray, 
Refinery Superintendent, The Tex- 
as Co., Sunburst, Mont. 
L. Smith, 
Refinery Superintendent, 
nental Oil Co., Denver. 


Conti- 


M. H. Robineau, 
President, Frontier Refining Co., 
Cheyenne, Wyo. 


Don Haggerman, 
General Manager, Independent 
Refining Co., Laurel, Mont. 


D. O. Gray, 
President, Gray Refining Co., New- 
castle, Wyo. 
KE. L. Allen, 
President, Arrow Oil and Refining 
Co., Lewiston, Mont. 
P. N. Fortin, 
Vice Pres., Yale Oil Corp., Billings, 
Mont. 


TRANSPORTATION COMMITTEE 
Burton W. Musser, Chairman 


Kk. B. Hamilton, 
Stanolind Oil and Gas Co., Mid- 
west, Wyo. 


Hi. H. Healy, 

General Attorney, Rocky Mountain 
Division, Ohio Oil Co., Casper, 
Wyo. 

Edgar H. Rust, 

President, Colorado Petroleum Co., 

Denver. 
Clyde Parrish, 

Recky Mountain Pipe Line Super- 
intendent, Sinclair Wyoming Oil 
Co., Casper, Wyo. 

V. Rodman, 

Vice Pres., Bay 
Denver. 

L.. B. O'Neil, 


Northwest Refining Co., Cut Bank, 
Mont. 


Petroleum 


(clenn Nielsen, 
President, Husky 
Cody, Wyo. 


tefining Co.,, 


J. B. Bruso, 
Traffic Department, 
Oil Co., Denver. 
l.. R. Hawley, 
President, Big West Oil Co., Hat- 
ton Building, Spokane, Wash, 


Continental 


MARKETING COMMITTEE 


H. Earl Clack, Chairman 


M. J. Greenwood, 
Vice Pres, Utah Oil Retining Co., 
Salt Lake City, Utah. 
J. Meine, 
Division Manager, Sinclair Retin- 
ing Co., Denver, Colo. 


G. W. Schwert, 
Division Manager, The Texas Co., 
Denver, Colo. 
\. W. Yeates, 
Vice Pres., Wasatch Oil and Re- 
tining Co., Salt Lake City, Utah. 


J. A. Lentz, 

Rocky Mountain Regional Man- 
ager, Continental Oil Co., Den- 
ver, 

H. W. Orchard, 

General Sales Manager, Fletcher 

Oil Co., Boise, Idaho. 
J. H. Payne, 

Vice Pres., The California Co., 
Denver. 

Frank C. Fogarty, 

Sales Manager, Home Oil and Re- 
fining Co., Great Falls, Mont. 


W. E. Thomas, 
President, Navy Oil and Gas Co., 
Denver. 


DISTRICT 5 


Arizona, California, Ne- 
vada, Oregon and Washing- 
ton. 


A. L. Weil 


GENERAL DISTRICT COMMITTEE 


A. L. Weil, Chairman 
Higgins Building, Los Angeles 
E. E. Pyles, 

Vice Pres., Hancock Oil Co., Long 

Beach, Calif. 
W. L. Stewart, 

Vice Pres., Union Oil Co. of Cali 
fornia, Union Oil Building, Los 
Angeles. 

Cc. Jones, 

President, Richftleld Oil Corp., 555 

South Flower St., Los Angeles 
Beesemyer, 

Vice Pres., Gilmore Oil Co., 2425 

East 28th St., Los Angeles 


PRODUCTION COMMITTER 


E. E. Pyles, Chairman 
W. M. Keck, Jr. 
Vice Pres., Superior Oil Co., Edi 
son Building, Los Angeles, Cali! 
Lawrence Vander Leck, 
Vice Pres., Fullerton Oil Co., Se- 
curity Building, Los Angeles 
L. L. Aubert, 
General Manager, 
Co., Los Angeles. 
A. D. Mitchell, 
Independent Operator, 2941 Cher- 
ry Ave., Long Beach, Calif 


Bankline Oi! 


L. A. Cranson, 

Vice Pres., Honolulu Oijil Corp., 

215 Market St., San Francisco 
S. Bryant, 

Director, Standard Oil Co. of Cali- 

fornia, San Francisco 
L. P. St. Clair, 

Oil Administrator, California Con- 
servation Committee, Subway 
Terminal Building, Los Angeles 

kK. F. Davis, 

Vice Pres., Shell Oil Co., Shell 
Building, Los Angeles 

RK. E. Collom, 

Vice Pres., Continental Oil Co., 

601 W. 5th St., Los Angeles 


REFINING COMMITTEE 
W. L. Stewart, Chairman 
L. R. Holmes, 

Vice President, The Texas Co 
(California), 929 South Broad- 
way, Los Angeles 

J. L. Hanna, 

Vice Pres., Standard Oil Co. ol 

California, San Francisco, 
0. C. Field, 

President, O. C. Field Gasoline 
Corp., 944 Wilshire Boulevard, 
Los Angeles. 


H. S. Rothschild, 

President, Rothschild Oil Co., San- 

ta Fe Springs, Calif. 
E. V. McKenzie, 

President, Mohawk Petroleum Co., 

San Francisco. 
F. S. Clulow, 

Vice Pres., Shell Oil Co., Shell 

Building, San Francisco. 
L. F. Bayer, 

Vice Pres., Tide Water Associated 
Oil Co., 79 New Montgomery St., 
San Francisco. 

Maurice A. Machris, 

Vice Pres., Wiishire Oil Co., 1206 

Maple Ave., Los Angeles. 


TRANSPORTATION COMMITTEE 


Cc. S. Jones, Chairman 
Cc. P. Watson, 

Vice Pres., Seaboard Oil Co., Los 

Angeles. 
A. S. Russell, 

Vice Pres., Standard Oil Co. ol 

Calif., San Francisco. 
A. C. Rubel, 

Vice Pres., Union Oil Co. of Cali- 

fornia, Los Angeles. 
R. L. Minckler, 

Director, General Petroleum Co., 

Los Angeles. 
Harold Pauley, 

Vice Pres., The Petrol Corp., 950 

South Broadway, Los Angeles 
Torrey H. Webb, 

Vice Pres., and General Manager, 
The Texas Co. (California), 929 
South Broadway, Los Angeles. 

R. D. Mathews, 

President, Pacific States Oil Co., 

530 West 6th St., Los Angeles. 
D. F. Gerstenberger, 

General Manager, Inland Empire 

2efineries, Spokane, Wash. 
C. Saul, 

Assistant to Vice Pres., Shell Oil 

Co., San Francisco. 


MARKETING COMMITTEER 


(. S. Beesemyer, Chairman 
oO. W. March, 
Vice Pres., Signal Oil Co., 811 Wes! 
7th St., Los Angeles. 
J. H. MacGaregill, 
Director, Standard Oil Co. of Cali- 
fornia, San Francisco. 
H. D. Maxwell, 
Maxwell Petroleum Corp., 
Wash. 
W. T. Dinkins, 
Vice Pres., Richfleld Oil Corp., 555 
South Flower St., Los Angeles. 
L. G. McLaren, 
Vice Pres., Shell Oil Co., Shell 
Building, San Francisco, 
E. Allan, 
General Sales Manager, Tide Wa- 
ter Associated Oil Co., 79 New 
Montgomery St., San Francisco 


Tacoma 


% 
H, A. Cowden, North Kansas 


City, Mo., who was named to 
District 2 marketing committee 


B. E. Devere, 
Executive Vice Pres., Pathfinde: 
Petroleum Co., Los Angeles. 
Dewitt Knox, 


Vice Pres., MacMillan Petroleun 


Corp., Los Angeles. 
Walter H. Nielsen, 
Dealer, 3436 West Ist St., Los An- 
geles. 


B. E. Devere, Los Angeles, who 
was named to District 5 mar- 
keting committee 


Wiley Moore, Atlanta, who was 
named to District 1 marketing 
committee 


M. B. Whiting, Clifton Forge, 

Va., who was named to District 
1 marketing committee 
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See Pooling of Oil 
On Atlantic Coast 


(Continued from page 7) 

to save gasoline. Lately, 
Ickes has indicated he hasn't 
much hope that voluntary meas- 
ures will succeed to extent nec- 
essary to alleviate threatened 
shortage on eastern seaboard. 

Two alternate routes to ra- 
tioning are open control of 
suppliers (as Canada has done} 
or restriction applied to con- 
sumers directly. 

Canada has ordered filling 
stations closed at night and on 
Sundays. Another means of 
controlling stations would be 
curtailing supplies to all out- 
lets by a given percentage. 

Issuance of ration cards is one 
means of applying control di- 
rectly to the consumer, which 
Ickes has said is under consid- 
eration. 

Closing of stations at nights 
and on Sundays as Ickes has 
pointed out, wouldn’t necessar- 
ily curtail consumption suffici- 
ently. Motorists could fill up 
while stations were open. But 
this move would awaken the 
public to seriousness of situa- 
tion, prepare them for more 
drastic steps later. 

Already, some companies in 
the East, where shortage of sup- 
plies is anticipated, are report- 
ed to have adopted practice of 
reducing takings of all their 
customers by a given percent- 
age. Other suppliers are re- 
ported to have curtailed deliv- 
eries to accounts which are non- 
regular customers or bad pay. 
Of several major companies 
contacted by NPN, however, all 
denied they had any plan for 
prorating supplies among their 
customers. 

Oil Co-ordinator’s office is un- 
derstood to have received com- 
plaints that some tank car buy- 
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sel Williams, named to mar- 
‘ing committee, District 2 
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ers have found it difficult to 
buy unbranded from their usual 
suppliers, 


Co-ordinator’s Attitude Stated 


Such complaints, presumably, 
prompted Deputy Oil Co-ordina- 
tor Davies to supplement his 
telegram of June 24 to 21 east- 
ern companies requesting that 
they “freeze” existing supply 
arrangements. This supplemen- 
tary wire, which went out July 
3 but was not made public at 
that time, read: 


“It has come to our attention 
that some companies have mis- 
represented our telegram of 
June 24 as a request to freeze 
existing account relationships 
among competitors. Such was 
not our intent. We desired only 
that companies not change 
their existing policies in such 
a way as to take advantage of 
anticipated shortages of supply 
to leave particular resellers or 
consumers without their fair 
share of whatever supplies are 
or may be available.” 

In his June 24 wire to 21 
eastern companies, Mr. Davies 
said: “It is recommended that 
all supplying companies in the 
Atlantic Coast refrain 
from establishing policies that 
change existing supply relation- 
ships until a comprehensive 
plan can be worked out between 
them and this office.” 


Goes To Marketing Committees 
Matter of prorating eastern 
supplies is expected to be 
tossed soon into lap of District 
1 (East Coast) Marketing Com- 
mittee, of which John A. Brown, 
Socony-Vacuum, is chairman. 


PIPELINE BILL PASSES 


WASHINGTON—Senate late to- 
day passed the Cole pipeline bill 
by voice vote. Amendment from 
Interstate Commerce Commission. 
providing that exemption from 
Elkins Act be limited to no longer 
than June 30, 1943. was tacked on 
bill as passed. 


* * * 
JERSEY IS LOW BIDDER 


WASHINGTON — Standard Oil 
Co. of New Jersey was apparently 
low bidder at Navy Department 
opening today of bids to supply 
British oil requirements in 3-month 
period beginning Aug. 1. WHow- 
ever, Jersey company’s bid was for 
lifting at Aruba. So, if analysis 
bears this out. Jersey will get at 
most only 50% of contract because 
“at least 50%” of total has been 
promised to U. S. refineries. 


Among bidders were at least 4 
Gulf Coast refiners—Taylor, Mari- 
time, Southport and American 
Mineral Spirits. These refiners bid 
mostly on gas oil, diesel oil, fuel 
oil and motor gasoline, some in 
blocks of as much as 400,000 bbls. 
of these products. 


100 Tankers Sought 
For Aid of British 


(Continued from page 7) 
board. These boats are sup- 
posedly to be placed in trans- 
Atlantic runs to Iceland from 
Gulf and Caribbean ports and 
to be convoyed the balance of 
the way to the British Isles. 


The remainder of the 100 
boats requested will be com- 
posed of a pool of tanker ship- 
ping gathered by the U. S. gov- 
ernment from all over North 
and South America, and will 
include interned Axis and Axis- 
controlled tankers, it is said. 


Idle Axis Tankers 


Lying in the harbors of this 
hemisphere at the present are 
some 17 Italian boats, 2 Danish, 
2 German and 1 French, besides 
an unknown number lying oft 
Martinique. Whether these ves- 
sels would be summoned into 
the shuttle service, or would be 


diverted to trans-atlantic runs 
is a question so far unanswered. 


United States would under- 
take to arrange the formation 
of this pool and would call upon 
the different Central and South 
American nations, together 
with American oil companies, 
to give up portions of their ton- 
nage on a pro rata basis pro- 
viding that the U. S. guarantee 
to furnish them with all needed 
petroleum requirements. Thus, 
the net loss to this country 
would be another 50 odd tank- 
ers. 


Fear Further Cuts 


Complaints have been re- 
ceived from several large indus- 
trial concerns, dependent upon 
oil for their additional national 
defense operations, which state 
flatly that they cannot keep up 
with their orders and continue 
to turn out defense require- 
ments if their oil supply is to 
be cut off by further takings 
from the already depleted 
American tanker fleet. 


Steps have already been taken 
to rectify this transportation 
shortage. Navy Secretary 
Knox has agreed to lend 2 of 
the new fast Navy defense-type 
tankers to the industry for 1 
trip apiece, possibly more. The 
Bland load-line bill has been ap- 
proved, and already 1 of the 
tankers transferred from inter- 
coastal runs has hauled a cargo 
(or is hauling a cargo) in its 
new coastwise movement. Nev- 
ertheless, it is stated here frank- 
ly that any further requisition- 
ings would cause “alarming dis- 
locations” and further “intensi- 
fications of transportation prob- 
lems.” 


Illinois Makes Provision 
For Oil Conservation 


SPRINGFIELD, IIL, July 
12..-Gov. Green of Illinois 
this week signed a bill ap- 
propriating $150,000 for ad- 
ministration of the oil con- 
servation bill recently passed 
by the legislature. 

Gov. Green has taken no 
action as yet on setting up 
the conservation program, 
but signing of appropriation 
measure was believed an in- 
dication it will be approved. 


Tank Car Members 
Seek OK from D.J. 


NPN News Bureau 
WASHINGTON, July 14. 
Defense Transportation Com- 
missioner Budd’s committee to 
obtain maximum utilization of 
tank cars during emergency 
was reported meeting in Chi- 
cago again today to discuss its 
program and steps to obtain 
“clearance” from Department 
of Justice. Both Mr. Budd and 
J. S. Wood, Pan-American Pe- 
troleum and Transport Co., 
committee chairman, were un- 
derstood to be at Chicago meet- 

ing. 

Those attending meeting in 
Chicago declined to give out 
any information as to commit- 
tee’s program or _ progress. 
From Commissioner Budd's of- 
fice here, it was learned last 
week that A. V. Bourque, Tulsa, 
was slated to be executive sec- 
retary of the tank car commit- 
tee. Mr. Bourque was former- 
ly secretary of Western Petro- 
leum Refiners Assn., but more 
recently was in business for 
himself. 

Mr. Wood, chairman of the 
15-man committee, is_ traffic 
manager of Pan-American. 


(See NPN, July 9, p. 5, for 
earlier details). 


A. V. Bourque, slated to be ex- 
ecutive secretary of voluntary 
defense tank car committee 
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East Texas Gas Pressure Drop 
Near Danger Point Says Sadler 


Special to NPN 
AUSTIN, July 14..-Texas Rail- 
road Commissioner Jerry Sad- 
ler, in ealling state-wide prora- 
tion hearing for July 16 at Aus- 
tin, said gas pressure in the east 
Texas field has dropped close to 
the “danger point’ where it is 
advisable to install pumping 
equipment. Declining pressure 
will be one of the main topics 
up for discussion when hearing 
is held next Wednesday. 


State engineers in the field 
now gauge the pressure around 
1035 Ibs. Previous testimony be- 
fore the commission shows that 
1020 Ibs. is considered the point 
where pumping equipment is 
needed and that 960 lbs. is the 
point where the gas in the oil 
is not strong enough to lift the 
oil to the top. 


Cite Shutdowns 


Commissioners’ declined to 
say what might be done about 
the situation, but recalled that 
in 1939 when the entire state 
was shut down, the pressure 
on the East Texas fields rose 
appreciably. 

An East Texas shutdown for 
2 or 3 weeks might be a tem- 
porary relief, they pointed out. 

Some oil men expected fire- 
works at the hearing over the 
method of proration for August. 
Heretofore the commission has 
prorated on the state-wide de- 
mand yardstick, which is in 
serious danger of being de- 
clared illegal by the courts in 
2 appeals on file. 

A majority of the commission 
pinned its hopes on the legis- 
lature for getting around the 
court decisions outlawing this 
theory of proration. The Clark 
bill giving the commission the 
power to prorate on a state- 
wide demand basis passed, but 
was vetoed by Gov. O’Daniel. 
An attempt to override the veto 
failed by 1 vote. (NPN, July 9, 
p. 10). 


Threatened by Court 


Two district court injunctions 
against the Railroad Commis- 
sion as pertaining to 2 fields 
are pending on appeal before 
higher courts, and the August 
order will likely be governed 
by any decision they hand down 
before the order is issued. 

The governor’s veto of the 
Clark bill has become involved 
in the dispute over who was 
elected U. S. Senator from Tex- 
as in the recent election. 

A Washington columnist 
wrote last week that 10 Texas 
Senators met with brewery and 
distillery interests and decided 
that Gov. O’Daniel should be 
elected Senator to get him out 
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of Texas (O’Daniel is a militant 
dry.) 
Pearson Replies 

A Senate investigating com- 
mittee became indignant at the 
allegation, and invited Pearson 
to appear before it and prove 
his charges. 

Pearson, in a telegram to Sen. 
W. A. Weinert. replied that he 
would be willing to appear but 
that Weinert should ‘‘make an 
effort to avail yourself of the 
evidence at your own finger- 
tips.” 

“It might also be well for the 
committee to turn its piercing 
rays on why Gov. O’Daniel ve- 
toed H. B. 942 (the Clark bill),” 
Pearson wired. 

In his veto message, Gov 
O’Daniel said he found the bi!! 
undemocratic and confiscatory, 
which was about the same lan- 
guage used in the district court’s 
opinion when it handed down 
one of the injunctions. 


Ohio Kerosine 

CLEVELAND, July 15.—-Ad 
vance of 0.5c in its kerosine 
prices in portions of 7 eastern 
Ohio counties was posted by 
Standard Oil Co. of Ohio on 
July 10, according to a com 
pany announcement. The two 
principal points included were 
Youngstown and Warren. New 
prices are 9.5c tank wagon, and 
12.5c service station, including 
le state tax. Affected areas 
are now on Standard’s “‘state- 
wide” schedule. 


TULSA, July 14--Humble Oil 
& Refining Co. has announced 
a 3c per bbl. advance in its 
posted prices for Panhandle, 
Tex. crude effective July 9. New 
schedule begins with 73c for be- 
low 20 gravity and increases 2c 
per degree of gravity to 40 and 
above at $1.15. 

Humble’s new Panhandle 
schedule is similar to that post- 
ed by Sinclair-Prairie Oil Mar- 
keting Co. and The Texas Co. 
last May. 

* * * 

PONCA CITY, July 14—Con- 
tinental Oil Co. today an- 
nounced effective July 9 a 3c per 
bbl. advance in its posted prices 
for Panhandle, Tex. crude. New 
schedule begins with below 29 
gravity at 9lc and increases 2c 
per degree of gravity to $1.15 for 
40 and above. 

Retroactive to July 1, the com- 
pany announced a 20c per bbl. 
advance in its posting for Lance 
Creek, Wyo. oil, to $1.12. 

Effective July 1, Conoco’s oil 
postings in Louisiana and Rocky 
Mountain area were based on 
100% tank tables, it was an- 
nounced. Prices had been based 
on 98 and 99° tables. 


To Open Crude Bids 
WASHINGTON, July 14. 
Bids will be opened July 21 for 
purchase of government “light 
royalty oil’ from the Salt Creek, 
Wyo., field. Interior Depart- 
ment, calling for bids, reported 
production of this oil at 200,000 
bbls. for the first 4 months of 

1941. 


Wage-Hour Ruling 
May Often Create 
Borderline Cases 


NPN News Bureau 
WASHINGTON, July 14 
Recent Oklahoma federal court 
decision holding watchmen of 
two oil companies were cov 
ered by minimum hours and 
wage provisions of the wage 
hour law focuses attention on 
the complicated question of 
when this class of employe 
is under wage-hour jurisdiction, 
Wage-Hour Division attorneys 

said today. 

Cklahoma case is one in which 
Federal District Court Judge 
Rice on June 27 ruled that 
watchmen employed by Mid 
Continent Petroleum Corp. and 
Cosden Pipe Line Co. to guard 
their property, are, according 
to the Wage-Hour Division, sub 
ject to the wage-hour law be- 
cause the services performed by 
the watchmen are necessary to 
the production of goods for in 
terstate commerce. 

Generally speaking, oil com 


pany watchmen are regarded 
by the Wage-Hour Division as 
subject to the wage-hour law 
when the property they ar 
guarding, such as oil field o1 
refining equipment, either is 
being used for the pioductio: 
of petroleum and products foi 
interstate commerce, or _ has 
been used for this purpose an 
additional future use for th 
same purpose is contemplate: 
in the “not too distant future.’ 


Determining whether the us: 
of particular equipment fo 
production of petroleum 0) 
products for interstate com 
merce is contemplated withi 
a reasonable period creates 
many borderline cases, Wage 
Hour Division attorneys say 
adding that each of these cases 
must be decided on the parti 
ular facts involved. 


Considered a ‘Test’ 


The Mid-Continent Cosden 
case was brought by certain 
employes claiming back wages 
were due under the wage-houi 
statute and is regarded by 
Wage-Hour attorneys as a test 
of the application of that law 
to watchmen in the oil industry 
Administrator Fleming has 
pointed out in a formal state 
ment that the court in this case 
also held the  time-and-a-half 
overtime for the watchmen con 
cerned must be computed on 
their regular hourly rate of pay, 
not the 30c an hour minimum 
provided in the wage-hour law 
(NPN, July 9, p. 15.) 


Jackson Retires from Indiana Standard 


NPN News Bureau 
CHICAGO, July 14—Allan 
Jackson, vice-president of Stand- 
ard Oil Co. of Indiana, has re- 
tired from active duty, marking 
the completion of a 45-year 
career. 
As head of Indiana Standard’s 
sales for 19 years, Mr. Jackson 


Allan Jackson who has retired 
from Indiana Standard after 45 
years 


is credited by the company with 
several important moves. One 
was negotiation of a contract in 
1925 which made Indiana Stand 
ard the first to introduce ethy}- 
ized gasoline in its territory. In 
1932, Mr. Jackson led the move- 
ment for a third-grade gasoline 
as a means of meeting cut-price 
competition and it was under his 
direction that Indiana Standard 
developed promotion for stimu- 
lating commercial aviation and 
airport development, the com 
pany reports. 


During the NRA, Mr. Jackson 
served as a member of the mar 
keting subcommittee under the 
planning and co-ordinating com- 
mittee of the petroleum admin 
istration. Following the NRA, 
he was indicted along. with 
other oil men and companies in 
the Madison cases and was 
found not guilty. 


Two years ago, Mr. Jackso! 
turned his attention from sales 
to a study of transportation an 
developing plans for- pipeline 
barge and truck investments 
This oil man’s resignation be 
came effective July 7. 
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ickes’ New Oil Advisory Committees 


Seem Fairly to Represent the Industry’s Many Groups 


An announcement of the greatest and 
most long time importance to every man 
in the oil industry, is undoubtedly that 
made at Washington, D. C. this last Sat- 
urday of the members of the committees 
who will represent the oil industry in Oil 
Co-ordinator Ickes’ relations with the in- 
dustry. 

On the judgment, conduct and courage 
of that group of 204 men may depend to 
a considerable extent the character and 
success of the oil industry and the char- 
acter and freedom and success of every 
oil man’s business. 

These men stand in between this oil in- 
dustry and whatever is to befall oil as 
well as all industries as a result of this 
war. 

These men will have much to do with 
whether this oil industry continues as a 
free industry or whether it drifts-—or is 
pushed—into state socialism. 

These men will be powerful factors in 
seeing that Independent competition, es- 
pecially by the smaller units, is continued 
in the oil industry, or whether oil is en- 
gulfed by large companies and consoli- 
dated into a monopoly, as some people be- 
lieve is the aim of most New Dealers to- 
ward all business. 

We think it a conservative statement 
that perhaps nowhere in all oil history, 
has a greater responsibility been thrust 
on a group of oil men, nor a greater op- 
portunity offered a group for service, not 
simply to themselves and to the oil in- 
dustry, but for service to their country 
and to posterity. 

What of the men who have been given 
this great opportunity for good or ill to 
their industry and to the country? 

As much as a study from _ personal 
knowledge and recollection of men and 
their connections will permit, we believe 
that oil men generally will say that the 
initial selection of 204 men to aid and ad- 
vise Oil Co-ordinator Ickes in his own, at 
present purely advisory, relationship with 
the oil industry, is a fairly representative 
one. The selections seem to give good 
representation to at least all of the im- 
portant varied interests within the indus- 
try and in all of its 4 chief divisions. And 
the individuals chosen are men of ability, 
of honesty and men who will actually 
work at their new jobs. 


Two hundred and four men have been 
named to 4 committees to each of 5 dis- 
tricts. Forty positions on these commit- 
tees, 2 to each committee, still remain 
Open, the thought being to fill these va- 
cancies on the advice of the present mem- 


bers of the committees, when they have 
had time to study their problems and 
their district’s personnel. This is a de- 
cidedly fair and conservative reservation 
because no matter how wise a group of 
men may be cr how well they wish to se- 
lect representative committees, it is most 
difficult to do a 100% job right at the 
start. 

As to how these 204 men represent the 
old and big controversy in the industry, 
that is how many places do the “majors” 
get and how many the “Independents”? 


A CHECK from memory only would 
seem to give 105 places to the “majors” 
and 95 to the “Independents” including 
what may be called a few semi-govern- 
ment representatives. 

In the-producing committees the Inde- 
pendent representation seems to be espe- 
cially thorough and well placed. In re- 
fining the several important refining 
groups seem to be well represented by 
competent men from each group. Trans- 
portation is mostly a tanker and pipeline 
proposition, so far as the present emer- 
gency is concerned, and these groups 
seem to be well covered by committee 
memberships with a fair number of Inde- 
pendent refining interests. 

Here it may be said that it seems to be 
the plan of the Oil Co-ordinator’s office 
not to have any equipment men on these 
main committees. All members are di- 
rectly of the oii industry. Presumably 
there will be advisory committees from 
various equipment and other non-oil 
groups as occasion may require. 

Of the committees on oil marketing, 
there appear to be at least 22 Independent 
oil interests represented out of the pres- 
ent total membership of 50. Of these 22 
non-major memberships, we would say at 
least 7 are held by oil jobbers, with 2 of 
these chairmen of their respective mar- 
keting committees, one for the Pacific 
coast and the other for the Rocky Moun- 
tain territory. 

This is far different than the start and 
operation under the Oil Code of 1933-35 
when jobbers and Independent oil mar- 
keting interests particularly, were noted 
for their absence from the central and im- 
portant committees. However, we urge a 
study by all marketing committees and 
by the Co-ordinator’s office to see if a 
still larger representative of Independent 
oil marketing interests is not warranted. 
Oil jobbers alone are distributing more 
than 42% of the gasoline now going 
through service stations; they are MAN- 
AGING the marketing job in all terri- 


tories and most major companies seem 
to be delegating increasing responsibili- 
ties and territories to them. 


From a personnel standpoint these 
committees are a fortunate beginning of 
what may be a long and at best, difficult 
relationship, with government during this 
war period. The extent to which these 
committees can bring about the co-opera- 
tion of the industry with the Oil Co-ordin- 
ator’s office will depend on how that of- 
fice permits these committees to serve, 
both as committees and as individuals. 

During the industry’s last experience 
with government co-operation, the effort 
was greatly hampered by the veil of ab- 
solute secrecy thrown over it all. The se- 
crecy effort was a joke when one consid- 
ers that more than 7000 oil men served 
on the committees, but nevertheless the 
code authorities at Washington undertook 
to carry out faithfully the strict orders 
of Ickes, then Petroleum Administrator, 
for absolute secrecy on all matters dis- 
cussed, ‘formulated’, and “recommended” 
until they were disclosed to a waiting in- 
dustry by official decree from Ickes or 
his immediate subordinates. This was 
hardly the way to organize a “democratic” 
effort for “democratic” operation of a 
presumably free industry. 


In the Oil Co-ordinator’s announcement, 
Ickes says the committees are “to advise 
and consult with the deputy co-ordinator 
and local representatives to be designat- 
ed.” Evidently, judging from this an- 
nouncement, there are to be additional 
representatives of the Co-ordinator who 
will be placed about the country. Also 
judging from this wording, these commit- 
tees are not to have any contact with the 
co-ordinator himself. If this last means 
that Ickes is going to delegate full au- 
thority to his deputy, Ralph K. Davies, 
that is a good omen for industry is now 
struggling to get action out of certain 
high government offices where the occu- 
pants just will not let go a little author- 
ity, regardless, seemingly of what hap- 
pens to the country in this war. 

It is also a good omen, if Ickes does not 
impose any further instructions for se- 
crecy. These oil men represent and speak 
for, not themselves as individuals, but 
for the portions of the industry from 
which they are selected. They therefore 
should have the greatest freedom to con- 
fer with any in the industry they wish, to 
talk with oil men at meetings or through 
interviews and the press or by letters 
freely and frankly. It is hardly conceiv- 
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able that any real military secrets will be 
imparted to these committees so there is 
no military reason for locking the door 
and swearing all to absolute secrecy. 


On. men, just like all other Americans, 
pride themselves on their patriotism to 
country, and like all other Americans, 
they do not concede that any superior 
brand of patriotism is held by any who 
may happen to reside in Washington or 
elsewhere for that matter. 


Oil men will co-operate fully and fairly 
and honestly with Oil Co-ordinator Ickes 
or any other authorities who will honestly 
and fairly and fully co-operate with them, 


as public servants should co-operate with 
the American public which elects or em- 
ploys them. 


From what we know of the oil indus- 
try, we believe the industry will welcome 
the 204 selections to these committees 
as being an excellent start on this new 
relationship of the industry with govern- 
ment. 


And we also know that these 204 oil 
men approach their new task with a full 
and solemn realization of the great re- 
sponsibility given them, to help all they 
can and‘in every way to preserve to the 
people of this country the real freedoms 
for which the country was established. 


We need Facts AT ONCE On 


An immediate and most important job 
before the oil industry is to have its own 
people and its customers Know the facts 
regarding this present so-called East 
Coast shortage. 


One cannot blame the customers for 
getting excited if they are given seeming 
reasons to believe that they will not be 
able to operate their cars and trucks 
except in a most restricted way, or if they 
will have to keep their homes cold this 
winter, or change over to coal. Nor 
can one blame a jobber or dealer who 
fears he may not have enough petroleum 
products to sell to constitute a real busi- 
ness. 


There is much misinformation as to 
the possible “oil shortage” and likewise 
much hysteria and also some bunk. There 
has been careless talk by high govern- 
ment officials. An automobile owner who 
has been “arrested” by federal govern- 
ment “executive order’—a new form of 
law enforcement not generally recognized 
by our constitution—for ‘“‘wasting” gaso- 
line in his car, is not going to pass very 
calm and dispassionate judgment on the 
gasoline situation. He is more likely to 
reach for a shot gun than for the weed 
that is supposed to quiet his nerves. 


Ou companies in the East are already 
trying to get their houses in order against 
restriction of gasoline and oil consump- 
tion. But in trying to carry out such a 
simple idea as “freezing” customers and 
gallonage and not taking on “new” cus- 
tomers, as per the Oil Co-ordinator’s re- 
quest, the oil companies are finding that 
they are running into embarrassing com- 
plications. Buyers may be “new” to a 
given oil company, but they are not “new” 
to the oil industry, and buyers are con- 
stantly moving about the country. 


The ‘’seare” talk is also having the 
natural result of causing people to stock 
up, get orders accepted and put in extra 
supplies where they can. 


All the “scare” talk along with the 
lack of sufficient information properly to 
judge the whole situation, is also caus- 
ing some unfortunate “selling talk” by 
oil company salesmen. It is natural that 
they want to close orders and what bet- 
ter way to do it than to inform the cus- 
tomer of his possible inability to get the 
goods when he may want them? It seems 
that oil company salesmen out here in 
the Mid-West even are telling some cus- 


the East Coast ‘Shortage’ 


tomers that they will not be able to 
supply fuel oil, some times at the same 
moment their general offices may be 
soliciting the business. 


The Oil Co-ordinator’s office is now 
compiling detailed figures on the stock 
and anticipated sales situation on the 
east coast, down to the last gallon of 
every kind of petroleum stocks and down 
to the last gallon of every sales budget 
and refinery supply. At the same time 
the Maritime Commission is canvassing 
the situation with the Navy and the Brit- 
ish as to giving up any more tankers. 
And in another week there should be de- 
cision as to the building and location of 
more pipelines and more tankers. In an- 
other week or 2 it may also be possible 
to make a better estimate as to how much 
more transportation can be had from our 
tank cars and truck and barge transports. 


Tere is not much that can be done 
in the meantime except to avoid indul- 
gence in wild talk and to try to calm the 
fears of the customers. There is noth- 
ing much that any one can do about it 
until all of these plans have been worked 
out further. 


Already some of the larger Eastern 
companies have devised ways of getting 
crude and products to their eastern mar- 
kets so that despite present tanker losses 
they expect to “get by” or to “wriggle 
through”, even this winter. It now looks 
as if they will do a better job than they 
first thought possible when they gave up 
their tankers. 


That is going to be true of the whole 
industry. There is no use indulging in 
wishful thinking but the fact remains 
that any industry, such as oil, that all its 
life has struggled against one surplus 
after another, most certainly has slack 
that will be discovered when it at last 
is faced with a real shortage. That 
does not mean the industry has been 
operating uneconomically. But men do 
not know what they can do with a new 
problem until they are actually faced 
with it. 


This is the oil industry’s first real 
shortage in all its history. Just give the 
industry a chance at it. Let the industry 
turn its entire attention to supplying the 
East Coast, instead of leaving that ter- 
ritory to only a part of the industry, 
and we may find ourselves, as usual, Over- 


doing the job and piling up an unnec. 
essary surplus before we are through 
with it. 


Prices in the East must rise and 
they are bound to rise, as the demand 
for products to be shipped from other 
territories makes itself known. If the 
government tries to hamper this natural 
and to be expected rise in prices, it will 
only contribute to the shortage, not help 
it. With better markets in the East, we 
will find the East Coast attracting sup.- 
plies not just from the sources now 
planned, but from the refineries in the 
Middle-West, from the pipelines and wa 
ter-ways of the West. 


The law of supply and demand, and 
free competition if allowed to operate, 
will bring better prices in the East 
where there have been for years exceed 
ingly low prices, even low as based on 
the low-cost tanker delivery. 

Let this law start operating now and 
in the meantime speed up as fast as 
possible the compilation of detailed fig 
ures and give the industry immediate de 
cisions on release of any more tankers 
and on pipeline and additional tanker con- 
struction. While this is being done, let 
everyone, industry and government, stick 
to known facts. 


Oil Co-ordinator Ickes 
Told to Save Gasoline 


NPN News Bureau 

NEW YORK, July 12.—A_ suggestion 
that Oil Co-ordinator Ickes demonstrate 
his sincere desire to save gasoline on 
the East Coast “by getting rid of his own 
heavy official car, which operates at 
about nine miles to the gallon,” is part 


of the following letter to the New York 
Times: 


Will some one please stop Secretary Ickes 
from talking utter nonsense on this matter of 
gasoline economy? The “fast driving’ which 
he wants reduced is still within the range of 
maximum gasoline economy for the saving 
in gasoline at forty miles an hour on th 
modern highways as against fifty-five miles an 
hour is so close to zero that it is more than 
offset by the excessively high idling rate at 
which a majority of engines are set to op- 
erate. Ordinary “fast driving’ on even such 
superior highways as the Merritt Parkway in 
Connecticut does not exceed forty-eight to 
sixty miles an hour, so any inference from 
figures as to gasoline waste at seventy o1 
eighty miles an hour is entirely false. 

If Mr. Ickes really is sincere in wanting 
gasoline conserved we suggest that he demon- 
Strate it by getting rid of his own heavy offi- 
cial car, which operates at about nine miles 
to the gallon, and take on one of the smal 
cars now available, which do up to twenty- 
five miles to the gallon or even better. 

I recently drove the same trip twice, using 
routes on which high speed is allowed, and 
in one case using what Mr. Ickes calls ‘“jack- 
rabbit starting’ and in the other starting 
leisurely, but using same speeds at same 
places otherwise. Result: exactly same gaso- 
line consumption for the distance in each 
case. Let us have no more nonsense about 
alleged waste of gasoline in quick starting. 

On the contrary, it needs only an inaccuraté 
setting of the spark, making acceleration poo! 
and causing the driver to tread too hard in 
the effort to get under way reasonably prompt- 
ly, to produce a marked gasoline waste. If 
Mr. Ickes sincerely means to save gasoliné 
he might well put on pressure to have a large 
number of cars put into proper order on this 
point, 

STEPHEN G. RIC} 
Verona, N. J., July 4, 1941. 
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Press-time 
Bulletins 


(Continued from page 11) 
immediately to educate the public 
to cut down consumption on pa- 
triotic grounds. Estimated saving 
of 294,000,000 gals. of gasoline for 
urgent war needs is anticipated. 

Gasoline and oil are to be sold 
only on a cash and carry basis un- 
der the new order and all credit 
cards eliminated. It was under- 
stood a rationing card system 
would have gone into effect before 
this date, had it not been for lack 
of time and complex organization 
necessary. 

Premier Hepburn, Ontario, esti- 
mates the Province will lose over 
$1,000,000 in revenue this year 
through restriction, and fears U. S. 
tourist traffic will be ruined. 


* 


OPACS APPROVES HIKE 
OF CALIFORNIA CRUDE 


WASHINGTON—No reduction in 
California crude prices will be re- 
quired at this time, OPACS Ad- 
ministrator Henderson said today. 
Withdrawal of demand made June 
7 at San Francisco producers con- 
ference for restoration of May 22 
crude price level is contingent upon 
no further crude prices advances 
without prior consultation with 
OPACS, Mr. Henderson said. 


* + 


PENNSYLVANIA HOUSE 
DELAYS COMPACT BILL 


Special to NPN 
HARRISBURG, July 15.—Legisla- 
tive maneuvering in Pennsyl- 
vania’s general assembly is hold- 
ing up passage of bill introduced 
by Sen. T. B. Wilson and LeRoy 
E. Chapman, authorizing the Com- 
monwealth’s participation in the 
Interstate Oil Compact Commis- 
$10n. 


D. J. SEEKS INFORMATION 


TULSA, July 15.—Questionnaires 
from Department of Justice, seek- 
ing details on gasoline exchanges. 
heating oil contracts and advertis- 
ing expenditures have been re- 
ceived by several oil companies in 
the past few days, according to re- 
Ports here. 
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Robert W. Hadlick, M.I.0O.J.A. 
secretary, corresponds with 
OPACS 


OPM to Issue Order 
On Oil Priorities 

WASHINGTON, July 14. — 
Two civilian priority orders cov- 
ering repair and maintenance 
parts and equipment needed in 
the oil and related industries 
will be announced shortly by 
the Office of Production Man- 
agement. 

To be issued in accordance 
with civilian allocation orders 
recently announced by OPACS, 
orders will disclose degree of 
priority of each industry in se- 
curing strategic raw materials 
from the supply left for civilian 
consumption. 


D. J. Loses ‘Scent’— 
Another ‘Squeeze Play’? 


WASHINGTON, July 14. 
Justice Department may 
have received letter from 
Missouri Independent Oil 
Jobbers Assn. charging 
“squeeze play” with gasoline 
tank car prices rising and re- 
tail prices not following suit 
but this “is very unlikely,” a 
department spokesman _re- 
ported today. 

Search of the department’s 
files has failed to show any 
record of M.I.0.J.A. letter, 
he said. Spokesman last 
week reported Acting Attor- 
ney General Biddle’s office as 
“seeming to recall’ receipt of 
the letter, and that it had 
been referred to Oil Co-or- 
dinator Ickes. (See story on 
this page). 


OPACS Asks 
‘Squeeze Data 
From Jobbers 


NPN News Bureau 
TULSA, July 14—Missouri In- 
dependent Oil Jobbers' Assn. 
was called upon July 12 to fur- 
nish full details in support of 
its complaint to the Office of 
Price Administration and Civ- 
ilian Supply that recent ad- 
vances in tank car gasoline 
prices in the Mid-West were 
“absolutely uncalled for’. 
The wire, signed by Price Ad- 
ministrator Leon Henderson, 
read: 


“Please advise full details on 
sales of which you complain, 
including dates, volume num- 
ber, tank car prices, source of 
supply, transportation facilities 
used from point of origin, 
freight rates and number tank 
wagon prices involved.” 


Call for details from OPACS 
necessitates side-tracking addi- 
tional letters of complaint 
planned by the Missouri asso- 
cation to Oil Co-ordinator Ickes 
and other high-ranking govern- 
mental officials, it was learned 
today. 


‘Squeeze Play’ Charged 


“Working up these details is 
going to take some time,” Rob- 
ert W. Hadlick, M.I.0.J.A. sec- 
retary, said, “so guess we’ll have 
to hold up the other letters.” 


A letter dispatched last week 
to Acting Attorney General Bid- 
dle charging major oil com- 
panies were employing a 
“squeeze play” to put independ- 
ent jobbers out of business elab- 
orated upon the _ telegraphic 
complaint to OPACS. The Hen- 
derson wire had complained on- 
ly of advancing tank car prices, 
but the complaint to the attor- 
ney general struck at narrowing 
jobber margins. 


This “squeeze play in prog- 
ress” places independent jobbers 
between 2 ends—‘“higher refin- 
ery costs and lower retail 


prices’”—the letter said. If not 
corrected soon, the majors will 
be successful in their efforts to 
eliminate the independents, 
M.1.0.J.A. charged. 


Text of Letter to D. J. 


Text of the association’s let- 
ter to the acting attorney gen- 
eral follows: 


“For many years we have been 
told that mass production makes 
it possible to produce manufac. 
tured products at lower cost 
and generally throughout the 
field of manufactured products 
this seems to have heen holding 
true. 


“However, in the oil industry 
we find at this time when de- 
mand is up 20% and refineries 
are able to run closer to full 
capacity, when we should be 
benefiting by the lower costs 
in mass production, our refinery 
markets have been steadily in- 
creased since April 5, 1941. In 
the month of June, 1941, alone, 
there were 3. refinery price 
raises. 


“There is a squeeze play in 
progress and the jobbers, the 
fellows who operate only in the 
marketing field are in between 
the 2 ends, namely, higher refin- 
ery costs and lower retail prices, 
gradually being squeezed out of 
the picture. 


Cite ‘Lower Oil Bids’ 


“Integrated oil companies 
from the beginning of the oil 
industry have tried desperately 
to work this squeeze play to 
eliminate the independent oil 
man and we are frank to admit 
that if our government doesn’t 
do something and do it soon thev 
will very soon be entirely suc- 
cessful in their efforts. 


“Recent bids on government 
requirements for gasoline . 
show integrated oil companies 
bidding for government business 
at much lower prices than what 
they charged the oil jobber for 
his requirements of gasoline. 


“As the trade association rep- 
resenting the independent oil 
jobbers of Missouri we call up- 
on you and the forces at your 
command to immediately set 
about to investigate these refin- 
eries on tank car price increases 
and to bring about at the earli- 
est possible moment a correc- 
tion of this monopolistic control 
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that is threatening the very 
bread and butter of 10,000 in- 
dependent jobbers throughout 
this country.” 


Complain of Margins 


Elaborating on his letter to 
the acting attorney general, Mr. 
Hadlick said complaint was lev- 
eled at the narrowing differen- 
tial between tank car and tank 
wagon prices and at the even- 
tual increase in consumer prices 
sure to follow the exit of inde- 
pendent jobbers from the mar- 
keting picture. He said that in 
June, tank car prices had in- 
creased 0.375c per gal., tank 
wagon prices had remained sta- 
tionary and normal service sta- 
tion prices had been reduced in 
several instances. 


The first blast of the Mis- 
sourj group against tank car 
prices brought protests from 


both independent and major re- 
finers that recent tank car price 
advances were “justifiable read- 
justments to cover increased 
cost of raw materials and higher 
manufacturing costs.” (NPN, 
July 9, p. 5). 


Independents ‘Doing Well’ 


Charge that major oil com- 
panies “from the beginning have 
tried desperately to work this 
squeeze play to eliminate inde- 
pendent oil men” prompted one 
major company official to state 
today that it was the non-inte- 
vrated marketer of gasoline 
who had “walked off” with more 
than 98% of Missouri’s recent 
increase in gasoline gallonage. 

He cited Missouri gasoline tax 
figures showing that for the 
first 4 months of 1941, compared 
with the same period of 1940, 
gasoline sales increased 31,201,- 
221 gals., of which non-integrated 
marketers or independents sup- 
plied 28,554,318 gals. And out 
of Missouri's total gallonage for 
the period, the refiner continued, 
109,462,037 gals. were supplied 
by majors and 121,337,656 gals. 
by independents. 

“These independents seem to 
be doing pretty well for them- 
selves,” he stated. 


Counter-Charge Made 


Another refiner said independ- 
ent Missouri jobbers had under- 
bid major oil companies on Mis- 


souri Highway Commission’s 
gasoline requirements next 
year. He stated that independ- 


ents obtained 45 awards of state 
business and majors only 3. 


M.1.0.J.A. contends increased 
refinery runs should result in 
lower manufacturing costs and 
reduced tank car _— gasoline 


prices,” one refiner said, asking, 
“and by the same token why 
shouldn’t the independents’ mar- 
keting costs be reduced if they’re 
taking 
ness?” 


on all this new busi- 


Cotton Valley Recycling Plant 
Dedicated by Governor Jones 


NPN News Bureau 

TULSA, July 14—-With a chal- 
lenge that 
barely scratched the surface in 
utilizing its oil reserves to their 
fullest, 


Louisiana has just 


Louisiana’s Governor 
Sam Jones last week dedicated 
the $2,250,000 recycling and pres- 
sure maintenance project at Cot- 
ton Valley, La. 

“This is not only the first 
community recycling plant, but 
also a new industry for Louisi- 
ana,” the governor told approxi- 
mately 200 oil men and visitors. 

The governor and visitors had 
just completed an official in- 
spection tour of the recycling 
unit and had been told that out- 


put was approximately 10,000 
bbls. of condensate or “distil- 
late” and 2000 bbls. of butane 


daily. 
Is Community Project 


Built as a-community project 
and operated by a general man- 
ager, the Cotton Valley project 
processes gas from 81 “distil- 
late” in the 12,400 acre 
field and returns the stripped or 
lean gas back into the producing 
structure to maintain reservoir 
pressure and prevent condensa- 
tion of the liquid parts of the 
gas in the reservoir. 


wells 


Principal interests represented 
in the project are the Ohio Oil 
Co., Woodley Petroleum Co., 
Magnolia Petroleum Co., Hunt 
Oil Co., Oliphant Oil Corp., Fohs 
Oil Co., Standard Oil Co. of Lou- 
isiana, North American Oil Con- 
solidated, Stanolind Oil & Gas 
Co., Superior Oil Co., Midstates 


General Manager J. R. Butle) 

(left) of Cotton Valley Opera- 

tors Committee shows Gov. Sam 

H. Jones of Louisiana through 
the new recycling plant 


Oil Corp., Root Refining Co., 
Union Producing Co. and others. 


Only Beginning 


In a tribute to the oil indus- 
try and states conservation ef- 
forts, Gov. Jones said: 


“We have not begun to do the 
things with our oil in this state 
that we can do; scientific re- 
eycling can work new wonders 
for us, as engineers well Know. 
We have cut out much waste 
and you of the industry have 
worked miracles in the efficient 
use of your product and all the 
by-products of oil which once 
were waste. Modern chemistry 
has just begun to explore the 
marvels of products made from 
petroleum. We are moving 
let’s keep moving and show the 
Germans they are not the only 
people who know how to get the 
last drop of use out of a barrel 
of oil.” 


The Cotton Valley recycling 
project, together with another 
small plant near’ Jennings, 

» 


Portion of the fractionation and absorption sections of the Cot- 


ton Valley Operators 


Parish, La., dedicated last 


Committee 


recycling plant in Webster 


week 


NATIONAL 


means the recovery of an addi 
tional 17,000,000 bbls. of oil an 
distillate for Louisiana, the go\ 
ernor stated. Without recyclin; 
this production could not be 1 
covered, he said. 


Sees ‘Fair’ Conservation 

Louisiana’s was described | 
the governor as “one of the fai 
est and most progressive co: 
servation setups in the nation” 

“And keep in mind the ter 
perature of the oil and gas hb 
ing run today in Louisiana, h 
reminded, adding “it’s not hot 
oil or hot gas or dishonest oi! 
or dishonest gas.” This type oil 
and gas, he quipped is “dis 
pensed solely by the dema 
gogues.” Some observers be 
lieved the governor was speak 
ing here of the extension Aug 
1 of Federal Tender Board juris 
diction over Louisiana oil opera- 
tions. This board operates un- 
der the Connally “hot” oil law, 
which prohibits interstate ship 
ment of illegally produced oil 
or products. 

Louisiana’s membership in the 
Interstate Oil Compact will be 
continued the governor pledged 
“And we will set the standards, 
not merely live up to those of 
other states,” he added in this 
connection. 


Committees Named 


J. R. Butler of Cotton Valley 
is general manager of the new 
plant, while W. W. Flemming of 
Tulsa, Ohio Oil Co., is chairman 
of the Cotton Valley Operators 
Committee. Chairmen of com- 
mittees which act in an advisory 
capacity to the operators com- 
mittee, include: W. B. Berwald, 
Tulsa, engineering committee; 
F. J. Decker, Shreveport, land 
committee; J. P.  D’Artois, 
Shreveport, legal committee; 
and C. L. Moody, Shreveport, 


geological committee—all of 
Ohio Oil Co.-and A. G. Hill of 
Dallas, Hunt Oil Co., account- 


ing committee. 

Condensate from the big re- 
evcling plant is being purchased 
by Louisiana Standard, Mag- 
nolia Petroleum Co., Premier 
Refining Co. and Placid Oil Co. 


as a raw product for further 
processing, according to. 
ports. Warren Petroleum Corp 


is reported handling plant’s out- 
put of iso-butane. 


Pennsylvania Passes Bill 
Regulating Production 


NPN News Bureau 
NEW YORK, July 14.-Penn- 
svlvania House of Representa: 
tives has passed H.B.-1462, reg: 
ulating location, drilling, casing, 
filling, and abandonment of na- 
tural gas and petroleum wells 
on property underlaid by work- 
able coal beds to prevent intru- 
sion of gas and oil into the coal 
mines. Bill provides for super: 
vision by the Department of 
Mines and for penalties. 
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To Seek Wage Hike 
For Truck Workers 


NPN News Bureau 

WASHINGTON, July 14 
Hearings will open here Sept. 8 
for the property motor carrier 
industry committee to recom- 
mend a special minimum wage 
of more than 30c but not in ex- 
cess of 40c an hour for common 
and contract carriers, including 
oil transporters subject to wage- 
hour law, Administrator Flem- 
ing of the Wage-Hour Division, 
announced today. 

Cc. J. Hargleroad, Hargleroad 
Transport Service, Hastings, 
Neb., an oil transporter, is an 
employer member of the 15-man 
property motor carrier industry 
committee appointed by Mr. 
Fleming. Committee which con- 
sists of 5 representatives, re- 
spectively, for employers, em- 
ployes and the public, is headed 
by George E. Osborne, Stanford 
University Law School, Palo 
Alto, Calif. 

Committee is directed to in- 
vestigate the economic and com- 
petitive conditions in the proper- 
ty motor carrier industry and to 
recommend the highest mini- 
mum wage up to 40c an hour 
which will not substantially cur- 
tail employment in the industry, 
Wage-Hour Division stated. 
Minimum wage now applicable 
to the industry is the 30c an 
hour provided in the wage-hour 
law. 

Property motor carrier indus- 
try is defined by the Wage-Hour 
Division as including common 
and contract truckers who en- 
gage in either “the transporta- 
tion by motor vehicle of prop- 
erty in interstate commerce, or 
in the transportation by motor 
vehicle of property necessary to 
the production of goods for in- 
terstate commerce over regular 
or irregular routes.” 


First Trainload of Crude 
Arrives at Jersey Plant 


NEW YORK, July 12. “Van- 
guard” of tank cars to be used 
mM Standard Oil Co. of New 
Jersey’s tank car-pipeline pro- 
gram for bringing a maximum 
of crude from the Mid-West to 
its East Coast refineries ar- 
rived at the Jersey company’s 
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Bayway refinery, Linden, N. J., 
early in the morning of July 
10, and was under the loading 
racks at 6:10 a.m., company 
reports. 

According to Jersey Stand- 
ard’s plan, crude will be piped 
from Texas fields via the In- 
diana Pipe Line Co.’s line to 
Lima, where it will be shipped 
by tank car and pipeline to the 
East Coast in an_ estimated 
amount of 40,000 bbls. daily, a 
company spokesman said, 


Mid-West Oil Group 
Seeks to Eliminate 
Long Distance Haul 


NPN News Bureau 

CLEVELAND, July 14—-In an 
effort to eliminate unnecessary 
transportation of petroleum 
products in the Middle West, the 
following suggestions were 
made in a letter, dated July 8, 
to Oil Co-ordinator Ickes from 


Atlantic Launches Newest Tanker 


S11 


LPS 


Atlantic Refining Co. Vice- 
President W. C. Yeager’s 
name will be carried to 
oil ports along the East 
and Gulf Coasts  begin- 
ning in August when At- 


lantic’s newest tanker, the SS. W. C. Yeager, 19,205 tons, is put 

into service. Built in 3 months and 3 weeks, the new tanker was 

launched early in July and will be sailing the high seas in less 

than 5 months after her first keel plate was laid. Mr. Yeager is 

shown above with the tanker as a background. Mrs. Yeager was 
sponsor at the launching 


Howard A. Crowden, North Kan- 
sas City, Mo., president of Con- 
sumers Co-operative Assn.: 


Dear Mr. Ickes: 


Refined fuels are being trans- 
ported thousands of miles need- 
lessly in the middle west be- 
cause refiners are not doing 
more trading of such fuels, thus 
obviating the need of long dis- 
tance hauling. We are trading 
refined fuels at our refinery in 
Phillipsburg, Kansas, with one 
Kansas City, Kansas, refiner, 
thus saving a 300-mile haul on 
the part of both. We have 
offered to trade with another 
Kansas City, Kansas, refiner 
without success. Such a move 
would not only release tank- 
cars but release locomotives 
also for use in helping move 
one of the biggest wheat crops 
the middle west has produced 
in recent years, or in moving 
refined fuels to the eastern sea- 
board. It would save as well 
in the use of locomotive fuel oil. 
I recall that Federal Oil Con- 
troller Cottrelle of Canada re- 
cently has ended needless du- 
plication of transportation in 
the petroleum industry of the 
Dominion. 

Another example of con- 
spicuous waste is the canning 
of lubricating oil. It requires 
labor to manufacture the cans, 
labor to fill them, paint, li- 
thography, and other services, 
no one of which improves the 
lubricating quality of the oil. 
Moreover, because of these 
things, it must sell at a higher 
price to consumers. To end the 
canning of oil during the na- 
tional emergency would release 
both men and materials to bet- 
ter uses. 

The 125,000 consumers who 
own Consumers CooperativeAs- 
sociation would regard. the 
elimination of these wastes as 
a service in the interest of na- 
tional defense and as a service 
to themselves as consumers. It 
would be the attitude of people 
generally, if I understand the 
temperament and disposition of 
the people in this area. 
Sincerely yours, 
Howard A. Cowden 


Approved Deep Rail Cut 
On Lubes for Export 

NPN News Bureau 

TULSA, July 14—Proposal for 
sharply reduced rates on lubes 
shipped all-rail from the South- 
west to Atlantic Coast ports for 
export has been approved by 
Southwestern Freight Bureau 
and Western Trunk Line Com- 
mittee, shippers have been ad- 
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vised. Favorable action by rails 
in the Southwest and Mid-West 
had been expected, but shippers 
anticipate considerable opposi- 
tion to the proposal when it is 
considered by Central Freight 
Assn. 


A 1.716 to 1.848c per gal. re- 
duction, to 3.498c from Oklaho- 
ma and 3.696c from most Texas 
origins, is contained in the pro- 
posal. Atlantic seaports named 
as destination points for the ex- 
port rates are New York, Phila- 
delphia and Carteret, N. J. 


Texas-Oklahoma Pipeline 
To be Built by Bell 
NPN News Bureau 
TULSA, July 14—Bell Oil & 
Gas Co. has announced plans for 
construction of a 4 and 6-in. crude 
pipeline from the Fargo field of 
Wilbarger County, north Texas, 
to its Granfield, southern Okla- 
honia refinery. 


Pipe for the 35-mile line is ex- 
pected early in August and con- 
struction will begin immediately 
after its arrival. Reports state 
capacity of the line will be ap- 
proximately 5000 bbls. daily. 
Ownership of the line will be 
in the name of Bell-Western Pipe 
Line Co., Bell subsidiary. 


Lubes by Trainloads Leave 
Mid-Continent for East 
NPN News Bureau 
TULSA, July 14--Several 
trainloads of lubricating oil will 
leave Oklahoma late this month 
for all-rail movement to East 
Coast points, it was learned here 
today. Exact volume to be 
moved, the destinations and 
whether it was all for domestic 
consumption could not be 
learned. 


So far, at least 4 trainloads 
of some 25 to 30 tank cars each 
have already moved out of Ok- 
lahoma refining points for cross 
country delivery to the Atlantic 
Coast. These are in addition to 
substantial single-car move- 
ments, it was said. 


While the lubes were moving 
out in large blocks, shipments 


are “said to take the regular 
single-car rail rates. Utilization 


of rail deliveries believed to re- 
flect inability of southwestern 
refiners to obtain tankers for 
movement of lubes by water. 


Eleven Tankers to Load 
At Texas Ports in July 
Special to NPN 
HOUSTON, July Eleven 
tankers are scheduled to take on 
refined oil products at Texas 
ports during July for export and 
domestic deliveries, according to 
reports here this week. 


From one source came report 
that 6 of the boats are scheduled 


to load at Corpus Christi with- 
in the next week. 


News of scheduled arrival of 
11 tankers at Texas ports dur- 
ing July was received with sur- 
prise by several observers. Ordi- 
narily, it was said, 11 tankers 
would not create a “ripple”, but 
at a time when there is sup- 
posed to be a shortage of tank- 
ers, this news takes on added 
significance. 


Seek Uniform Laws 
For Truck Loading 


Special to NPN 
NORTH KANSAS CITY, Mo., 
July 12.—In an effort to have 
Oil Co-ordinator Ickes “act 
promptly and decisively in re- 
storing free trade among the 48 
states” by means of uniform 
state load limit laws, the fol- 
lowing letter was written here 
this week by Howard A. Cow- 
den, president of Consumers Co 
operative Assn.: 


Dear Mr. Ickes: 

Consumers Cooperative Asso- 
ciation bought a 4320-gallon gas- 
oline transport recently which 
is permitted, under state laws, 
to carry a full load into Colo- 
rado, Kansas and Oklahoma. To 
take the transport into Nebras- 
ka, Missouri or Iowa, however, 
it is necessary to carry less 
than a full load by 750 gallons. 
If the transport is taken into 
South Dakota, the load must be 
reduced 1500 gallons. 

Interstate trade barriers of 
this kind are playing havoc with 
efficiency of operation and are 
entailing needless miles_ of 
travel in serving the 500 local 
cooperative associations in nine 
states which own this whole- 
sale. It is a traversity on na- 
tional defense to permit state 
laws to maintain longer the na- 
tional disunity they have 
brought about. May I urge you 
to act promptly and decisively 
in restoring free trade among 
the 48 states to the end that 
they will become the United 
States in truth and in fact. 


Sincerely yours, 
Howard A. Cowden 


145 New Tankers 
Building in U. 5S. 


NPN News Bureau 
NEW YORK, July 14.— Five 


tankers of an approximate 
51,600 total gross tons were 


contracted for during June, 
bringing number of tankers 
either under construction or 
on order in American ship- 
vards to 145 of July 1, 
American Bureau of Ship- 
ping reports, 

Eleven tankers have been 
completed so far this year 
or nearly 2 each month. 
Four tankers totaling 38,507 
tons were launched and 3 
tankers totaling 31,088 tons 
were completed during June. 


as 


Push D.C. Program 
To Conserve ‘Gas’ 


NPN News Bureau 
WASHINGTON, July 14. 
Voluntary program here for 
conservation of petroleum prod- 
ucts took another step forward 
last week under the spur of Oil 
Co-ordinator Ickes’ letter to Dis- 
trict of Columbia Commission- 
er Hazen in which the co-ordi- 
nator warned that “full partici- 
pation by the public in these ecf- 
forts” is necessary. Otherwise 
it is practically certain that 
compulsory restrictions on use 
of gasoline will have to be im- 
posed, Mr. Ickes said. 

Local fuel oil dealers were 
asked by Chairman Snow of the 
District Petroleum Conserva- 
tion Committee to eliminate all 
deliveries on Sundays, holidays 
and nights after 6 p. m. except 
in extreme emergencies. Snow 
also appealed to fuel oil con- 
sumers to adopt the ‘keep- 
filled” system of receiving de- 
liveries. A meeting will be 
called shortly to plan a_ pro- 
gram of enlisting householders 
in a campaign for maintaining 
greater efficiency in their oil 
burner installations, Mr. Snow 
announced. 


Backed by Local Groups 
This move to voluntarily re- 
duce gasoline consumption in 
the District by at least 20° is 
being backed by local business 
groups such as the building 
supply dealers who said they 
would discontinue all Saturday 
deliveries and by the ice cream 
manufacturers who announced 
they would make no more de- 
liveries after 3 p. m. Depart- 
ment store deliveries have not 
yet been curtailed but repre- 
sentatives of these stores re- 
ported distributing leaflets ask- 
ing customers to carry all 
small packages away  them- 
selves, thus saving’ gasoline 
consumed in delivery trucks. 
To Show Film 
Size and intensity of the cam- 
paign to voluntarily reduce 
gasoline consumption in the 
face of federal restriction was 
further indicated by announce- 
ment of plans to show a film 
in all local theaters describing 
ways in which public 
could assist the petroleum com- 
mittee. A speakers bureau of 
prominent citizens will tender 
its assistance in this effort by 
scheduled talks before civic and 
industrial organizations. 
Bumers for Housing Projects 
Banned in New England 
NPN News Bureau 
WASHINGTON, July 14—In- 
stallation of oil burners in any 
new defense housing projects in 
New England has been banned 
by Leon Henderson, director of 
Office of Price Administration 
and Civilian Supply, according 
to spokesman for Federal Works 


NATIONAL 


Agency which constructs mos! 
of projects. 

While acceding to Mr. He 
derson’s request in this instanc: 
FWA is going ahead installir 
oil burners in housing projects 
outside of New England wher 
in its judgment, oil heat is bes 
No figures are available hei 
but indications are that most co! 
housing: projects built in past 
year are equipped with oil bu 
ers. 


House Committee to Act 
On Gas Pipeline Bill 
NPN News Bure: 

WASHINGTON, July 14 
House’ Interstate Commerce 
Committee today is preparing to 
reach a decision on Rep. Lea's 
bill (HR-5349) to amend the nat- 
ural gas act, following conclu- 
sion of public hearings here last 
week, 

The Lea bill would give the 
Federal Power Commission full 
power to regulate the building 
of new and the extension of ex- 
isting natural gas _ pipelines, 
through the issuance of certifi- 
cates of public convenience and 
necessity. 

During last week’s hearings, 
FPC Commissioner Manly told 
House committee that the nat- 
ural gas act now empowers his 
agency to prevent construction 
of pipelines to markets already 
served with natural gas, but the 
scope of this provision is not 
clear and has proved difficult to 
administer. 


ICC Calendar 
On Oil Trucking 


Decisions 


Robert Blaske, Chicago. (MC-1402 
Sub-No. 1.) Operations by applicant 
as a contract carrier by motor ve- 
hicle, of petroleum and_ petroleum 
products, from East Chicago, Ind 
to points in Illinois within a radius 
of 100 miles of Chicago, over 
regular routes, found consistent 
with the public interest and the 
national transportation policy. Is 
suance of a permit approved upon 


compliance by applicant with cer- 
tain conditions, and application in 
all other respects denied. 

A. J. Leffler, Rensselaer, N. Y 
(MC-281 Sub-No. 1.) Operation by 
applicant as a contract carrier Ds 


motor vehicle, or gasoline and oil 
in tank trucks, between certain 
points or territory in Massachusetts 
and New York, over regular or Ir- 
regular routes found not consistent 
with the public interest and the 
national transportation policy. © 
plication denied 


J. D. Wright, Sr., and J. D. Wrisht, 
Jr., Pampa, Tex. (MC-100199 Sub-No 
1.) Public convenience and necessit) 
found not to require operation D) 
applicants as a common earrier DY 
motor vehicle, in interstate 
foreign commerce, of oil-field na 
gas-fleld equipment supp:ies 
over irregular routes, betwee! 
points in Kansas and in Texa 
and west of U. S. highways 8&1 
181, and south of the Texas 
handle territory, and between 
points, on the one hand, and p 
in Oklahoma, New Mexico, a! in 
Texas north of the south line 0! 
Parmer, Castro, Swisher, Br 
Hall, and Childress Counties, Xx 
on the other. Application deni: 
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Dubbscracking—and more 


Office of Production Management would like to see 
increased construction of refinery capacity to care for 
possible contingencies and to make it possible to improve 
octane rating of gasoline used by the military services — 
Dr Rosert E Witson, O. P. M. Petroleum Adviser, as 
quoted by NaTionaL PetTroLeum News, May 7, 1941 


If “caring for possible contingencies” means 
making more motor gasoline, Dubbscracking 
is the way to make it and improve its octane 
rating at the same time 


If it means making special super-octane 
aviation fuel and other high value defense 
products, other processes are ready to do that, 
too—they are doing it 


All of these processes are available to all 
refiners through Universal 


Why not find out where they will fit into 
your operating scheme? Now 


Universal Oil Products Co 


Chicago, Illinois Owner and Licensor 


Dubbs Cracking Process 
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U. S. Refiners To Start Bids 
On British Purchases of Oil 


NPN News Bureau 
WASHINGTON, July 14. 
First bids to “cut in” Gulf 
Coast refiners for a share of 
British purchases of petroleum 
products will be opened by U. S. 
Navy Department this week, ac- 
cording to bid 

sued here. 

Up to now, virtually all re- 
quirements for England have 
been lifted at South American 
ports with American-flag tank- 
ers hauling in shuttle service 
to convoy points where British 
tankers pick up the cargoes and 
take them across the Atlantic. 


invitations 


‘Should Buy from U. S.’ 
This brought protests 
American oil producers and 
from refiners with plants at the 
Gulf, who felt that with the 
flow of U. S. lease-lend funds 
starting, the British should buy 
in this country. Later, Oil Co- 
ordinator Ickes announced he 
had arranged for the British to 
buy “at least 50°” of their oil 
needs in the U. S., (NPN, June 
25, 1941, p. 14), adding that by 
this arrangement, the piling up 


from 


of crude and products at the’ 


Gulf would be halted. 

On basis of approximate 
quantities stated in bid invita- 
tions, this would amount to at 
least 5,000,000 bbls. 


Bids Open July 15 


Bids will be opened July 15 
for diesel oil, fuel oil, gas oil, 
kerosine and motor fuel and 
for aviation gasoline on July 
17, all at U. S. East Coast ports, 
Gulf Coast ports or at Aruba, 
N.W.I., f.o.b. tankers at works 
or tanks of oil supplier in quan- 
tities ordered. Loading will be 
in bulk according to available 
tankers in approximate quanti- 
ties during August, September 
and October. 

Items on which bids will be 
opened, with specifications, are 
shown in the table below. 

Aviation gasoline bids to 
open July 17 will call for about 
120,000 bbls. of 74 oct. to be de- 
livered, in bulk, f.o.b. tankers 
at works or tanks of oil sup- 
plier at U. S. Gulf Coast ports. 


Pool Gas Oil, British Formula No. 215-P... 
Pool Diesel Oil, British Formula No. 226-P 
Pool Fuel Oil, British Formula No. 275-P 
Pool Heavy Oil, British Formula No. 277-P 
Pool Marine Fuel Oil, British Formula No. 278-P 


Drive Launched to Organize 
Standard Oil Workers 
Special to NPN 
FORT WORTH, July 14—The 
Oil Workers (C.I.O.) union will 
launch an organization drive on 
“Standard Oil Co.” properties 
immediately, according to word 
from O. A. Knight, president. 
While reports indicate the 
drive is for a closed shop in 
standard companies, Mr. Knight 
said a move toward this goal 
was never made until organiza- 
tion has been completed. “We 
hope eventually to attain that 
goal,” he said. Several stand- 
ard companies have already 
been unionized, but there are 
still several outside the fold, 
the labor organizer reported. 
The C.I.O. oil workers union 
has pledged whole-hearted co- 
operation in the national defense 
program and union officials 
have offered their services to 
Oil Co-ordinator Ickes, Mr. 
Knight said. 


Gasoline Stocks Reduced 
By G.C.R.A. Members 


Special to NPN 
HOUSTON, July 14—Gasoline 
stocks at plants of the Gulf 
Coast Refiners Assn. member- 
ship were reduced 150,795 bbls. 
during the last half of June, 
standing at 1,783,783 bbls. July 
1. Most of the reduction was 
attributed to aviation fuels, 
down 87,229 bbls. and to motor 
fuel, down 62,957 bbls. 
Reductions in gasoline stocks 
weré reported in face of a 5193- 
bbl. increase in refinery opera- 
tions. The 67,160-bbl. daily av- 
erage runs of reporting refiners 
were reported represent 
54.3% of the group’s total rated 
capacity of 123,600 bbls. 


Stocks of kerosine dropped 
21,000 bbls. during the last half 
of June to 345,601 bblis.; all 
“other types of gas oils or burn- 
ing oils” dropped 27,770 bbls., to 
1,116,403 bbls.; and Bunker C 
inventories declined 39,200 bbls., 
to 447,352 bbls. Stocks of No. 
5 fuel increased 20,000 bbls. to 
260,525 bbls., report said. 


Alfred Landon Sees 


‘Unnecessary Loss’ 


From ‘Gasless Sundays’ on East Coast 


TULSA, July 12—‘“Gasoline- 
less Sundays” and other restric- 
tions on petroleum consumption 
on the East Coast, resulting 
from requisitioning of oil tank- 
ers by the 
cause 


will 
loss to the At- 


states 


government, 
needless 
lantic Coast and in oil 
industry employment, according 
to Alfred M. Landon, Topeka, 
independent oil 
mer 


operator, for- 
Kansas governor and Re- 
publican Presidential candidate. 

Mr. Landon’s suggestions for 
meeting the emergency follow: 

“Sure, get the oil to England 
necessary for her vital defense 
service. Give her such tankers 
as are necessary for this pur- 
pose, but only after she has put 
all her tankers into this use. 
Suspend the anti-trust laws and 
other rules and regulations pro- 
hibiting the immediate coopera- 
tion which will increase the de- 


Barrels 
1,260,000 
840,000 
265,000 
375,000 
250,000 


Kerosine (Pool Burning Oil), British Formula No. 165-P 1,280,000 
Kerosine (Pool Vaporizing Oil), British Formula 


No. 203-P 


960,000 


Kerosine (Pool White Spirit), British Specification 


No. 10 


50,000 


Motor Gasoline British Pool Motor Gasoline Formula 
No. 46-P 


livery of oil. Build short con- 
necting links that increase the 
efficiency of the present net- 
work of pipelines, and I don’t 
think there will be any need 
for ‘gasless Sundays’ or short 
age of fuel oil next winter in 
even the north Atlantic states.” 


Restriction ‘Needless’ 


Limiting petroleum products 
consumption on the East Coast 
will cause great loss to those 
communities and_ will _ inflict 
needless loss on all business 
connected with the farmers, the 
former governor said. 

The thought of not enough oil 
for winter heating purposes is 
frightening too many people and 
threatens to put them to extra 
and needless expense and may 
cause loss of employment in the 
oil industry, he predicted. 

“IT say needless loss, because 
first, the English companies 
have not removed their tankers 
from their private commercial 
trade to supply their armed 
forces, yet that is what Amer- 
ican companies are being asked 
to do,’ Mr. Landon said. ‘Sec- 
ond, in considering the practi- 
ecability of the artificial short- 
age of petroleum products for 
the populous eastern states—a 
shortage which the administra- 
tion created by diverting pri- 
vately-owned American tankers 
to the English supply—I think 
there are several things that 
can be done to help the Eng- 
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lish, which most of us devoutly 
desire to do, without at the sam: 
time upsetting the economic an 
home life of the eastern states 


Suggests Plan 


“(A) One thing would involv: 
cooperation among the oil com 
panies not now permitted b 
the anti-trust law. I woul 
imagine that one of the firs 
things Mr. Ickes would have t 
do is to secure a definite an 
binding consent from the De 
partment of Justice to this c 
operation on the part of the oi 
companies. This is because th 
Department of Justice has jus 
finished prosecuting oil con 
panies and oil company exect 
tives for doing what Mr. Icke 
asked them to do back in thi 
NRA days. Therefore, obtai 
ing the necessary protectio: 
from future prosecution for vi 
lating the anti-trust laws, thé 
oil companies by trading oil 
and re-routing oil, could do 
much to increase the delivers 
of oil through the present pips 
line facilities. 

“(B) By the use of tank cars 
not now in use, reversing of the 
oil stream so that they pump 
oil eastward instead of west 
ward, building short pipeline 
loops and connecting lines with 
in the already existing system 
would very considerably in 
crease the delivery of oil imme- 
diately.” 


Medium Tanks to Require 
Three Types of Fuel 
NPN News Bureau 
WASHINGTON, July 14 

Army is expected to need 3 
types of fuel for its new medium 
tanks-—diesel fuel, motor gaso 
line of around 80-octane, and 91 
octane aviation gasoline, an au 
thoritative defense source re 
ported today. 


Merchants Ask D.J. for OK 
On Gasoline-Saving Plan 


NPN News Bureau 
WASHINGTON, July 14 
While trade groups here are 
busy drafting plans for joint 
moves to curtail deliveries 
and thus reduce gasoline con- 
sumption, question has been 
raised as to whether the De 
partment of Justice might 
not view such concerted ac 
tion as violating the anti 

trust laws. 

So, Secretary Shaw of Mei 
chants and Manufacturers 
Assn. told NPN, he has tak 
en the matter up with the 
justice department. No an 
swer has been received as 
vet. 

Federal anti-trust laws ap 
ply in the District of Colum 
bia even to local matters, so 
there is no question of “in 
terstate commerce” involved. 
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Tire Renewal Field Studied 
From Oil Marketing Angle 


Jo more reason for throwing away a tire because the tread is worn A finished job 


smooth, than for discarding a pair of shoes because the soles are worn 
is the theme of tire renewal companies sales promotion 


This first article in a series on tire renewal business, now in 
the spotlight because of the war-shortage of rubber, is published 


by NPN to give oil marketers a descriptive and pictorial view of 
the problems and profit possibilities of entering this field. Some 


of the questions oil marketers are most likely to have on their 


minds in regard to entering the renewal business are answered— 


whether the business is all new to them or they have already studied 


its possibilities. 


In future issues of NPN, more detailed articles will appear: 


standards to be followed to keep the business from “back-firing’’, 


what the public thinks about tire renewal generally, what can be 


expected by the consumer, how it affects new tire sales and how 


established renewal shops merchandise this service. 


O IL company management, 
looking into the question of the tire 
renewal business, finds itself studying 
an altogether different picture than 
was true even a year ago. 

The tire renewal business was a 
growing industry even before war con- 
ditions caused the spotlight to be 
turned on this industry as a conserva- 
tion measure in a possible shortage 
of rubber. According to latest in- 
formation, this country has_ what 
amounts to a normal 6 months supply. 


Half of this is in the hands of manu- 
facturers and dealers and the other 
half is government owned and subject 
to use only as national emergency 
needs may dictate. The latest reports 
indicate that the British and Dutch 
East Indies, which produce 95% of the 
world’s rubber supply, are producing 
sufficient rubber to meet all possible 
needs. The problem is that of getting 
the rubber to America. And that de- 
pends on how the shipping situation 
may be affected by reason of taking 


Is this work to become a “war baby” 
for the oil business? 


boats out of normal service and using 
them for delivering supplies of ma- 
terials and food to England. 

There is nothing to indicate that the 
supply of synthetic rubber will be suf- 
ficient to change the condition for some 
time. 

Because of that situation, the time 
companies are promoting tire renew- 
al. They are extending their tire re- 
newal shop facilities. The Rubber 
Manufacturers Assn. is urging tire 
dealers to get in the tire renewal busi- 
ness in order to protect their new tire 
business. One major oil company with 
a national tie-up with one of the major 
rubber companies is telling its terri- 
torial, district and zone managers to 
work with the rubber company in edu- 
cating dealers on the subject of tire 
renewal so they can sell the service 
to their customers. 


The General Tire and Rubber Co. 
in March of this year, started a na- 
tional advertising campaign on its 
system of tire renewing. This system, 
developed about a year ago, is mer- 
chandised exclusively through General 
tire outlets. Before a dealer can op- 
erate the system, he is required to be 
trained by a factory tire renewal ex- 
pert. 

But even before all of the war-time 
activity started in the tire renewal 
business, the rubber companies had 
established renewal shop plants, and 
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in the country today there are more 
than 4000 shops. 

To many oil marketers, even though 
they may be one of the 62% of the 
independent marketers who are in the 
tire business, the mechanics of the re- 
newal business may be one_ with 
which they are not familiar. There 
are doubtless many questions to be 
answered before any kind of decision 
is made as to whether or not they 
want to get in the business themselves, 
make an arrangement with an estab- 
lished tire renewal shop, or simply 
leave it alone. 


Because of the investment involved, 
the possible “back-fire’ to the entire 
marketing operation of both the oil 
jobber and the oil company, the final 
decision is one for the management to 
make, rather than an individual gaso- 
line dealer. 


The marketer will find in looking 
into this business that tire renewal 
covers 3 distinct types of tread re 
newal, as classified in that industry as 
“tire renewal”. They are: 

1. The standard retread; 
2. The full cap; 
3. The top cap. 


These 3 types are illustrated and 
described on this page. 


In considering getting into the tire 
renewal business, the first question is 
whether the equipment is available, 
in view of war demand for metal. 
There are a number of equipment 
manufacturers. At the time this is 
written, those contacted by NPN are 
accepting orders for reasonably prompt 
delivery. As a big part of the ma- 
terial is made from steel and alumi- 
num, these manufacturers must buy 
on a priority arrangement. But at 
least 2 of the leading companies tell 
NPN that they are having no trouble 
as yet in securing material. They say, 
however, that they do not know how 
long this condition will last. 


Tuere are a number of ways in 
which an oil marketer can get in the 
tire renewal business. Among them 
are: 

1. Installing a properly equipped 
shop in a central plant. This could 
be at either the bulk plant or at a 
key station. 

2. Arrangement with an estab- 
lished tire shop to do the work for 
the marketer. This would be either 
with an independent shop or one 
of the tire company’s own tire 
shop branches. 

In establishing a tire renewal shop, 
a decision would be necessary as to 
the extent of the proposed operation. 
In the tire renewal field there are 
3 distinct operations and the equip- 
ment and character of work and rub 
ber stock will vary for each. They are: 

(a) Passenger car tire renewal; 

(b) Truck tire renewal; 

(c) Tractor tire renewal. 


The head of a tire dealer’s associa- 


In the standard retread the old tread and 


ushion rubber and the fabric breaker 
are removed from the tire to a point about 
one third of the way down the sidewall, 


1ced with new material. This 
was the original method employed 


Tire with top-cap 
utter being cured 
Shoulder bevel capping 
stock used instead of 
Wine Camel ck / 
/ 
The semi-retread followed the standard 
retread. It was found that where the tire 


was not worn to the breaker, and there 
was no separation between the tread and 
the casing, better results could be ob- 
tained by not disturbing the original ad- 
hesions of cushion to cord and breaker to 
tread. The outside appearance of the 
finished semi-tread is the same as that 


of the standard retread 
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tion advises the newcomer in this busi- 
ness to make a careful analysis of his 
market before deciding which of these 
fields he wishes to enter. He suggests 
that a study be made of car and truck 
registration and tractor ownership to 
determine just how much of his time 
and material will go into car, truck, 
or tractor tire renewal. He suggests 
that a study be made as to how much 
effort is being spent by others in pro- 
moting sales in the field in which he 
wishes to concentrate. In 1 state 
where the tire renewal business has 
been strongly promoted, approximate- 
ly 1 renewal job was done for every 
2'; vehicles in 1940. 


In considering a location for the 
shop, it would be necessary to figure 
on a minimum space of 12 x 18 ft. 
The most successful shops are usually 
located where the public can see the 
work being done; where displays can 
be made of the finished work. Fire 
hazards incidental to working with 
solvents and the tire dust are also 
considerations. 


The cost of getting into the business, 
exclusive of installation of equipment 
and the building itself, depends on the 
volume which the marketer expects to 
do. 

The approximate cost of a shop, as 


quoted by one company, and the equip- 
ment required is as follows: 


Moulds and matrixes ......$ 700 
40 
Miscellaneous material ...... 100 

$1260 


Installation would run from $50 to 
$100. This does not include an air 
compressor, which would be necessary 
in the event the shop is separate from 
the station. This would take care of 
the popular size tires 5.25 x 17, 5.50 x 
17, 600 x 17, 600 x 25, 650 x 16, 6.25 
x 16—and include 2 or 3 matrixes and 
standard neutral dies. In a 10-hour 
day, approximately 8 tires could be 
turned out. 


In the event the marketer wished io 
have a mold and matrixes to take care 
of truck tires, up to size 700 x 16, the 
cost of the mould and matrixes would 
be $1800. 


A shop of this size can ordinarily 
be run by an intelligent and alert man 
who must first be taught the mold and 
material manufacturers specifications 
in preparing casings, applying the 
new tread and curing. Both the rub- 
ber companies and the equipment 
manufacturers conduct schools and 
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have men in the field to teach the 


business. 


A shop of this size would produce 1 
tire each 70 minutes, including all the 
operations. Most passenger car sizes 
cost from $2.25 to $2.35 to produce, 
and the selling price ranges from $5.75 
to $8.00 on a 600 x 16 tire. The usual 
procedure is for a customer to leave 
his tires for renewal, borrowing a set 
of “loaners” from the shop. He is in- 
sured the return of his own tires by 
checking the’ serial number. This 
number is never removed, because to 
do so would involve payment of fed- 
eral excise tax. 

A complete pictorial description of 
the process is shown as part of this 
article. 

The set-up described is considered 
the very minimum in the way of equip- 
ment and facilities. The larger shops 
have more molds, larger boiler, more 
of a selection of matrixes and so on. 
One of the larger tire companies con- 
sider a minimum of $10,000 as neces- 
sary, and according to one company, 
the average investment is around 
$4000 for ordinary shops. 


At one time it was possible to lease 
the equipment on a basis of the lessee 
paying the manufacturer so much per 
tire for all work done. But this prac- 
tice seems to have been discontinued, 
though there are possibly a few com- 
panies still doing it. The companies 
do, however, have a deferred payment 
plan on the equipment. This varies 
with different companies, usually a 
25% down payment and the balance 
over 6, 12 or 18 months. 


A marketer contemplating the set- 
ting up of a tire renewal shop in con- 
nection with a leased station will find 
that most of the materials are sold 
on a standardized basis. “Camelback”, 
the name used for the rubber going 
into the renewal job, is the main item 


purchased. This comes in 3 grades. 
Like gasoline, the prices fluctuate, run- 
ning the same for comparable grade 
from whatever source it is purchased. 
The station lessee could buy the ma- 
terial as cheaply as any other tire 
renewal shop, or the marketer himself. 
A marketer with a chain of stations 
could install a shop in a leased station, 
and arrange for a pick-up service on 
tires from other stations. A wholesale 
arrangement with the operator of the 
shop could be worked out. This would 
run approximately 15% gross for the 
marketer on business from his other 
stations. 


W ere a shop is established at 
the bulk plant, and the work done for 
his stations by the marketer, he would 
make the same rate to his operators 
as would be charged them by other 
reputable renewing shops. In either 
of these cases, the marketers profit 
would be approximately the same as 
his distributors margin; that of the 
operator would perhaps be better than 
he is now netting on new tires. This 
is true because there are no trade- 
ins, and prices for tire renewal are 
more or less standardized with reput- 
able tire renewers. There are not a 
lot of confusing discounts, nor is there 
much “horse trading” involved. 


Another alternative that marketers 
will want to consider is an arrange- 
ment with an established tire renewal 
shop to handle the work for all of his 
stations. This would involve working 
out a wholesale arrangement between 
the marketer and the tire renewal 
shop. Here, too, the marketer will 
probably want to work out a pick-up 
service from the stations to the tire 
renewal shop and back. This would 


be for his own and his dealer’s pro- 


Like the flap-jack girl in Child’s restaurants, doing the work Efficiency in 
where the public can see it, is considered real sales promotion 
by “big time” tire renewal shops e 


storage of 
part of the merchandising program of the modern tire renewing 


tection, as tire renewal shops are usu- 
ally competitors on not only new tires, 
but gasoline and oil as well. 


Another question in the marketers 
mind is that of carrying a stock of 
renewed tires and selling them to cus- 
tomers, taking the old tires in trade 
to be renewed later and sold. As long 
as there is a supply of renewed tires 
available this can be done in many 
cases. But one large tire renewal com- 
pany tells NPN that the average tire 
renewal customer either expects a 
higher trade in for his old tires than 
they are worth, or wants his own tires 
renewed. High type shops will not 
renew a tire too badly worn, or with 
defects which would cause the renewed 
tire to be unsafe. Where inspection 
shows a tire unfit for renewal, 
either a new tire or a first class re- 
newed tire is sold. But with a possible 
shortage of tires, established tire re- 
newal plants will doubtless find a sale 
for their stock at retail prices, which 
would leave marketers stations with- 


out a tire renewal arrangement out in 
the cold. 


This shop provides a_ special buffing 
room. Most modern shops have these 
rooms, mainly to provide good house- 


keeping and for general efficiency 


material and good housekeeping is 


shop 
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‘ LIGHT WEIGHT in Tank-Trailers is mighty important—provided the weight- 
- saving isn't at the sacrifice of strength and durability! 
~~ The question is: How much weight must actually be put into a Tank- f 
oom Trailer ... and where must that weight be put... to get the proper strength 
a and durability. Let's analyze this question, item by item— 
The gross weight of a complete 3-compart- 
ment, 4000-gallon Tank-Trailer is approximately... ....... 7,000 pounds I 
The tank itself, in order to meet all Interstate k 
Commerce Commission standards—regardless I 
of how it’s designed or who makes it — must 
Four 10.00 x 20 tires, with tubes and rims, about.. 800 pounds / 
Spring assembly, approximately............... 600 pounds t 
Complete brake assembly, approximately...... 550 pounds 
So the total weight of these items—and nobody can 
cut more than a few pounds without weakening the 
product, or violating the I.C.C. regulations, or both—is...... 5,950 pounds — FRI 
This leaves, for the remainder of the chassis, axle, _ 
complete frame, upper fifth wheel, tire carrier, etc............ 1,050 pounds 
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Just 1050 pounds for the chassis, axle, 


frame, upper fifth wheel and tire carrier! 
From your Tank-Trailer experience, you 
know that the real problem isn’t to cut a few 
pounds of weight from those items. It’s to 
build in the necessary strength and dura- 


bility without adding pounds. 


That's what Fruehauf has succeeded in 


doing! That's one of the major reasons why 
there are more Fruehauf Tank-Trailers on 
the road than any other make! 


* * * 


World’s Largest Builders of Truck-Trailers 
FRUEHAUF TRAILER COMPANY e DETROIT 


Sales and Service in Principal Cities 


FACTORIES: DETROIT, KANSAS CITY, LOS ANGELES, TORONTO 


J 


16, 1941 


When you buy a new Fruehauf 
Tank-Trailer, you will be given, 
upon request, a certificate gquaran- 
teeing that all of the rigid I.C.C. 
specifications applying to Tank- 
Trailers have been fully complied 
with. These specifications cover 
kind of metal, gauge of metal, safety 
provisions, etc. The Fruehauf cer- 
tificate is your assurance that, in 
giving you light weight, Fruehauf 
has not done it at the sacrifice of 
safety . . . or in violation of I.C.C. 


regulations. 


| 
= 
Lo 
e 
o@ | 
“Engineered 
Transportation” 
25 


This is a readers’ forum on merchandising of petroleum products, automotive 
Let us have your ideas on how to improve selling 


Address: Merchandising Editor, NATIONAL PETROLEUM NEWS. 


accessories and allied lines. 
at stations. 


Ix iis newscasts, Esso Mar- 
keters is in the unique position of 
recommending reduced consumption 
of a product which it advertises. 

One commercial reads: “Before you 
start for church today, first make a 
phone call. Ask a friend or someone 
living down the block to drive you.” 
This company suggests that the pub- 
lic turn the threatened gasoline emer- 


gency into an opportunity. ‘Renew 
the habit of being a good neighbor, 


and bring friendliness back into fash- 
ion,” it says. And continues “you will 
be making 1 car do the work of 2 

and that saves gasoline. With tank- 
ers called into national defense service 


under the direction of the Maritime 
Commission, it’s every citizen’s obli- 
gation to help relieve the restricted 


gasoline supply. Start to save now.” 

Another announcement suggests that 
mothers who drive children to school 
arrange to take the neighbors‘ young- 


sters too. 


RUBBER CONSERVATION 


One authority states that tires will 
last 25% longer if the spare tire is 
used. Every 4,000 miles, he _ says, 
change the position of all tires and 
use each in its turn as the spare. The 
miles are thus distributed over 5 tires 
instead of four. Therefore, when 20,- 
000 miles have been driven, each tire 
will have had only 16,000 miles of ac- 
tual wear. 

Another good point this authority 
brings out is to maintain proper air 
pressure because a tire one-third un- 
der inflated will wear out twice as 
fast. 


TIRE GAUGING IMPORTANT 


Many marketers make it a_ prac 
tice to have a master tire gauge and 
make frequent checks at stations to 
determine if the air measuring de- 
vices are registering accurately. Often 
air gauges, particularly cheaper ones, 
will register as many different ways 
as there are gauges in the station. 

With all the attention that the sav 
ing of gasoline, saving tires and so 


on is receiving, those marketers of- 
fering the public--and telling them 
about it—100°% accurate pump meas- 


urement, 100% 


accurate tire gauging 


and even plainly marked oil measures 
when selling in bulk, should be the 
marketers who get the nod of ap- 
proval from conservation and even 
patriotically minded motorists. 


WINDSHIELD SERVICE 


Standard Oil of Ohio recently start- 
ed a large space newspaper campaign 
devoted exclusively to windshield 
cleaning service offered at its stations. 
A special cleaner and a special indi- 
vidual paper napkin for each job is 
offered the motorist. Illustrated in the 
ad is a special holder for the individ- 
ual napkins. 

This service is not particularly new, 


as the trend seems to be toward this 
kind of service in many companies. 
But the fact that they consider it 


worth spending several thousand dol- 
lars to acquaint the public with the 
service indicates the importance this 
major company attaches to what was 
once considered an unimportant de- 
tail more or less up to the station 
man himself. 


NEGRO MOTORIST GUIDE 


Every one sees Negro motorist bound 
on long trips. Seldom do station men 
have the slightest idea as to how they 
can find accommodations that will 
serve them. 

Now a Negro motorist Green Book, 


a classified motorist guide, has been 
published. It has the distinction of 
being the only Negro travel volume 


of its kind. 


FOR YOUR SUPERVISOR’S FILE 


A marketer tells us that one reason 
more oil filters are not sold at service 
stations is because station men have 
trouble removing the oil filter cart- 
ridge. Here are 2 plans that he found 
successful in overcoming this: 

1. Use the blade of a hacksaw to 
break up the sludge that has collected 


between the cartridge and the shell. 


Simply run the hacksaw blade around 
the cartridge until the vacuum is 


broken. 
2. Start the engine so that oil pres- 
sure building up in the filter will tend 


to float up the cartridge. 
may be used. 


Both plans 


Here is one that beats them both: 
As the trouble is caused by running 
too far between changes of cartridges, 
why not put on an oil-filter-cartridge- 
change drive? Once the station men 
get a taste of the profits from this 
necessary service, they’ll keep it up 
if ‘‘sshoved” just a bit. 


EQUIPMENT 


An Chio marketer tells how he was 
awakened to the age of a pump in one 
of his dealer’s stations. This customer 
told the marketer that he drove his 
old car, which has a rather large gas 
tank, into the station. The tank was 
nearly empty, and the attendant start- 
ed pumping the hand operated pump. 
After 13 gals. had registered, the at- 
tendant said to the customer, ‘Mister, 
will you please turn off the motor so 
I can catch up with you” 


HERE AND THERE 


Alarm clock ringing every hour in 
a California station to remind the 
operator to check restrooms and make 
sure everything is in perfect order. 
Cleveland station doing brisk business 
as agent for a laundry. Convenience 
of night and Sunday service appeals 
to bachelors--brings each customer in 


twice. Summer window displays: 
insect killer with spray guns, sun- 
burn lotion, sun tan oil, sun glasses, 


first aid kits, picnic baskets complete 


with cups, plates, napkins, spoons, 

knives and_ forks—all made from 

paper. . .Indiana station “cleaning up” 

with a rug cleaning department. 
ANTI-FREEZE 

July and anti-freeze are hard to 

think about at the same time. Yet 


some of the larger companies are al- 
ready urging their dealers to place 
orders early this year. One company 
in its promotion points out that the 


defense program may curtail anti- 
freeze production, and urge their 


dealers to order early to insure having 
a stock on hand—-when winter comes. 
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Here are a number of factors in future engine and vehicle design which, because 
of their effects on fuel requirements, are of direct interest to the refiner: 


HIGH COMPRESSION. Substan- 


tial increases in power and econ- 
omy will be gained through the 
use of higher compression ratios. 
Experimental high octane fuels 
can be evaluated only after they 
have been tested in high com- 
pression engines. 


SUPERCHARGING. Since certain 
types of engines are not as well 
suited to increase in compression 
ratio as others, and because for 
certain applications supercharg- 
ing is a much more effective 
means of utilizing the possibili- 
ties of high octane fuels, a rather 
widespread use of supercharging 
may be employed extensively on 
engines produced in the future. 
It is possible that the relative per- 
formance of different types of 
high anti-knock fuels in super- 
charged engines will differ con- 
siderably from their relative per- 
formance in unsupercharged en- 
gines of high compression ratio. 
Therefore, experimental new 
fuels should be tested in super- 
charged engines as well as in 
high compression engines if their 
full potentialities and limitations 
are to be determined. 


Better and more economical transportation 
through ETHYL RESEARCH 77d SERVICE 


INTAKE MANIFOLD DESIGN. 
Intake manifold design deter- 
mines the velocity of the flow of 
air and fuel from the carburetor 
to the cylinders. Manifolds large 
enough to avoid substantial re- 
striction of flow at high engine 
speeds have relatively low mix- 
ture velocities at low engine 
speeds. These low velocities usu- 
ally result in unequal distribu- 
tion of heavy fuel fractions to the 
engine cylinders during low- 
speed full-throttle operation, 
when knocking tendency is great- 
est. The volatility, anti-knock 
quality and lead sensitivity of the 
fractions entering blends of fuel 
stocks must be correlated with 
manifold characteristics to insure 
the production of blends to pro- 
vide best operation over the en- 
tire speed range. 


FLUID DRIVES. The use of fluid 
couplings between engine and 
transmission may reduce consid- 
erably the desirability or neces- 
sity of blending fuel fractions spe- 
cifically to meet the requirements 
of intake manifolds which do not 
uniformly distribute fuel to indi- 
vidual cylinders at all speeds. 


4 


Without the fluid drive, acceler- 
ation from low speeds requires 
that the engine operate for rela- 
tively long periods at wide-open 
throttle in the speed range where 
poor distribution has its most ad- 
verse effect. However, with the 


fluid drive, high engine speed is 


attained much more rapidly dur- 
ing acceleration from low car 
speeds and, as a result, distribu- 
tion of fuel to individual cylinders 
is materially improved during this 
type of full-throttle acceleration. 


PRE-IGNITION. Engines of high 
specific output not only require 
fuels of high anti-knock value, 
but also require that these fuels 
should not tend to pre-ignite. Un- 
fortunately, some types of hydro- 
carbons which have high anti- 
knock value are apt to pre-ignite 
when subjected to high tempera- 
tures and pressures. Therefore, 
the fuels of the future must be 
capable of withstanding, without 
either pre-ignition or knocking, 
the severe conditions under 
which they are burned in more 
efficient engines. 


Ethyl Gasoline Corporation, 
Chrysler Building, New York, N.Y. 
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Importance of Turnover is Shown 


In Service Station Sales Survey 


Can small volume stations yield as 
attractive returns on invested capital 
as large volume stations? 

What effect does size of the town 
have on profit? 

Is there a solution to relatively 
high labor costs? 

What does turnover have to do 
with poor credit? 

Do some operators pay unneces- 
sary taxes because they don’t draw 
a regular salary? 

Should a marketer supply his out- 
lets with tires and accessories? 

These and other questions of in- 
terest to marketers are discussed in 
this article, which also includes the 
Dun & Bradstreet 1940 retailers’ op- 
erating cost survey on oil company 
service stations. This may be used 
as an outline for self-administration 
of a business health examination of 
retail service stations. 


= there is only a hair 


line between a profitable and an un- 
profitable service station. 

This is definitely shown in the Dun 
& Bradstreet 1940 retailers’ operating 
cost survey on oil company service 
stations, which covers operations for 
the year 1939. 

This survey is of 1145 stations re- 
porting. The majority of those sum- 
marized had a sales volume of less than 
$20,000 in 1939. While the report cov- 


ers operations in cities and towns of all 
sizes, about 3 out of 4 of the reporting 
stations are located in towns of less 
than 20,000 population. 

No marketer could take this survey 
and use it in regimenting all of his 
own stations, or his dealer outlets, un- 
der a uniform gross margin. But by 
making a careful analysis of the sur- 
vey, the application of the formula as 
used should be helpful in setting up 
his own operating cost survey. He 
would then have a gauge for efficiency 
of operation and a means of spotting 
unprofitable stations. 

Thus, independent marketers who 
are not already following a _ similar 
plan, would have in their hands exact- 
ly the same tool to work with as is 
used by the successful chain retailing 
organizations. After all, when the 
“wicked chain boys” are. dissected, 
about all the ticking mechanism found 
not possessed by less successful con- 
cerns is a well organized system of 


using merchandising, expense and 
profit ratios to gauge efficiency of 


operation. 

The independent oil marketer who 
is successful invariably will be found 
to be the one who helps his station 
operators in the broader field of oper- 
ating analysis and financial manage- 
ment. 


Operating Cost Surveys 


Marketers, in using the survey as 


a guide in analyzing their own in- 
dividual stations, will be guided by 


factors not found in the usual surveys 
of this kind. Among these factors 
will be the character of the individual 
operator and the customers. Any one 
station’s deviations from the survey 
averages may indicate advantages or 


STATES INCLUDED IN CENSUS AREAS 


1. NEW ENGLAND 

2. MIDDLE ATLANTIC 
EAST NORTH CENTRAL 
WEST NORTH CENTRAL 
SOUTH ATLANTIC 

6. EAST SOUTH CENTRAL 
WEST SOUTH CENTRAL 
8. MOUNTAIN 

9. PACIFIC 


disadvantages, unavoidable necessity, 
or error in management. But as a 
whole, marketers will find that they 
cannot afford to let their service sta- 
tion cost run ABOVE the percentage 
for profitable concerns given in the re- 
port. 

An explanation of the survey sample, 
the range of usual profitable experi- 
ence, median figures and an example 
of how the computations were made 
will be found on page 34. 


Cost and Turnover 


Cost of the goods sold by the profit- 
able concerns in the schedule is 74.6% 
of the sales, which means $74.60 out 
of every $100 of sales, while the un- 
profitable concerns show the cost of 
the goods sold to be 78.9%, or $78.90. 
This figure is based on the opening 


inventory (Jan. 1, 1939) plus_ pur- 
chases during the year (including 
freight and cartage), minus closing 


inventory. 

Here is how a marketer can get over 
to his dealers in a most dramatic way 
one of the most important phases of 
retail service station operation. That 
is TURNOVER. 

The gasoline margin is more or less 
the same with all operators. The same 
is true of oil and grease. But in set- 
ting up the cost of the goods sold, 
such items as tires, accessories, soft 
drinks and so on are also included. 
In taking the opening inventory and 
the purchases to get this figure, in- 
cluded would be all kinds of silow- 
moving accessories or gadgets; exces- 
sive amounts of such items as heaters, 
radios, tires and so on, bought, per- 
haps, on long terms; and high, con- 
fusing discounts. In other words, poor 
buying judgment and the operators’ 
lack of knowledge of turnover. 

As will be seen from the schedule, 


profitable stations turned their in- 
ventory over 16.2 times a year. The 
unprofitable concerns had a_ yearly 


turnover of 15.0 times a year. 

Here is an example of turnover that 
one marketer used very effectively as 
part of his station training course: 

A Station pays $60 for merchandise. 
At the end of the year, this has been 
sold for $100. Gross profit is $40 or 
40°-. Another station invests $60 in 
merchandise of a different kind, but 


the return is only 20% (retail price 
$75). The entire stock of the second 
station is sold and re-ordered each 


month. That would be $15 gross profit 
12 times during the year, or an annual 
realization of $180 on $60 capital, as 
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Schedule 1—Typical Operating and Merchandising Ratios—1939 


Profitable Unprofitable 


Range of Usual 
Profitable Experience 


Concerns Concerns Lower Limi 'pper Limi 

Profit and Loss Statement: 
(In percentages of Net Sales) 
2. Cost of Goods Sold ...... eee 74.6 78.9 = 
3. Total Expense . herok 21.5 24.3 17.0 25.1 

a. Salaries, Owners and Officers 8.5 9.2 5.8 11.0 

b. Wages, All Other Employees py Be 7.0 3.3 8.2 

c. Occupancy Expense 4 4.4 2.9 

(71% of concerns renting) 

d. Advertising 0. 0.4 0.2 0.7 

e. Bad Debt Losses 0. 0.6 0.3 1.0 

f. All Other Expense 0.8 4.2 
4. Profit or Loss 3: az 7.8 
Merchandise Ratios: 
5. Gross Margin (% of Sales) 25.4 21.3 23:5 31.2 
6. Realized Mark-up (% of Cost) 34.1 26.8 27.4 45.4 
7. Inventory Turnover (Times per 

Year) ; ee 16 15.0 9.9 26.0 


(L) Loss. 


Operating and Merchandising Ratios 
Note: For convenient reference the numbers which introduce these paragraphs cor- 


respond to the item numbers in the tables. 


1, Net Sales. In computing all of the individual operating ratios (except inventory turn- 


over) net sales volume was the base (100%). 
2. Cost of Goods Sold. Opening inventery (January 1, 1939) plus purchases during the year 


(including inbound freight and cartage), minus closing inventory (January 1, 1940). This 
item plus Gross Margin (item 5) equals Net Sales. 

3. Total Expense. The sum of all expense items. 

4. Profit (or Loss). The difference between Gross Margin and Total Expense, equivalent to 


“operating profit” except among some large concerns. 
5. Gross Margin (Per cent of Sales). The difference between Sales (item 1) and Cost of 


i Goods Sold (item 2), as a percentage of sales, also commonly known as Gross Profit. 
6. Realized Mark-Up (Per cent of Cost). The difference between Sales and Cost of Goods 


Sold, the margin expressed as a percentage of the cost of goods sold. 
“7. Inventory Turnover (times per year). A measure of the speed with which the retailer is 


free to reinvest his working capital in merchandise stocks, calculated by dividing the 
Cost of Goods Sold (item 2) by the average of the inventories at the beginning and end 
of the year (merchandise Only, excluding building and store equipment valuation). 


compared with the $40 profit in the 
first example. 

That trite example is all the more 
reason why marketers should act as 
distributors of the necessities and ac- 
cessories sold at service stations. <A 
profitable station is more likely to be 
a good credit risk and a growing cus- 
tomer. No marketer would operate 
on such a short-sighted policy as to 
overload his dealers, or stock them 
with items that would eventually lead 
to unprofitable operation. 


Expense 


Looking at the profitable and the un- 
profitable stations, we see that the 
profitable outlets had a total expense 
of $21.50 out of every $100 sale. But 
the unprofitable stations had a total 
expense of $24.30 out of every $100 
sale. 

The salaries of owners and officers 
shown include the value of merchan- 
dise they may have withdrawn to their 
own accounts, as well as the cash 
salary. Many operators draw no regu. 
lar salary, but pay themselves against 
profit as needed. In compiling this re- 
port, it was found that after deducting 
the typical owner’s salary on that 
basis, some stations which thought 
they were making a small profit were 
thrown into the losing class. The fact 
that this mistake was made by oper- 
ators participating in the survey, who 
are progressive operators capable of 
furnishing a report to Dun & Brad- 
street, would indicate there is some 
confusion on this score. In making oc- 
cupational returns and tax reports, 
it is possible that many operators are 
paying out more than they should by 
not completely understanding this ele- 
ment. 


Cost of Labor 


High labor costs may reflect more 


men working at a station in preference 
to spending a larger amount on rent 
or equipment. Here, the amount of 
business done by a _ station would 
enter. But most stations can handle 
considerably more business, now grow- 
ing as a result of the national defense 
program, with the help they have. 
That is, provided use is made of the 
various modern time-saving devices, 
such as lubrication equipment, faster 
working pumps, more efficient air 
compressors and attachments. 


Sales to Wage Ratio 


Taking the figures shown in Sched- 
ule 1 and using the wages shown for 
the profitable and unprofitable con- 
cerns, wages, exclusive of that of the 
owner, Should have a minimum sales- 
to-wage ratio of 5's to 1. On that 
basis, sales should average at least 
$5.50 for every dollar paid out in wages 
or salaries. 

In this typical operating schedule, 
out of every dollar of net sales to the 
consumer, approximately 25c is paid 
out by the dealer for his operating 
expense. The profitable concerns have 
a total of 21.5c expense out of every 
dollar net sales. The wages and sala- 
ries of the profitable concerns ac- 
count for about 65% of the total op- 
erating expense, while in the case of 
unprofitable stations, the figure is 
67°C. 

This would indicate that there is 
not a great deal of difference in the 
salaries and wages of unprofitable 
and profitable stations. A marketer 
in analyzing actual stations might 
find. that a profitable station makes 
more money by paying higher wages 
to fewer men than an _ unprofitable 


station with more men and lower 


salaries. 


These figures mean that a man who 


cannot sell at least $5.50 in merchan- 
dise to the consumer for every dollar 
paid to him in wages, is unprofitable. 
Marketers should train their dealers 
or operators to be good business men, 
watch the cost of operation to elimi- 
nate causes of loss, and employ good 
merchandising plans to get a larger 
volume of profitable business. 


Effect of Population on Wages 


Comparing the salaries and wages 
shown in the typical operating and 
merchandising ratio (Schedule 1) and 
those of profitable ratio (Schedule 2), 
the profitable concerns, regardless of 
how much business they do or where 
they do it, have a sales to wage ratio 
close to that shown in the typical 
operating and merchandising ratio 
schedule. This would indicate that 
even the smallest station can be oper- 
ated at a profit, provided it receives 
the proper kind of management. Here, 
good management would consist of 
knowing the sources of profits and 
losses and increasing those activities 
which are profitable and eliminating 
those that are unprofitable. 

The fact that it is possible for a 
small station doing less than a $10,000 
annual business to make a profit with 
proper management is indicated by 
comparing the profit of profitable con- 
cerns in towns under 20,000 population 
with larger concerns in the same size 
towns, and with profitable concerns in 
the higher brackets in the larger 
cities. (Schedule 2). 

For instance, in Schedule 2, com- 
paring the profit of the 124 profitable 
concerns in towns of less than 20,000 
doing an annual business of less than 
$10,000, with that of 18 concerns in 
cities of 100,000 population and over 
doing from $50,000 to $300,000 annual 
business, the profit in both cases is 
4.1. The greatest difference in this 
ease is the item of “all other expense”, 
which in these schedules include such 
items as repairs, contributions, deliv- 
ery costs, office supplies and so on. 

But this comparison should not be 
taken as an indication that the small 
stations are the most profitable. Rather, 
it would indicate that it takes extreme- 
ly good management to make them 
profitable, and that if the small sta- 
tions are to survive, they must reduce 
their cost of operation to or below 
the figure shown in the schedules of 
profitable stations. 

The variations of ratios of profitable 
stations shown in Schedule 2 by size 
of concern and size of town gives this 
picture: 


PROFIT (OR LOSS) 


Population 
Annual Under 20,000 to Over 
Business 20,000 100,000 100,000 
Less than $10,000 4.1 + 3.8 
$10,000 to $20,000 3.8 24 aun 
$20,000 to $30,000 3.6 2.5 4.9 
$30,000 to $50,000 ej 3.7 23 
$50,000 to $100,000 5.2 isa } 41 
$100,000 to $300,000 5.1 


Effect of Credit Policies 


Schedule 3 makes a comparison be- 
tween cash and open credit sales at 
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PARATAC-TREATED GREASES are 
@ SHORT ON CONSUMPTION — 
@®LONG ON PROTECTION! 


Paratac cohesion additive —a 100% petroleum product — 
has removed the guesswork from the string-control prob- 
lem. Now—more than ever—grease makers, refiners and 
compounders are turning to Paratac for more economical 
and dependable results. 

Used in greases, Paratac assures a definite pre-deter- 
mined length or life of “string.” Paratac added to journal 
oils assures less wastage. 

The good effects of Paratac show a high degree of sta- 
bility. Moreover, the cost of Paratac is relatively stable 
under present conditions. 

Paratac is economical to use —easy to compound. 

In these days of increased production and mounting 
defense needs, Paratac can help you fill your orders for 
tacky or cohesive lubricants faster. Write today for free 
bulletins. 


FURTHER REASONS WHY IT PAYS TO USE PARATAC 


LENGTH! 


PARATAC gives grease the tacki- 
ness or ‘‘string’’ that means longer 
life and better lubrication. 


PARATAC is stable on exposure 
to air and light. 


PARATAC compounded greases 
dispense readily through power 
guns. 


PARATAC. blended with lubricat- 
ing oil, lessens leakage or wast- 
age. It produces economical 
“non-drip” journal oils. 
PARATAC blended journal oils 
have the remarkable character- 
istic of reduced consumption 
while creating no more “drag” 
than unblended oils. 


Giant molecule products for better oils 


PARATONE — Viscosity Index Improver 
PARAFLOW — Pour Depressant 
PARATAC — Cohesion Additive 
PARASHEEN — Cast Modifier 
PARANOX — Oxidation Inhibitor 


PARAFLOW SALES DIVISION, Chemical Products Dept., Stanco Distributors, Inc., 26 Broadway, New York City 


The Paraflow Sales Division provides additives of all kinds for refiners and compounders. In the formulation of new products 
—a continuing process —the Paraflow Sales Division preserves an intimate working relationship with the laboratories of the 
Copyright 1941, Stanco Dist. Inc. 


Standard Oil Development Company. 
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Schedule 2—The Effect of Size of Town and Size of Concern on Typical Operating and Merchandising Ratios 


Less $10,000 $20,000 
Annual Sales Volume Than to to 

$10,000 $20,000 $30,000 
Number of Concerns ; 124 203 81 


Profit and Loss Statement: 
(In percentage of Net Sales) 


2. Cost of Goods Sold 75.4 1 75.7 
3. Total Expense . 20.5 10.1 20.7 
a. Salaries, Owners and 
Officers 121.9 9.7 7.9 
b. Wages, All Other Em- 
ployees ~ 26 4.3 5.8 
c. Occupancy Expense. 3.8 a5 1.0 
d. Advertising 0.4 
e. Bad Debt Losses.... 0.7 0.6 
f. All Other Expense.. 1.1 1.6 
1. Profit (or Loss) . 41 3.8 3.6 
handise Ratios: 
Gross Margin (% of 
Sales) 24.6 23.9 24.3 
6. Realized Mark-up (% of 
Cost) 32.7 31.4 32.1 
7. Inventory Turnover (Times 
per Year) 12.3 14.7 16.8 
Per Cent of Concerns 
Renting 56.0 1.0 69.0 
stations. The realized mark-up, based 


on percentage of cost, in the open 
credit columns shows a 36.7 figure for 
the profitable concerns; 32.7 for the 
unprofitable. 


The realized mark-up is the differ- 
ence between sales and cost of goods 
sold, the margin expressed as a per- 
centage of the cost of the goods sold. 
Both on the cash and open credit 
reports, the profitable concerns show 
a much higher realized mark-up. This 
difference could be accounted for in 
chiseling by the operators of unprofit- 
able stations, in the way of allowances, 
trade discounts, or other forms of 
cash discounts such as premimus. 


Comparing the expense of the profit- 
able and unprofitable open credit sta- 
tions, the unprofitable stations have 
a total expense of 28.4%, while the 
profitable stations have total expenses 
of only 22.2%. Ona percentage basis, 
there is not much difference in the 
bad debt losses (0.9 against 0.7). This 
could indicate that the expense of 
keeping books and collecting is out of 
line in the case of the unprofitable con- 
cerns. 


Ratios by Census Areas—1939 


This schedule (4) segregates the 
country into regions of differing eco- 
nomic interest, following state lines. 
This includes all of the 1145 stations 


Towns With Less Than 20,000 Population 


(Profitable Concerns) 


Cities With 20,000 to 100,000 


Population 

$30,000 $50,000 $100,000 $10,000 $20,000 $30,000 
to to to to to to 

$50,000 $100,000 $300,000 $20,000 $30,000 $50,000 

73 41 21 32 26 28 

72 7 75.3 72.4 74.5 75.5 
23.2 20.4 19.6 24.9 23.0 20.8 
6.7 4.0 3.7 10.8 8.0 6.9 
‘ta 7.6 7.9 5.8 6.4 6.8 
1.0 2.8 23 5.3 4.4 3.1 
0.6 0.6 0.4 0.4 0.4 0.4 
0.6 0.4 0.6 0.4 0.3 0.3 
41.2 5.0 4.9 ye 3.5 3.3 
4.7 5.2 5.1 At 2.9 3.7 
7.9 5.6 24.7 27.6 25 24.5 
{8.7 4.4 32.8 38.2 34.3 32.5 
13.9 12.2 11:3 1) 20.8 24.7 
9.0 55.0 50.0 83.0 95.0 85.0 


—Cities With 100,000 Population and Over— 


$50,000 Less $10,000 $20,000 $30,000 $50,000 
to Than to to to to 
$300,000 $10,000 $20,000 830,000 $50,000) 8300,000 
13 23 44 15 30 18 
69.2 75.0 74.5 74.3 73.9 73.6 
25.7 21.2 23.3 20.8 23.8 22.3 
3.8 9.9 10.0 8.4 6.9 1.7 
11.8 1.6 5.5 5.0 7.8 9 
2.9 1.5 1.7 1.5 5.1 3.4 
0.9 0.2 0.4 0.3 0.3 0.6 
0.7 0.6 0.5 0.3 0.5 0.2 
5.6 1.4 Bua 2.3 3.2 4.1 
5.1 3.8 2.2 1.9 2.3 1.1 
30.8 5.0 V5.5 5.7 6.1 
14.6 33.4 34.3 4.6 9.4 45.4 
17.0 12.9 20.8 2a.2 60) 25.8 
36.0 89.0 98.0 81.0 96.0 Gg? 0) 


Schedule 3—Effect of Credit Policy on Operating Ratios—1939 


Cash Open Credit 


90% or More of Sales 


50 % or More of Sales 


Profit and Loss Statement Profitable Unprofitable Profitable Unprofitable 
(in percentages of Net Sales) Concerns Concerns Concerns Concerns 
Number of Concerns 180 71 142 79 
1. Net Sales ; 100.0 100.0 100.0 100.0 
Typical (Median) per Store 
2. Cost of Goods Sold “75, 3 80.1 73.2 75.4 
3. Total Expense 22.5 22.2 28.4 
a. Salaries, Owners and Officers 9.3 9.7 7.4 8.9 
b. Wages, All Other Employees 4.6 6.1 7.4 9.7 
ec. Occupancy Expense ; 5.0 1.0 35 4.2 
d. Advertising 0.4 0.3 0.4 O.5 
e. Bad Debt Losses" 0.3 0.3 0.7 0.9 
f. All Other Expense iS 2.8 1.2 
4. Profit or Loss. (L) Loss .. 3.6 2.6 (L) 1.6 3.8 (1 
Profitable Concerns (% of Total) 
Me rchandise Ratios: 
5. Gross Margin (% of Sales) . 24.7 19.9 26.8 24.6 
6. ealized Mark-up (% of Cost) . ako 32.8 24.5 36.7 32.7 
Turnover (Times per Year) 19.9 19.2 12.7 
Per Cent of Concerns Renting 74.0 73.0 59.0 19.0 


included in the survey, both profitable 
and unprofitable. 

In comparing the profit of the vari- 
ous areas, it is important to remember 
that the survey shows profits as a 
percentage of sales. A small rate of 
profit does not necessarily mean that 
the business is unprofitable. A small 
rate of profit on sales may yield an at- 
tractive return on invested capital, 
if the investment turns over rapidly. 
For instance, the 2.3% profit in the 
South Atlantic states with a 15.9 in- 
ventory turnover may not yield as 
an attractive return on capital invested 
as the 2.0 profit in the Pacific states 
with a 17.7 inventory turnover. 


Explain Survey Sample 
The survey sample shown here is 
based on the following factors: 
Total number of 
concerns 
Aggregate net sales, 
ing stations 


Typical (median) net 
per station 


Proportion of profitable 
tions in sample 


reporting 
1145 
report- 
$33,283,800 

sales 

$18,700 
sta- 

71% 

In the schedules shown, the ratios 
were made from individual operating 
statements as furnished by station men 


reporting. (Survey does not include 
stations operated directly by refiners, 


or those operated in connection with 


Schedule 4—Typical Operating and Merchandising Ratios by Census Areas—1939 


ALL Concerns 
Number of Concerns 
Typical Net Sales 
Profit and Loss Statement: 
(In percentages of Net Sales) 
2. Cost of Goods Sold 
3. Total Expense a 
a. Salaries, Owners 
b. Wages, All Other 


and Officers 
Employees 


c. Occupancy Expense 
e. Bad Debt Losses. 


f. All Other Expense .. 

4. Profit (or Loss) ; 

Ratios: 
Gross Margin (% 


of Sales). .... 
of Cost). 
Turnover (Times per Year) 
of Concerns Renting 


6 Realized Mark-up (% 
7. Inventory 
Per Cent 


East West East West 
New Middle North North South South South 
England = Atlantic Central Central Atlantic Central Central Mountain Pacitic 
64 140 283 209 70 27 96 32 144 
$22,250 $15,900 $21,000 $15,300 $24,450 $18,000 $18,750 $18,800 $18,950 
74.6 76.0 75.6 76.1 76.9 73.6 76.0 
23.2 22.6 | 22.2 20.8 23.4 24.3 21.3 22.0 
9.7 9.3 8.4 9.5 7.9 8.9 8.6 8.5 9.0 
5.4 6.1 5.9 5.4 % f 8.4 73 6.3 6.2 
5.3 4.1 4.3 3.9 3.3 3.9 3.2 f 
0.4 0.3 0.4 0.5 A 0.4 0.4 0.4 0.4 
0.4 0.4 0.5 0.5 6 0.7 1.1 0.7 0.5 
a2 2.4 2.6 2.4 1.7 3.0 
2.2 1.4 | 1.7 | 3.0 3.6 1.6 2.0 
25.4 24.0 24.4 23.9 23.1 26.4 27.9 22.9 24.0 
34.1 31.6 32.3 31.4 30.1 35.9 38.7 29.7 31.6 
17.1 16.8 16.5 14.0 15.9 18.8 15.0 14.3 Pf 
63.0 66.0 78.0 65.0 89.0 79.0 77.0 SRO 74.0 
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THIS SALE 


IMPUTER 


Modern! That's what you will say when 
you look at the NEW Bowser pumps for 
1941. In them you will find the most 
modern, up-to-the-minute features in de- 
sign and construction. You will see 
many. many time-proved and exclusive 
Bowser features . . . and another list of 
Bowser “Firsts” to help you build saies 
and protect profits. 


GALLONS | 
| 
PER GALLON | 


On the outside you see modern stream- 


line design .. . finished in glistening, Automobile type all-weid 
tough automobile enamel .. . and with frame . . . no rattles or 
twists. 


shiny. peel-proof stainless steel trim. 
You'll find one-piece, inside locked doors 
that can be opened. or lifted off. in a 
jiffy. 

Swing open the door — and you'll see 
many reasons why experienced market- 
ers demand Bowser pumps. There's the 
tough pressed steel base ... and modern 
all-weld, automobile type frame — an- Automobile type door 
other Bowser “FIRST!” There's the effici- hinge 
ent Bowser Air Release ... the exclusive 
Herringbone Gear Pumping Unit... the 

accurate Xacto meter, the world’s most 
widely used meter ...new porcelain 
dials and advertising panels... new 
type hose hook .. . beautiful illumina- 
tion — with only two bulbs... and 
many other features. For pumps that are 
built to last... built to stay accurate... 
and built to stay attractive ... you'll, 
naturally, demand BOWSER! Write for 
full details. 


S. F. BOWSER & CO.., Inc. 


1338 Creighton Ave. Pe 
The interior parts are all 
FORT WAYNE, INDIANA accessible, and precision 


manufactured. 


HE WORLDS OLDEST GASOLINE 
MANUFACTURERS 


q 
Nie 
— — | 
BOWSE 
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grocery stores. Automobile accessory 
stores and service garages also are not 
included.) To obtain the ratios, the 
ratio half way down the list of stations 
was selected as the “median”; and the 
ratios one fourth and three fourths 
from the top were selected as the up- 
per and lower limits, respectively. This 
means that 25% of the concerns in the 
group experienced ratios higher than 
the ratios shown as “upper” and 25% 
experienced ratios lower than that 
shown as “lower.” 


In the operating cost surveys, the 
percentage figures shown are “median” 
figures. This means that half of the 
concerns in the group have ratios 
higher than the median figure; half 
have lower. Ratios derived in this way 
are rated by most authorities as more 
desirable than any other type of av- 
erage for the specific purpose of an- 
alyzing an individual enterprise. They 
are not an arithmetically accurate 
basis for estimating the dollar margin 
which the trade as a whole obtains, the 
total wage bill of a given retail trade, 
or any such aggregate figure. 

As an example of computation: 


Total expense of each concern (as a 
percentage of sales) is first computed. 
These percentages from the various re- 
ports are arrayed in the order of their 
size and the one half-way down the 
list (or an average of the two middle 
figures if there are an even number of 
ratios in the array) is the median 
(typical figure). If the Expense Total 
of 11 concerns amounts to the follow- 
ing percentages of their respective 
sales volumes—40.2, 38.0, 36.3, 36.1, 
36.0, 35.9, 35.7 34.9, 32.6, 29.5, 18.0—then 
the median ratio representing Total 
Expense for that group would be 35.9 
per cent of sales, the sixth ratio in the 
series. 


Harry Lewis Forms Company 


Harry R. Lewis, formerly president 
and board member of Conewango Re- 
fining Co., has formed the Harry R. 
Lewis Co., with headquarters at War- 
ren, Pa. 

C. L. McCarty, previously with Sin- 
clair Refining Co., has joined Mr. 
Lewis’ new company as head of the 
consulting and statistical division. 


UNCLE SAM NEEDS PILOTS 
BE AU. S. ARMY 
CADET 


Keep ‘em Flying”, is 


the new defense 
phrase rapidly taking the place of such 
expressions as “So long!”, ‘I'll be seeing 
hatch This 


has U. S. Army approval and is aimed at 


you’, “Down the phrase 
whipping up patriotic co-operation with 
the War Department. Editors of oil com 
pany publications wishing to obtain free- 
of-charge mats, color or black and white 
proofs, should address The Adjutant Gen- 

eral's Office, War Department, 


Washington, D. C 


Receives ‘President's Medal’ for Safety 


. Still in his shirt sleeves as he came 
from his work, James §S. Higdon, re- 
finery employe at Cities Service Oil 
Co.’s Ponea City plant, was recently 
surprised when he was called to re- 
ceive the “President’s Medal” of the 
National Safety Council. He’d for- 
gotten all about that day last Novem- 
ber when, by artificial respiration, he 
revived a neighbor who had been over- 
come by gas fumes. 

“The opportunity for saving a life 
of a fellow comes to but few of us 


Shirt-sleeved, James S. Higdon, Cities Service Oil Co 
Daugherty. manager of industrial relations for Cities Se 


during our lifetime—the ability to save 
that life is restricted to those of us 
who have taken time from what we 
call leisure to adequately equip our- 
selves sO we may successfully con- 
tribute that service.” This was the 
commendation of R. J. Daugherty, 
Cities Service’s manager of industrial 
relations. 

Warren White, J. B. Fowler and 
Joe Van Dorsten, employes at the 
Ponca City refinery, were honored also 
for their part in the life saving work. 


refinery em»vloye, receives the “President's Medal’ 


Mr. White was awarded a certificate of 
recognition by the council. 

Several of Cities Service’s refinery 
heads were present at the presentation 
of the President’s award, among them 
H. W. Camp, Bartlesville, manager of 
the company’s refining division; W. 


W. Scheumann, Bartlesville, chief 
chemist; Lawrence Northcutt, presi- 
dent, Ponca City Chamber of Com- 


merce; Mayor Frank Overstreet; and 
L. N. Haugen, Ponca City, refinery 
superintendent. 


for saving a life from R. J. 


rvice. Officials of the company who looked on were, left to right, seated 


H. W. Camp, manager, refining division; W. W. Scheumann, chief chemist; and far right, 


L. N. Haugen, refinery superintendent 
Third from right is Lawrence Northcutt, president, Ponca City 


ty Chamber of Commerce, seated next to Mayor Frank Overstreet 
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IMPORTANT STATEMENT BY DU PONT 


ON INCREASED PRODUCTION OF 
NEOPRENE SYNTHETIC RUBBER 


HIS is the tenth year Du Pont 

neoprene has been in commer- 
cial production. Its growth has been 
phenomenal—from 250 pounds a 
month in 1932 to over 1,000,000 
pounds a month in 1941, 


Much of this phenomenal growth 
is due to the fact that neoprene has 
replaced natural rubber in many 
products, but a greater share can be 
attributed to the fact that neoprene 
alone has made possible the develop- 
ment of longer-lasting resilient prod- 
ucts where natural rubber just could 
not be used! 

, It is not surprising, therefore, to 
find neoprene a must in many prod- 
ucts vitally essential to the National 
Defense Program. Nor is it surpris- 
ing that in March, 1941, the Office 
of Production Management named 
neoprene as one of the first five ma- 
terials to be placed under mandatory 
priority rule. Aluminum, magne- 
sium, nickel, nickel-steel, and neo- 
prene were placed on the priority 
list by the Government to forestall 
possible shortages because each is a 
unique material, each is unrivalled 
in its own particular properties, and 
replacement by other materials a 
practical impossibility. 


Du Pont to meet need for more 


neoprene 
Before the end of 1941 additional 


manufacturing facilities under con- 


42,560,000 


Du Pont neoprene 
production now 


and by fall of 1942 
(in pounds) 


20,160,000 


13,440,000 


June 1941 Fall 1941 Fall 1942 


struction at Deepw ater, New Jersey. 
will add almost 50 per cent to the 
present neoprene production, This 


will give a total annual output of 


over 20 million pounds. 

This was the situation when plans 
were recently announced for “A new 
neoprene synthetic rubber plant at 
Louisville, Kentucky, to be built, 
financed, and operated by Du Pont.” 
The total annual output by the end 
of 1942 will be 42,560,000 pounds 
of neoprene. The output of the Louis- 
ville plant alone will be larger than 
the combined output of all synthetic 
rubbers today, including 
neoprene. 


Construction has already starte-| 
on this new plant. The chart (left) 
shows how the completion of this 
plant will triple present production 
of neoprene. 


When will neoprene again 
be available for normal 


commercial uses? 


This question cannot be answered, 
because no one knows the ultimate 
requirements for defense purposes. 
It is expected, however, that the in- 
creased production facilities at the 
Deepwater plant will provide suf- 
ficient neoprene for renewed re- 
search and development work and 
possibly for some of the normal in- 
dustrial requirements. Completion 
of the Louisville plant in the latter 
part of 1942 should assure an ade- 
quate supply of neoprene. 

We suggest that you keep in touch 
with your source of supply for neo- 
prene products. Also let us keep in 
touch with you by adding your name 
to the mailing list of the Neoprene 
Notebook. To keep informed about 
new uses, interesting data, and latest 
news about neoprene, get the Note- 
book now. Just send us your name 
andaddress. Pontde Nemours 
& Co. (Ine.), Rubber Chemicals 


Division. Wilmington, Del- 
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NPN prints the second of its series of tables taken 


from the 1939 U. S. Retail Census. Census information for 


the states’ of Iowa, Kansas, Missouri and Nebraska is listed 
below. 

Extreme care must be used in comparing the figures 
for counties within each State or between counties in dif- 
ferent states, since many local marketing conditions and 
factors are not reflected in the material developed by the 
1939 Census. 

The Census has counted as filling stations only those 
retail outlets which sell over 50% of their annual gross vol. 
ume of business in petroleum products. Many other outlets 
for gasoline and motor oil have not been classed as filling 
stations because most of their sales are made in other clas- 
sifications such as tires, batteries, building supplies, gro- 
ceries, ete. 

The relative importance of the filling station as a store 
in the four states is indicated in the following: 


SERVICE STATION SHARE OF ALL RETAIL TRADE 
(1939) 


Gals. Gasoline Con- 
“~ of All Retail % of All sumed per Reg- 


State Dollar Sales Retail Stores istered Vehicle 

United States ...... 6.7% 13.6% 726 gals. 

8.8 17.9 718 

ee 10.5 20.8 830 

Nebraska ...... sig 10.2 18.4 578 
IOWA 


Counties in Iowa which average highest dollar volume 
in sales per filling station are: Winnebago, Scott, Webster, 
Page, Johnson and Des Moines, in that order. Lowest av- 
erage sales per filling station are found in the counties of 
Adams, Decatur, Davis, Monroe, Clayton and Taylor. 

The counties with the 5 largest cities all have more ve- 
hicles per filling station and more sales per outlet than the 
statewide average. It is interesting to note that Scott 
County has almost twice as many motor vehicles registered 
per filling station as is average for the state. 


KANSAS 

Highest average sales per filling station in Kansas are 
found in Lane, Meade, Finney, Barton, Sherman and Barber 
counties. Lowest average sales per filling stations are 
found in Morton, Woodson, Hodgeman, Ness ard Jefferson 
counties. There are less than the state average of motor 
vehicles registered in all except one of the eleven counties 
which have the lowest volume of sales per station. 

Counties with large cities have more vehicles registered 
per filling station than the state average, also do a larger 
volume of business than the state average. 


MISSOURI 

Largest volume of sales per filling station in Missouri 
is found in St. Louis city, St. Louis county and the counties 
of Atchison, Pemiscot, Jackson, Jefferson and Marion. Low- 
est volume of sales per station is found in Bollinger, Taney, 
Stone, Ozark, Camden, Christian, Putnam and Hickory 
counties. 

Greene County (Springfield) is only county with a large 


Filling Stations and Sales 


Reported by Counties 


city where average vehicle registration per station is very 
much lower than statewide average and hence averages 
25% less in sales per outlet than the statewide average. 
Greene county is circled by the counties with lowest dollar 
sales per station in Missouri. 


NEBRASKA 


Dollar volume sales per filling station in Nebraska are 
extremely high in the following counties: Perkins, Webster, 
Chase, Dawson, Gosper, Scott’s Bluff and Keith. Lowest 
dollar volume per station is found in the following counties: 
Thomas, Sioux, Loup, Wheeler and Keya Paha. 

The high dollar volume sales per registered motor ve- 
hicle in the ten highest counties may indicate that many 
filling stations in those counties are selling other than pe- 
troleum products. This is brought out particularly by the 
fact that gasoline consumption per motor vehicle registered 
in the State of Nebraska is much below the national aver- 
age. 


IOWA 


Filling 
No. of Station Sales 
No. of Filling Sales Vehicles Sales per 

Motor Sta- (000) per per Motor 

County Vehicles tions omitted Station Station Vehicle 
Adair 4,097 40 $ 382 102 $9,550 §$ 93.24 
Adams... 3,298 26 157 127 6,038 47.60 
Allamakee 1,987 56 472 89 8,428 94.65 
Appanoose 5,706 74 508 6,864 89.03 
Audubon 4,004 25 216 160 8,640 53.95 
Benton 7,836 75 799 104 10,653 101.97 
Black Hawk 25,974 165 2,135 157 12,939 82.20 
Boone 8,902 90 801 99 8,900 89.98 
Bremer 6,552 50 433 131 8,660 66.09 
Buchanan 6,119 69 656 &9 9,507 107.21 
Buena Vista 7,210 71 762 102 10,732 105.69 
Butler . 6,282 49 148 128 9,142 71.31 
Calhoun 5,978 Ta 588 8&3 8,166 98.36 
Carroll 7,376 62 547 119 8,822 74.16 
Cass 6,482 62 844 105 13,612 130.21 
Cedar 6,582 55 539 120 5,800 81.89 
Cerro Gordo 12,820 118 1,344 117 11,389 97.25 
Cherokee 6,02# 48 375 126 7,812 62.21 
Chickasaw 1,639 41 425 113 10,365 91.61 
Clark 2,930 36 341 81 9,472 116.38 
Clay 6,575 59 654 111 11,084 99.47 
Clayton 7,832 83 564 94 6,795 72.01 
Clinton 14,207 110 1,194 129 10,854 84.04 
Crawford 6,052 68 591 89 8,691 97.65 
Dallas 8,193 SS 773 93 8,784 94.35 
Davis 3,291 29 192 113 6,620 58.34 

Decatur 3,560 44 291 81 6,613 81.7 
Delaware 5,903 52 185 114 9,326 82.16 
Des Moines 11,520 qs 1,030 158 14,109 89.41 
Dickinson 4,157 58 436 72 7,517 104.88 
Dubuque 16,369 106 1,231 154 11,613 75.20 
Emmet 4,699 46 509 102 11,065 108.32 
Fayette 8,788 71 674 124 9,492 76.70 
Floyd 6,656 62 584 107 9,419 87.74 
Franklin 5,893 53 464 111 8,754 78.74 
Fremont . 4,258 37 264 115 7,135 62.00 
Greene 5,639 67 187 &4 7,268 86.36 
Grundy 5,306 48 394 111 8,208 74.26 
Guthrie 5,061 68 517 74 7,602 102.15 
Hamilton 6,693 60 631 112 10,516 94.28 
Hancock 5,207 17 653 111 13,893 125.41 
Hardin 8,208 84 691 98 8,226 84.19 
Harrison 6,018 78 666 77 8,538 110.67 
Henry 5,451 48 562 114 11,708 103.10 
Howard 4,185 40 426 105 10,650 101.79 
Humboldt . 4,558 60 559 76 9,316 122.64 
Ida 3,979 33 384 121 11,636 96.51 
Iowa 5,584 38 516 147 13,578 92.41 
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emember—the company’s fate depends on you!” 


A lone horseman pounding wildly through 
the night — a chartered steamer racing at 
forced draft... that was “urgent” business 


communication hardly a century ago! 


Speedy, dependable communication is 
even more necessary to business today — 
and much easier to arrange. Bell System 
Teletypewriter Service can carry your mes- 
sage across the street or across the nation as 
fast as you write it — and in typewritten 


form ... and bring an answer back as 


quickly — for the teletype provides two- 


way typewritten “conversation.” 

Are you using the teletype to full advan- 
tage? A survey of your business may dis- 
close new opportunities for saving time and 
money. Why not consult with a Bell System 
representative? Just call the local 


telephone office. 


BELL SYSTEM oy 
TELETYPEWRITER SERVICE 
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U. S. Filling Stations and 


Sales Reported by Counties 


County 


Jackson 
Jasper 
Jefferson 
Johnson 
Jones 


Keokuk 
Kossuth 


Lee 
Linn 
Louisa 
Lucas 
Lyon 


Madison 
Mahaska 
Marion 
Marshall 
Mills 
Mitchell 
Monona 
Monroe 
Montgemery 
Muscatine 
O’Brien 
Osceola 
Page 
Palo Alto 
Plymouth 
Pocahontas 
Polk 


Pot tawattamie 


Poweshiek 
Ringgold 
Sac 

Scott 
Shelby 
Sioux 
Story 


Tama 
Taylor 


Union 
Van Buren 


Wapello 
Warren 
Washington 
Wayne 
Webster 
Winnebago 
Winneshiek 
Woodbury 
Worth 
Wright 
State Tetal 


County 


Allen 
Anderson 
Atct.ison 


Barber 
Barton 
Bourbon 
Brown 
Butler 


Chase... 
Chautauqua 
Cherokee 
Cheyenne 
Clark .. 
Clay .. 
Cloud 
Coffey 
Comanche 
Cowley . 
Crawford 
Decatur 
Dickinson 
Doniphan 
Douglas 
Edwards 
Ellis .. 
Ellsworth 
Finney 
FOPG 
Franklin 
Geary 
Gove 
Graham 
Grant 
Gray 


No. of 
Motor 
Vehicles 


6,124 
9,905 
4,923 
11,102 
6,283 
5,845 
8,912 
11,323 
28,091 
3,576 
3,965 
5,197 
4,623 


3,174 


6,048 
28,256 
3,271 
8,654 
11,382 
7,741 
4,161 


4,862 
3,467 


11,959 
5,615 
6,662 
3,486 

13,301 
4,569 
6,857 

28,078 
3,765 
6,645 


790,551 


No. of 
Motor 
Vehicles 


6,222 
3.570 
6,251 
3,242 
9,315 
6,468 
5,514 
11,396 
2,008 
2,892 
8,280 
2,136 
1,506 
5,072 


Filling 
No, of Station 
Filling Sales 


Sta- (000) 
tions omitted 
57 519 
82 737 
53 381 
1,005 
49 498 
61 482 
87 789 
79 891 
209 2,644 
36 316 
41 388 
62 499 
34 328 
81 659 
82 Ti 
82 1,009 
41 364 
42 488 
63 517 
19 330 
52 630 
75 743 
71 768 
31 373 
63 945 
60 621 
61 573 
50 430 
143 5,098 
174 2,369 
58 510 
31 248 
63 597 
132 2,327 
52 
74 745 
107 1,273 
66 705 
14 305 
441 
41 282 
99 812 
83 495 
50 686 
43 328 
103 1,715 
41 807 
48 S27 
251 
32 276 
8 468 
6,967 $72,059 


KANSAS 


Filling 
No. of Station 
Filling Sales 


Sta- (000) 
tions omitted 
65 $ 560 
54 312 
3 528 
33 418 
69 937 
510 
56 423 
104 1,000 
28 155 
20 207 
99 653 
a0 286 
15 132 
50 441 
19 543 
11 239 
17 186 
120 1,101 
153 1,038 
20 190 
S7 706 
291 
73 840 
34 250 
31 
47 397 
29 266 
36 505 
60 601 
67 
29 310 
22 203 
15 138 
9 81 
19 161 


Vehicles Sales 
per per 
Station Station 


107 9,105 
121 8,987 
93 7,188 
156 14,154 
128 10,163 
96 7,901 
102 9,068 
143 11,278 
134 12,650 
99 8,777 
97 9,463 
84 8,048 
136 9,647 
101 8,135 
87 8,670 
139 12,304 
99 8,878 
110 11,619 
87 8,206 
72 6,734 
103 12,115 
131 9,906 
94 10,816 
123 12,032 
119 15,000 
82 10,350 
12: 9,393 
111 8,600 
130 11,507 
106 13,614 
111 8,793 
102 8,000 
96 9,476 
214 17,628 
101 9,826 
117 10,067 
106 11,897 
117 10,681 
95 6,931 
87 7,875 
85 6,878 
121 8,202 
68 5,963 
133 13,720 
81 7,627 
129 16,650 
111 19,682 
143 10,979 
112 10,764 
118 8,625 
115 8,068 
113 $10,343 


Vehicles Sales 
per per 
Station Station 


96 $ 8615 


66 
118 9,962 
9S 12.666 
135 13,579 
6,623 
98 7,553 
110 9,615 
72 5,535 
96 6,900 
84 6,595 
93 12,434 
100 8,800 
101 8,820 
120 11,081 
94 5,829 
99 10,941 
100 9,175 
81 6,784 
122 9,500 
92 8,114 
83 6,062 
126 11,506 
75 


io 
100 
124 
102 14,027 
102 10,016 
101 7,641 
156 10,689 
68 9,227 
119 9,200 
77 9,000 
84 8,473 


Sales 
per 
Motor 
Vehicle 


84.75 
74.41 
77.39 
90.52 
79.26 
82 46 
88.53 
78.49 
94.12 
88.37 
97.865 
96.02 


70.95 
80.68 
99.27 
88.46 
89.43 
105.26 
94.57 
93.30 
117.49 


75.34 


90.70 
81.34 
67.90 
88.16 
102.97 
94.09 
128.94 


Sales 
per 
Motor 
Vehicle 


90.00 
87.39 
84.47 
128.93 
100.59 
78.85 
76.71 
87.75 
77.19 
71.58 
78.86 
133.90 
87.65 
86.95 
92.21 
62.17 
109.99 
91.40 
84.04 
78.00 
88.56 
72.66 
91.39 
98.15 
91.10 
84.45 
73.95 
137.71 
98.57 
75.98 


County 


Greeley 
Greenwood 
Hamilton 
Harper 
Harvey 
Haskell 
Hodgeman 


Jackson 
Jefferson . 
Jewell 
Johnson 


Kearny 
Kingman 
Kiowa 
Labette 
Lane 
Leavenworth 
Lincoln 

Linn ... 
Logan 

Lyon 


McPherson 
Marion 
Marshall 
Meade 

Miami .. 
Mitchell ..... 
Montgomery .. 
Morris 
Morton 


Nemaha 
Neosho 
Norton 


Osage 
Osborne 
Ottawa 


Pawnee 
Phillips 
Pottawatomie 
Pratt 


Rawlins 
teno .. 
Republic 
Rice 
Riley 
Rooks 
Rush 
Russell 


Saline 
Scott 
Sedgwick 
Seward 
Shawnee 
Sheridan 
Sherman 
Smith . 
Stafford 
Stanton 
Stevens 
Sumner 


Thomas 


Wabaunsee 
Wallace 
Washington 
Wichita 
Wilson .. 
Woodson 
Wyandotte 


State Total 


County 


Adair 
Andrew 
Atchison 
Audrain 


Barry 
Barton .. 
Bates 
Benton 
Bollinger 
Boone 
Buchanan 
Butler 


Caldwell 
Callaway 
Camden 

Cape Girardeau 
Carroll 


Filling 
No. of Station 
No. of Filling Sales 
Motor Sta- (000) 
Vehicles tions omitted 
544 10 70 
4,960 70 479 
946 26 192 
4,661 43 458 
7,561 63 770 
868 45 
1,327 14 60 
4,175 49 322 
3,660 43 227 
3,979 39 341 
11,366 142 1,027 
73 
39 425 
24 193 
87 718 
209 
523 
23 196 
49 282 
22 119 
88 788 
73 693 
62 451 
70 541 
La 291 
69 435 
45 529 
152 1,310 
38 295 
11 45 
60 368 
69 456 
20 94 
1 201 
63 406 
13 361 
37 296 
18 205 
46 298 
58 439 
36 641 
19 178 
162 1,538 
57 435 
60 605 
ke 67 680 
74 32 282 
29 349 
30 393 
10,539 92 904 
1,393 13 93 
45,355 364 3,861 
2,386 22 265 
26,472 237 2,269 
1,664 15 94 
2,131 32 408 
3,462 47 258 
1,335 32 333 
540 6 60 
993 1 8S 
9,451 84 673 
2,504 31 338 
2,090 25 189 
2,951 32 196 
675 11 84 
4,989 47 318 
881 3 26 
5,328 59 353 
2,470 41 171 
37,566 299 2,947 
574,472 5,726 $49,592 
Filling 
No. of Station 
No. of Filling Sales 
Motor Sta- (000) 
Vehicles tions omitted 
5,034 57 $ 433 
3,460 28 337 
5,602 61 439 
1,669 73 410 
3,618 $2 261 
3,007 71 683 
2,554 47 250 
1,696 31 96 
9,339 114 754 
20,487 228 1,831 
4,704 95 504 
3,171 43 275 
4,748 71 512 
1,644 46 164 
9,036 844 
4,736 56 375 


NATIONAL 


Vehicles 


per 


Sales 
per 


Station Station 


54 
71 
36 
108 


7,000 
6,842 
7,384 


4,090 
6,133 
6,608 
4,700 
9,571 


6,444 
8,395 
8,000 
11,388 
6,478 
7,568 
11,446 
9,368 
9,493 
7,631 
10,083 
10,149 
8,812 


10,000 
6,769 
8,011 

10,903 
7,560 


6,125 
7,636 
6,765 
8.666 
5,983 
4,170 
9,856 
$8,661 


Vehicles Sales 


per 


per 


Station Station 


PETROLEU 


Sales 
per 
Motor 
Vehicles 


128.68 
96.57 
202.96 


80.00 
64.64 
40.24 
63.01 
89.82 
103.50 
91.27 
55.00 
92.81 
114.86 


134.98 
90.43 
66.42 

124.44 
63.74 
29.51 
66.25 
69.23 
78.45 

$86.32 


Sales 
per 
Motor 
Vehicles 


$ 86.02 


M NEWS 


— 
120 12,222 101.84 
124 6,428 51.84 
| 95 4,285 45.21 
85 6,571 77.13 
A 85 5,279 62.02 
80 7,232 90.36 
81 6,636 82.39 
80 7,203 90.33 
: 3168 82 8,041 98.02 
/ 7,162 97 8,252 84.95 
11,406 104 19,000 182.85 
: 4,070 ; 116 6,973 60.32 
. 4,636 127 8,521 67.03 
5,467 70 5,755 81.72 
3,537 47 5,409 114.31 
5,362 97 8954 91.87 
9,862 7 126 9,493 75.08 
; ‘ 6,708 114.49 105 7,274 69.32 
3,801 98.13 94 7,728 82.26 
: (eo 125.58 80 6,304 79.18 
4,927 126.04 95 11,755 123.17 
7,496 76.44 100 ~=8.618 86.05 
77.77 91 7.763 84.97 
hed 57,506 88.65 61 67.47 
18,482 128.18 
6,441 79.18 77 
98.71 152 
82.36 
111.84 
‘ 
13.00 66 
89 129.29 
é 111 85.85 
113 89.27 
107 94.50 
86 102.81 
108 12,034 111.18 
176.63 97 7,860 80.86 
76.86 
96.23 115 9,826 85.78 
: ; 73.31 107 7,153 66.76 
70.43 125 10,607 85.13 
108 12,045 111.06 
112 9573 85.71 
111 6,266 56.49 
67 12,750 191.46 
74 5,489 74.52 
135 10,406 76.82 
90 111.11 
76 88.62 
113 71.21 
2 92 
106 
294 
90 
60 
126 
100 
5,889 
3,844 
1,691 
12,046 
12,351 
2,436 88 $7,596 
7972 ‘ 79 7,297 92.40 
1005 124 12,035 97.40 
9'191 92 7,196 78.36 
: 2547 64 5,616 87.81 
3307 70 5,019 72.14 
701 71 9,619 136.41 
3'597 54 5,319 97.89 
55 3,097 56.60 
3,667 82 6,614 80.74 
= 6,097 90 8,030 89.37 
6,739 50 5,305 107.14 
4,512 68.71 74 6,395 86.72 
1,500 135.33 67 107.83 
1,780 77.53 36 3,565 99.76 
. } 694 116.71 102 9,483 93.40 
3 ee 1,592 101.13 85 6,696 79.18 
410 


EWS 


TRUCK METERS 


FoR SPEED 
LASTING 
ACCURACY 


PEED for faster delivery. Lasting accu- 
S racy that eliminates the small losses 
that amount to surprising yearly totals. 
Those are the qualities you demand in 
truck meters... and they are the qualities 
that Smith Truck Meters give you to a 
degree not found in any others. 

For only in Smith Meters can you get 
the simple, time-tested method of liquid 
displacement measurement afforded by 


the Smith Rotary Principle, developed 
and pioneered by this company. 

Three new gravity truck meters — 114", 
2”,and 2'2"— give faster delivery, size for 
size, than any other meter made. They 
can be quickly and economically installed 
in your trucks regardless of your piping 
requirements. Twenty-four different ar- 
rangements are possible without struc- 
tural alteration of the meters. 

For detailed information, write to the 
nearest Smith Meter Company office. 


Smith Meters are made in a full range of sizes for bulk plant and pipe line as well as truck 
service. All employ the Smith Rotary Principle which has proved so basically correct that it has 
set entirely new standards in the petroleum meter industry. Smith Meters measure on the run! 


MITH METER 


SUBSIDIARY OF A.O. SMITH CORPORATION 


Factories at Los Angeles and Milwaukee 


SALES OFFICES AT NEW YORK, CHICAGO, HOUSTON, LOS ANGELES e LOCAL STOCKS AT CONVENIENT POINTS ¢ LOCAL AGENTS IN ALL PRINCIPAL CITIES 


| 
: 
Smith Truck Meters offer your choice of counter 7 
mechanisms, ranging from the simple, direct-read- 
| ing Horizontal Register t Vertical Dial (pictured : 
on new 21/2" meter)» Large Numeral Countet, and 
Ticket printer Combination’ with of without Set- 
Stop mechanism. 
} 
) 
| 
' 
=> 
4 16, 1 9 4 1 - 


U. S. Filling Stations and 


Sales Reported by Counties 


County 


Chariton 
Christian 
Clark 


Cole 
Cooper ........ 
Crawford 


Dade 

Dallas 
DeKalb .... 
Douglas .. 
Dunklin 


Franklin 


Gasconade 
Grundy 


Harrison ..... 
Henry 
Hickory 

Holt 
Howard 
Howell 


Tron 


Jackson . 
Jasper 
Jefferson 
Johnson .. 


Knox 


Laclede ... 
Lafayette . 
Lawrence 
Lewis 


Livingston 


McDonald .... 
Macon 
Madison 
Maries ..... 
Marion 
Mercer 
Mississippi .. 
Moniteau 
Monroe ...... 
Montgomery 
Morgan 


New Madrid... 
Newton ...... 
Nodaway ..... 


Ozark 


Perry ........ 
Pettis 


Pike 


Pulaski 
...... 


Ralls 
Randolph 
May... 
Reynolds 
Ripley 


St. Charles ... 
St. Clair 

St. Francois... 
Ste. Genevieve 
St. Louis..... 
St. Louis (city) 
Saline 
Schuyler 
Scotland 
Shannon 
Shelby ....... 
Stoddard ..... 
Stone 
Sullivan 


Taney 
Texas 


Vernon 


Warren ...... 
Washington 
Wayne 
Webster 
Worth 

Wright 
State Total. 


No. of 
Motor 
Vehicles 


2,063 


5,064 
1,853 


116,311 
20,618 
8,654 
5,781 
2,210 


4,276 
6,987 
5,906 
3,018 
4,009 
5,363 
4,418 


2,363 
5,302 
1,923 


2,276 
2,650 
2,551 
6,567 
4,429 
1,293 
1,723 
6,912 
2,535 
8,367 
2,388 
77,754 
180,434 
7,195 


1,745 


Filling 
No. of Station 
Filling Sales 
Sta- (000) 
tions omitted 
15 62 
91 508 
34 146 
49 338 
48 173 
42 278 
149 1,110 
51 346 
80 722 
49 326 
41 322 
32 135 
44 167 
39 232 
47 242 
73 280 
| 102 
78 664 
125 849 
44 255 
47 221 
363 2,272 
47 331 
62 585 
94 468 
27 99 
42 315 
38 292 
67 331 
22 101 
915 10,316 
252 1,977 
71 799 
63 493 
32 161 
80 421 
101 579 
101 379 
49 280 
43 246 
15 519 
52 440 
61 278 
72 610 
30 158 
22 86 
85 907 
26 194 
53 258 
40 308 
35 191 
38 284 
59 285 
38 271 
70 656 
98 479 
86 717 
26 155 
ae 129 
13 45 
74 880 
46 310 
96 622 
67 479 
66 513 
49 358 
84 347 
56 289 
35 127 
29 178 
2 588 
57 332 
14 114 
26 108 
93 733 
47 183 
81 681 
16 145 
662 8,868 
1,100 17,831 
84 606 
21 160 
26 164 
104 830 
25 113 
50 317 
53 319 
25 
46 207 
46 144 
48 236 
88 S22 
24 170 
29 153 
36 201 
67 316 
21 195 
53 261 
9,499 $82,088 


Sales 
Vehicles Sales per 
per per Motor 
Station Station Vehicles 


59 


4,133 70.53 
5,582 96.38 
4,294 56.70 
6,897 82.84 
3,604 60.41 
102.62 

121.25 

99.14 

89.14 

73.92 

118.55 

61.84 

75.94 

73.72 

91.53 

109.63 

49.44 

108.02 

90.72 

5,795 74.67 
4,702 65.48 
6,258 92.57 
7,042 85.75 
9,435 143.56 
4,978 76.73 
3,666 70.01 
7,500 98.56 
7,684 96.27 
4,940 65.36 
4,590 54.51 
11,274 88.69 
7,845 95.89 
11,253 92.33 
7,825 85.28 
5,031 72.85 
5,262 98.46 
5.738 82.87 
3,fo2 64.17 
5,714 92.78 
5,720 61.36 
6,920 96.77 
8,461 99.59 
1,557 117.65 
8,472 115.05 
5,266 82.16 
3,909 57.30 
10,670 128.65 
7,461 98.08 
1,867 86.32 
7,700 89.02 
3,457 68.58 
7,473 84.52 
4,830 89.59 
7,131 106.03 


9,371 133.14 
4,887 70.61 
8,337 106.33 
5,961 77.19 
4,777 49.52 
3,461 30.78 
11,891 165.29 
6,739 83.42 
6,479 76.65 
7,149 118.95 
7,772 112.38 
7,306 96.06 
4,130 84.76 
5,160 126.98 
3,628 17.92 
6,137 69.78 
8,166 89.54 
5,824 74.96 
8,142 88.17 
4,153 62.68 
7,881 106.05 
3,893 72.19 
8,407 81.39 
9,062 60.72 
13,395 114.05 
16,210 98.82 
7,214 84.23 
7,619 86.81 
6,307 70.90 
7,980 139.50 
4,520 69.88 
6,340 101.47 
6,018 65.45 
3,360 18.53 
4,500 72.68 
3,130 82.52 
1916 59.94 
5,931 84.21 
7,083 77.95 
3,270 97.11 
5,583 113.24 
4,716 85.87 
9,285 135.14 
1,924 75.61 


$8,642 94.09 


County 


Adams 
Antelope 
Arthur 


Boyd 


Buffalo 
Burt 


Cumming 
Custer 
Dakota 
Dawes 
Dawson 
Deuel ... 
Dixon 
Dodge 
Douglas 
Dundy 


Fillmore 
Franklin 
Frontier 
Furnas 
Gage 
Garden 
Garfield 
Gosper . 
Grant 
Greeley 
Hall 
Hamilton 
Harlan 
Hayes ... 
Hitchcock 


Howard 


Jefferson .... 
Johnson 
Kearney 

Keya Paha... 
Kimball 
Knox 


Lancaster . 
Lincoln 
Logan 
Loup 


Madison 
McPherson 
Merrick 
Morrill 
Nance 
Nemaha 
Nuckolls 
Otoe 
Pawnee 
Perkins 
Phelps 
Pierce 
Platte .... 
Polk 


Red Willow 
Richardson 
Rock 
Saline 
Sarpy 
Saunders 
Scotts Bhuff.. 
Seward 
Sheridan 
Sherman 
Sioux 

Stanton 
Thayer 
Thomas 
Thurston 
Valley 
Washington 
Wayne. 
Webster .. 
Wheeler 

York 


State Total 


Withheld by Census Bur 


No. of 
Motor 
Vehicles 


7,308 
4,326 


3,966 
2,477 
2,146 
3,120 
9,668 
1,649 
1,007 
1,359 

540 
1,761 
9,014 
3,418 
2,304 
1,050 
2,101 
4,947 

430 


6,795 
2,809 
2,180 
3,034 
3,349 
6,043 
3,019 
3,663 
6,394 
1,187 


5,403 
4,103 
6,753 

11,996 
3,360 
2,142 
1,412 
2,368 
3,914 

437 
2,494 
2.551 

4,370 
3,346 


629 
5,014 
414,702 


3 


NEBRASKA 


Filling 


No. of Station 
Filling Sales 


Sta- (000) 
tions omitted 
62 $ 831 
42 443 

* 

5 

7 44 
31 360 
31 377 
23 288 
16 114 
91 927 
30 354 
52 335 
45 399 
39 500 
18 389 
33 190 
39 473 
45 454 
36 342 
29g 365 
85 790 
26 218 
20 367 
67 1,213 
16 269 
27 211 
8 899 

102 4,468 
14 209 
29 342 
32 187 
20 207 
40 458 
71 811 
13 178 
10 143 

5 87 

6 
17 173 
76 1.132 
299 
3 145 

6 85 
26 304 
50 428 

5 + 
31 296 
51 442 
24 233 
15 113 
40 682 

4 22 
15 252 
16 284 

209 2,895 
74 1,167 

8 78 

6 30 
82 839 
18 451 
34 283 
20 216 
34 223 
31 250 
57 562 
28 188 
13 357 
33 480 
32 422 
60 528 
24 313 
39 600 
14 
16 137 
15 498 
26 
60 527 
79 1,369 
7 462 
37 507 
23 202 

bel 40 
1s 164 
43 467 
is 50 
19 219 
20 295 
25 304 

246 

8 43 

10 494 

561 $40,499 


Vehicles Sales 


per per 
Station Station 
118 $13,403 
103 10,547 
* 
* 
71 6,285 
113 11,312 
114 12,161 
77 12,521 
107 7,125 
86 10,186 
138 11,800 
81 6,442 
129 8,866 
116 12,820 
108 21,611 
86 5,757 
98 12,128 
77 10,088 
100 9,500 
152 12,586 
81 9,294 
125 8,384 
133 14,680 
95 18,104 
108 16,812 
7,814 
94 10,333 
156 11,114 
129 14,928 
137 11,793 
77 5,843 
107 10,350 
78 11,450 
136 11,422 
127 13,692 
101 14,300 
272 17,400 
90 14,333 
104 10,176 
119 14,631 
118 10,310 
100 6,304 
175 14,166 
81 11,692 
99 8,560 
* 
85 9,548 
104 8,666 
133 9,708 
161 7,533 
81 17,050 
239 5,500 
116 16,800 
99 6,173 
154 13,851 
114 15,770 
77 9,750 
99 5,000 
90 10,231 
66 9,395 
90 8,323 
111 10,800 
123 6,558 
108 8,064 
119 9,859 
100 6,714 
168 27,461 
92 14,545 
112 13,187 
101 8,800 
126 13,041 
94 15,384 
145 11,636 
74 8,562 
120 11,066 
158 8,269 
113 8,783 
152 17,329 
87 8,105 
91 13,702 
93 8,782 
5,000 
182 12,615 
91 10,860 
36 4,166 
131 11,526 
128 14,750 
175 12,160 
134 9,840 
22,608 
79 5,375 
125 12,350 
116 $11,373 


eau to avoid disclosure. 


NATIONAL 


PETROLEUM 


Sales 
per 
Motor 
Vehicle 


$113.71 
102.40 


88.00 
102.65 
106.59 
162.44 

66.36 
118.48 

85.34 

79.74 


94.23 
107.94 
142.01 

64.02 
159.26 

98.24 
123.36 

87.48 

62.93 

80.95 
144.69 

86.52 
111.95 

83.59 

73.25 

46.67 
210.88 

23.01 
144.66 

62.64 

90.13 
138.85 
126.62 

50.34 
113.49 


NE 


\ 


: 
— 
~ 2,575 76 
4,080 83 : 
2,709 65 377 
66 Box Butte 
é 2,644 56 Ze 4,201 
2,554 35 5,797 68.83 
96 Cedar ........ 4,528 110.42 
Chase ....- 1,948 199.69 
9,358 75 Cherry 2,823 67.30 
Cheyenne .... 3,832 123.43 
3,415 78 >: 3,487 130.20 
‘ 3,375 72 Colfax ..... 3,591 95.24 
24,544 68 ale 4,421 82.56 
3,860 82 eke 6,917 114.21 
4,075 66 a 3,252 67.04 
6,099 65 . 3,324 110.41 
1,414 52 6,347 191.11 
| 3,196 76 aes 1,721 156.30 
3,033 80 ae 3,161 66.75 
4 76 8,208 109.52 
129 75.49 
96.46 
| 69 
53 
69 
58 
62 
..... 93 
72 
39 
64 
1,501 68 Ho seen 
7,050 R3 Hooker ... 
1,978 76 2,644 
2,989 56 5 988 
3,460 87 
2,785 80 aie 
3,360 88 2,421 
3,181 54 3,234 
2,556 67 956 
4,927 70 
6,784 69 j 
6,743 78 32,122 
2,605 96 a 596 
1,462 112 096 
vite so 2 05: 92.70 
Phelps ....... 4,027 60 
| 4,565 69 2.299 96.90 
Polk 4,094 49 3,358 74.45 
66.92 
163.76 
158.21 
‘ 103.68 
163.80 
80.08 
115.42 
117 92.17 
164 52.40 
86 78.04 
1,843 88 114.12 
2,313 89 93.45 
5,950 57 150.89 
6 94.: 
3'124 62 
: 4,874 92 69.26 
1,731 69 
2/848 62 119.32 
114.42 
3,937 82 $25.68 
...... 70 69.57 
‘ > 73.52 
2,181 91 
2,679 92 206.27 
1,775 19 68.36 
: 3,680 55 98.52 
1,443 69 $97.66 


Wao 


ie] 


Oil's Accident Frequency 
Down 3% in 1940 


Disabling injuries in the petroleum 
industry occurred with 3% less fre- 
quency in 1940 than in 1939, while 
severity of injuries remained un- 
changed, according to recent analysis 
by the National Safety Council of 
reports received from 170 companies 
whose employes worked a total of 677,- 
000,000 hours during the past year. 


Frequency rates in 1940 averaged 
11.59 reportable injuries per million 
hours worked. (“Reportable injuries” 
are classified by the Council as arising 


out of and during the course of em- 
ployment and resulting in death, per- 
manent total disability, permanent 
partial disability, or temporary total 
disability.) This rate is 15% below the 
all-industry average, and oil ranks 
14th in injury frequency among 30 
major industries. 

Drilling for oil and gas is reported 
by the Council as the branch of the 
oil industry in which injuries occur 
most frequently. Rate for drilling is 
reported as 40.08 per million hours. 
Lowest injury frequency is in whole- 
sale marketing, Council states, report- 
ing rate of 8.07 injuries per million 
hours. Rates in other branches scale 
upwards as follows: refining, 8.26; oil 
pipelines, 10.09; natural gasoline, 
11.59; marine, ‘other craft,’ 12.03; 
marketing, wholesale and retail, 13.02; 
gas pipelines, 13.60; producing, 14.88; 
marine, tanker, 15.99; retail market- 
ing, 16.82; and exploration, 18.98. 


Cosden Petroleum Corp. 
Releases 1940 Report 


Cosden Petroleum Corp., for the fis- 
cal year ending April 30, 1941, reported 
a net loss of $50,009, compared with a 
net profit of $178,723 for the fiscal vear 
ended April 30, 1940. 


Officers and employes of Cosden 
moved from Fort Worth to Big 
Spring, Texas, during the year, result- 
ing in a 15% saving in overhead, com- 
pany reports. Company also reported 
lower cost of refinery operations per 
barrel of crude and over 12% more 
crude was processed during year ended 
April 30, 1941 than in the previous 
vear. 

As of June 16, Cosden had 4 officers 
and 337 employes, all of whom had on 
that date purchased defense savings 
bonds or stamps and made arrange- 
ments to purchase more during the re- 
mainder of the defense period. 


“Management and employe relations 
in 1940 remained on an excellent foot- 
ing. In appreciation of loyal service, 
more profitable operations and_ in- 
creased living costs, your management 
recently announced a _ voluntary in- 
crease in wages,” company reported to 
stockholders. 


REASONS WHY 


Petroleum Marketers Prefer 


WIGGINS PONTOON ROOFS 


Evaporation-stopping ability— 
The Wiggins Pontoon Roof will 
prevent all filling losses and 
eliminate — or 


reduce — standing 
storage losses. 


2 Protect product quality—By 
preventing evaporation loss, the 
pontoon roof maintains the vola- 
tility and anti-knock properties 
of finished motor fuels. 


3 Efficient blending service — 
The pontoon roof, when used in 
connection with suitable mixing 
or blending equipment, provides 
an efficient’ system for — the 
thorough blending of a batch of 
any size. 


4 High return on investment — 
On working tanks. the additional 
cost of a Wiggins Pontoon Roof 
over a fixed-roof with conserva- 
tion vents will be returned in a 
relatively short) time, all sub- 
sequent savings going to the profit 
side of the ledger. 


Handle wide range of products 
—The pontoon roof can be used 
economically on new or existing 
tanks handling products ranging 
from fuel oil to gasolines which 
would suffer excessive evaporation 
losses under an ordinary other 
type roof. 


Flexibilitv—Kach tank equipped 


with a pontoon roof is an in- 
dependent unit, unaffected by 
the operation of other tanks at 
the same location. Any tank so 
equipped can be used for various 
products. 


7 Reduced fire hazard—All dan- 


ger of a serious fire is eliminated 
by the use of Wiggins Pontoon 
Roofs. Approved by the Under- 
writers Laboratories of Chicago. 


8 Resistance to corrosion — By 


preventing air from coming in 
contact with the underside of the 
roof plates, the pontoon roof 
greatly reduces the rate of cor- 


rosion. 


Hlustrated above is a typical Eastern bulk plant. Five of the seven storage tanks 
mstalled at this station are equipped with Wiggins Pontoon Roofs. Our nearest office 
will be glad to furnish complete information or quotations on these and other Wiggins 


Roofs or Horton tanks. 


Chicago Bridge & Iron Company 


Cleveland 2206 Rockefeller Bldg. 


Chicago 2125 McCormick Bldg. 
New York 3345 165 Broadway Bldg. 
Philadelphia 1614 1700 Walnut Street Bldg. 
Boston 1516 Consolidated Gas Bldg. 
Detroit 1513 Lafayette Bldg. 


Havana 102 Edificio Abreu 
Birmingham 1534 N. Fiftieth Street 
Houston 5618 Clinton Drive 


Tulsa ..1607 Hunt Bldg. 
1060 Rialto Bldg. 
1422 Wm. Fox Bldg. 


FABRICATING PLANTS in Birmingham, Chicago and Greenville, Pa. 


LICENSEES: Horton Steel Works Limited. Fort Erie, Ont., Canada; The Motherwell Bridge & Engineering 
Co., Lid., Motherwell, Scotland; The Whessoe Foundry & Engineering Co. Ltd., London, England: 
Worms & Cie., Paris, France; Compagnia Tecnica Industrie Petroli S. A. 1., Rome, Italy. 
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Lubricate ‘Every 1000 Miles’, Says OPACS 
In Bulletin Aimed to Prolong Car Life 


“Grease your car every 1000 
miles” is one of the rules of good 
car care suggested this past week 
in a bulletin from Office of Price 
Administration and Civilian Supply. 


This bulletin was issued in inter- 
est of national defense and is 
aimed to inform motorists how they 
can prolong the life of their cars 
during the present emergency. 


Other means of prolonging car 
life, according to OPACS, include 
waxing cars 4 times a year, correct 
tire alignment and avoiding of high 
speeds. 


Complete text of OPACS bulle- 
tin follows: 


® If you own a car you can help de- 
fend America in three ways: 

By taking good care of the car you 
have so that it will last longer and by 
not buying a new car unless you need 
it badly. 

By so driving and taking care of 
your car that you use only the mini 
mum necessary gasoline, oil, and rub- 
ber. 


By using your car only when you 
need to and then using it most effi 
ciently. 

There will be fewer new cars made 
next year. It may be that there will be 
only half as many as were made this 
year, or perhaps even less. But this 
year’s production was a record produc. 
tion and there are between 28 and 29 
million cars on our roads today. Better 
than half of them (about 60°) are 
under 5 years old. Thus a reduction 
in new car production cannot be called 
a national hardship. And car owners 
can greatly reduce the inconvenience 
it may be, by conserving our supply of 
cars. 

The way you drive your car, and the 
way you care for it, have a great deal 
to do with how long it lasts and how 
much you spend for oil, gasoline, and 
tires; or, to put it another way, how 
much you waste of these important 
materials. 


Rules, Simple, Precise 


Good driving habits and car care 
aren’t difficult to achieve. The rules 
are simple and precise. But they are 
numerous. 

The most important rule of all is 
avoid high speeds at all times. High 
speed wastes your car, your gasoline, 
your oil, and your tires. High speed 
causes, or helps to cause, at least 1 
out of 4 accidents, and accidents will 


cripple cars even when humans es 
cape. 

High speed forces you to stop sud- 
denly, burns your brakes, skids and 
wears out your tires; burns up oil at 
a great rate and gives you the least 
efficient use of gasoline. 

A tire, for instance, that with proper 
care would give you 20,000 to 25,000 
miles of service at moderate speed (30 
to 50 miles an hour) may give you no 
more than 10,000 to 15,000 miles at 
speeds from 60 to 75 miles an hour. 

As for gasoline, according to 1 test, 
a car that got 18.7 miles per gal. at 
30 miles an hour only got 13.3 miles 
at 50 miles an hour. And generally 
speaking, at 70 miles an hour your 
gasoline will only go about half as far 
as at 30 miles an hour. 

And high speed literally eats up oii. 
Most cars will get about 1000 miles 
from one quart of oil at 30 miles an 
hour. At 70 miles an hour it will take 
from 6 to 7 quarts to go 1000 miles-— 6 
to 7 times as much oil. 

Driving slowly won’t do the whole 
job of protecting your car, your in- 
come, and our national resources. It 
is, however, the most important of a 
number of good rules, that, taken 
together, means good driving habits 
and careful car consumption. 


Five Good Car Rules 


Here are 5 rules of good car care: 

(1) Keep your car in a garage. Dirt, 
wind, rain, snow, sleet and even sun- 
light not only harm the appearance of 
your car, but definitely shorten its 
useful life. Sunlight is particularly 
hard on the rubber in your tires. 

(2) Grease 
miles. 

(3) Wax your car 4 times a year. 
If your income is limited, learn to wax 
your car yourself. With a can of wax, 
a soft rag and a lot of elbow grease 
you can do an entirely adequate wax- 
ing job. 

(4) Clean out your air cleaner at 
least once every 5000 miles and if you 
drive over dusty roads check it 
oftener. The air cleaner is under the 
hood, attached to the carburetor. It 
cleans the air that goes into the car- 
buretor to mix with the gasoline. Be- 
fore gasoline can burn readily it must 
be mixed with air. If that air is dirty 
it will wear out the engine faster. 

There are various types of air 
cleaners and cleaning methods differ. 
Find out which kind you have. If you 
check and find you have no air cleaner 
at all, get one and have it installed. 
It will lengthen the life of your engine. 

(5) Whenever there are indications 
that something is mechanically wrong 
with your car see about it right away. 


your car every 1000 


Don’t wait for a little difficulty to 
grow into a big repair job, and choose 
your auto mechanic or service garage 
with great care. A _ poorly trained 
mechanic can damage both your car 
and your pocketbook. 

If you are mechanically minded and 
share the widespread love of motors 
that characterizes us as a nation, you 
will doubtless be able to add 5 to 20 
more good rules to those above. But 
for the average car owner these 5 will 
help materially to preserve his car, his 
income, and strategic defense mate- 
rials. 

For the operation of the car, how- 
ever, there are still other rules that 
must be observed if oil and rubber are 
to be conserved. The most important 
of these, in the present situation, are 
those which apply to care of tires. 


Rules for Tire Care 


Here are five rules of good tire care: 

(1) Keep your tires firmly inflated. 
Tire manufacturers recommend that 
your tires be filled with air up to a 
pressure of from 28 to 32 pounds, 
depending on the kind and type of 
tire. Consult your manufacturer’s in- 
struction booklet to find out at exactly 
what air pressure your tire should be 
kept. If you have too little air in your 
tires they will wear out much more 
rapidly. A pound or two too much is 
better than a pound or two too little. 

(2) Keep your front wheels properly 
aligned. Check your front wheels 
every month or so. Improperly aligned 
wheels can cause tires to wear more 
rapidly than almost any other single 
factor. Always check your wheels 
after jarring the car severely. 

(3) Protect your tires against 
bruises and deterioration. Don’t rub 
against the curbing or bounce over it 
when you park. Avoid bad holes in 
the road. Take them very slowly if 
you can’t miss them. 

Keep your spare tire covered, away 
from the sunlight and keep your car 
in the garage for the same reason. 
But be sure that your garage floor is 
clean. Your tires will deteriorate 
rapidly if they stand long on an oily 
floor. 

(4) Start and stop your car slowly. 
The rubber is worn off your tires if 
you spin them by starting too quickly 
or skid them in a sudden stop. 

(5) Drive slowly in hot weather. 
You can’t do much about the weather 
but hot weather can do a good deal 
to wear your tires out. When the 
thermometer is at 80 a tire will wear 
out at least twice as fast as when the 
thermometer stands at 40. You can, 
however, keep from overheating your 
tires by driving at a moderate speed. 

There is, at the present time, no 
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shortage of oil or gasoline but there is 
a shortage of shipping—of tankers to 
earry the oil from the Mid-West oil 
fields to the Atlantic East Coast. How- 
ever, the rules for conserving gasoline 
and oil are good ones for all drivers 
even when gasoline and oil are plenti- 
ful. 


How to Save Gasoline 


Here are 5 driving rules that will 
save gasoline: 


(1) Keep your spark advanced to 
give you the most efficient use of gaso- 
iine. The point to which your spark 
should be advanced depends: (a) upon 
how old your car is and (b) upon 
what grade of gasoline you use. 

Old cars, any models older than 
1935, can efficiently use the third-grade 
cheaper gasolines provided they have 
a properly adjusted spark. Newer 
cars will get a much more efficient 
use of the regular gasoline if their 
spark is adjusted. 

If your car knocks only slightly on 
steep hills, that is probably a sign that 
your spark is properly adjusted. Of 
course, if the knock is excessive, that 
is very likely a sign that you are over- 
heating your engine, losing power in 
the form of heat, and that your ad- 
justment is improper. 


(2) Keep your carburetor properly 
adjusted. If your car gives off black 
smoke when you start, or as you drive 
along, it means that you are burning 
too much gasoline. 

Before gasoline is burned in your 
car, it is mixed with air in your car- 
buretor. For example, a “lean” mix- 
ture would be 15 to 1 (15 Ibs. air, 1 Ib. 
gasoline). A “rich” mixture might be 
8 to 1. If your mixture is too thin 
your engine will spit and sputter when 
cold. If it is too rich you will have 
black or blue smoke and that smoke 
is wasted gasoline. 


(3) Use your choke sparingly. If 
you are driving one of the older 
models chances are you have a hand 
choke. It is possible to use up enough 
gasoline to drive several miles with- 
out moving an inch, if you use the 
choke improperly, flooding gasoline 
into your engine. 


(4) Start and stop. slowly. The 
showy driver who pushes his gas feed 
to the floor in order to get ahead when 
the light turns green wastes his own 
and his nation’s gasoline supply. And 
the driver who jerks the riders in his 
car with a slamming stop. simply 
wastes the power that his gasoline 
and car engine have generated for 
him. 

(5) Shift into high as quickly as 
possible. Your engine uses consider- 
ably less gasoline in high than in first 
or second. Don’t race your engine 
while in either of those gears and as 
carefully and quickly as possible shift 
into high when you start. 


The rules for oil are only 2. They 
are written in the assumption that 
your car isn’t wasting oil through 
leaks or poor piston rings. 


(1) Don’t change your oil except 
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seasonally. There are some exceptions 
to this rule. If you are driving over 
very dusty, unpaved roads or in a 
very cold climate and under conditions 
where your car is not thoroughly 
warmed up often, then oil changes 
may be necessary. 

But under average driving condi- 
tions oil changes are unnecessary ex- 
cept when seasonal changes demand 
them. In summer you will need a 
heavier oil than in cold weather. The 
winter oil, light to begin with, gets 
lighter as it is used so that when 
warm weather comes it does not suffi- 
ciently protect your motor. 


Although oil changes are unneces- 
sary, this does not mean that you can 
allow your oil supply to get low. Check 
your oil every time you buy gasoline 
and be sure that it is kept up to the 
proper level. 

(2) Keep your oil clean, check it 
at least every 1000 miles. If your oil 
is dirty check your oil filter. The oil 
filter cleans the dust and metal par- 
ticles out of the oil as it circulates 
through your engine. 

There are several different kinds of 
filters and each requires slightly dif- 
ferent treatment. Generally, if your 
filter is dirty you should have a new 
filtering core put in. 

If you find you don’t have an oil 
filter get one installed; it will save 
your engine, your oil bill and the na- 


tion’s supply of oil. 

Every single 1 of these 16 rules 
makes for good driving habits any 
time, any where. But we have been a 
hurried, careless nation in the past 
and many of our drivers haven’t given 
such advice the attention it deserves. 
They could have cut down automobile 
expenses considerably had they fol- 
lowed such advice and these expenses 
are a sizable item in many family 
budgets. In these days of crisis, how- 
ever, Sloppy consumption habits can- 
not be justified, and careless use of 
cars will hinder our defense program. 

There is still another kind of care- 
lessness to take into consideration, the 
kind that uses cars unnecessarily. 


Cutting Down Car Use 


Listed below are a number of sug- 
gestions for cutting down car use: 

(1) Get together with your neigh- 
bors and pool your car resources. For 
example, take turns driving each 
other in groups of five to the office. 

(2) Use buses, trolleys and _ inter- 
urbans more. 

(3) Try hiking instead of driving 
for recreation, or drive out part of 
the way and hike the rest. 

(4) When you drive out for a picnic 
choose a spot close to home. It is a 
waste of local recreational facilities, 
as well as defense materials, to drive 
100 miles to picnic. 


TRUCK PUMPS 


STEP-UP Efficiency 
in Delivery Fleets 


Quick to start... quick to dispense gal- 
lonage .. . Roper Truck Pumps are time 


savers and money Savers. 


They will increase the efficiency of your 
delivery fleet by dispensing more gal- 
lons per hour and by enabling you to 


make more deliveries per day. 


Roper Truck Pumps are extremely quiet 
in operation despite their greater speed 
... their simplicity of design, with only 
two moving parts, assures smooth oper- 
ation and longer life. Easy to install. . . 


easy to service. 


Write for Bulletin N. 218 


ONLY ROPER HAS THESE FEATURES 


Only 2 moving parts 

Equal size pumping gears 
Extra large bronze bearings 
Self-lubricating 


Larger capacity with lower power 
consumption 

Extremely quiet 

Compact design 

Always primed 

Good suction 

Leak-proof stuffing box 

New sleeve type relief valve 

Easily installed in less. time 


Fully guaranteed 


GEO. D. ROPER CORP., ROCKFORD, 
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If You Buy or Sell Petroleum Products 
You'll Save Time and Money with 


Ever since 1924 . 
HANDBOOKS have carried the 
record of each year’s prices of 
petroleum products. They repre- 
sent the most accurate source 
available of price information for 


Price of Each 


Address 


Edition 
Year Price 
1924 $3.75 
1925 5.00 
1926 5.00 
1927 5.00 
1928 5.00 
1929 7.50 
1930 7.50 
1931 7.50 
1932 7.50 
1933 10.00 
1934 10.00 
1935 10.00 
1936 10.00 
1937 10.00 
1938 10.00 
1939 10.00 
1940 12.50 
1 


Name 


17 Years of Oil Prices 
In These Compact Volumes! 


. OIL PRICE 


the past 17 years. If you want 
to keep an accurate record 
of each year’s prices since 
1924—-get a complete set of 
OIL PRICE HANDBOOKS 
keep adding each new volume 
as it is published. A com- 
plete set will eliminate many 
price questions—it will be a 
valuable reference to help 
you plan your buying and 
selling. Copies of each year’s 
edition are available at the 
prices shown 


Attached find check for ..... covering 
encircled below: 


copy 
ee copies each, of the OIL PRICE HANDBOOK for the years 


City-State 


PLATT’S 


OIL PRICE HANDBOOK 


FOR 1940 


That question about a 1940 oil price you must 
answer .. that comparison you want to make .. 
the dozens of times you want to determine 
what the price was when, where, and on what 
product! You'll find the answer, quickly and 
authoritatively, in Platt’s OIL PRICE HAND- 
BOOK for 1940! If you are in the business of 
buying or selling gasoline or other petroleum 
products, you need this valuable, compact book 
for its 291 pages give you the complete, ac- 
curate record of 1940’s petroleum prices! 


Features of the 1940 Edition 
Daily Prices listed according to dates of 
changes—-Complete Averages—Tank Wagon 
and Dealer Prices of Gasoline at 203 points— 
Kerosine tank wagon prices at 203 points—Avi- 
ation Gasoline—Naphtha—Fuel Oil—Retail 
Prices—Crude Oil—Statistics and Graphs show- 
ing production, stocks, ete.—Oil River Term- 
inals—Specifications for Motor Fuels—Re- 
finery Directory showing capacity, facilities, 
address, process, executives, etc. Complete 
tables of 1940’s prices—many of them first 
time ever available in a single volume! 


Order Your Copy Now 


You'll find that the compact, complete price in- 
formation in Platt’s OIL PRICE HANDBOOK 
for 1940 gives you an easy-to-use and authori- 
tative source that will 
save you time and 

money. There are but a 

limited number of 50 
copies still available—it \ per 

will pay you to send in copy 
your order Today! 


National Petroleum News, 1213 West Third Street, Cleveland, Ohio 


(Encircle years wanted) 1924 1925 1926 1927 1928 1929 1930 1931 1932 1933 1934 1935 1936 1937 1938 1939 1940 


25° discount for purchase of two or more books published prior to 1940. All books sent postpaid. Ohio 
purchasers please add 3% for state tax. All books subject to prior sale. 
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Mid-Continent 

TULSA, July 12.—Prices for bright 
stock were up ic on lows of price 
ranges in Mid-Continent the _ past 
week, according to refiners’ reports, 
with supplies said to be “tight” and 
demand heavy. 

Inquiries reported by one _ refiner 
ranged from 1000 to 5000 bbls. and 
called for both low pour 150-160 vis. 
D bright and 200 No. 3 color neutral. 
One refiner said he had “more orders 
than we can handle,” while others said 
inquiries they had received called for 
“not particularly large volumes.” 
Heavy lube movement to East Coast 
by tank car was reported. 


Refiners’ quotations reported for 
150-160 vis. D ranged from 20 to 21c 
for 0-10 pour, 19.5 to 20.5c for 10-25 
pour; for 150-160 vis. E and 120 vis. 
D, low pour, 19 to 19.5c. 


Harvesting was said to be mainly re- 
sponsible for heavy demand for third 
grade gasoline. Some refiners were said 
to be buying 60 oct. & below to meet 
commitments and leading up their own 
production to 72-74 oct., thus bolstering 
supplies to handle heavy call for latter 
grade. Inter-refinery purchases to 
meet commitments of 25 cars 72-74 oct. 
and 5 cars 60 & below were reported 
by Oklahoma refiner. Prices paid were 
not disclosed. 


Quotations for Grade 26-70 natural 
gasoline, FOB Breckenridge, were ad- 
vanced 0.25c by 2 Texas sellers, to 
3.25ec; one other seller reported quot- 
ing 3c. Quotations FOB Group 3 at 
week’s end were 3.375c by 2 sellers 
and 3.5¢e also by 2 sellers. Last re- 
ported sales prices were at 3.375c, 
FOB Group 3, and 3c, FOB Brecken- 
ridge. 

Pennsylvania 

CLEVELAND, July 12.—Pennsyl- 
vania 25 pour test bright stock was 
up le the past week, and light fuels 
in the lower field were up 0.125c, ac- 
cording to reports of refiners. With 
exception of wax, demand continued 
heavy for all products, refiners said. 

At end of the week, 3 refiners re- 
ported quoting 24c for 25 pour bright, 
and 2 refiners 25c. Sale of 2 cars was 
said to have been made at 24.5c. Offer- 
ings were scarce, according to reports. 
One refiner said he was short and in 
market to buy at 24c. Another said 
he was “in worse shape on bright 
stock than on neutral, and our position 
is bad enough on neutral’. 

Neutral, 25 pour 200 vis., was said 
to have sold “as high at 40c’”. Saies at 
‘his price could not be confirmed. One 
efiner who had been quoting 3l1c and 
Ye for 25 pour 200 vis. and 150 vis. 
eutrals, respectively, reported with- 
lrawing from market, adding that he 


didn’t have any to sell, “even to regu- 
lar customers”. For 25 pour 200 vis. 
oil, 2 other refiners reported quoting 
3lc, one 35c, one 36c, and one 38c. 
For 25 pour 150 vis., 2 refiners re- 
ported quoting 29c, one 34c, and one 
36c. All neutral prices were for limi- 
ted sale to regular jobber and com- 
pounder customers, refiners said. 

Sale of 36-40 fuel oil was reported 
by a lower field refiner at 6.21c FOB 
his plant. Quotations reported by re. 
finers ranged from 5.75 to 6c, up 0.125c 
on the low. 


Mid-Western 

CHICAGO, July 12.—Heavy post- 
holiday demand for gasoline was re- 
ported the past week by refiners and 
tank car marketers in Chicago. De- 
mand, however, was mainly for ship- 
ments against contracts, it was said. 
Due to scarcity of tank cars, several 
refiners indicated they were attempt- 
ing to retard shipments of other prod- 
ucts, particularly fuel oils, in order 
to ship more gasoline. 

Group 3 quotations reported by re- 
finers ranged from 6 to 6.375c for 72-74 
oct. gasoline, 5.6 to 6c for 63-66 oct., 
5.2 to 5.625c for 60 oct. & below, and 
one refiner reported quoting 7.2c for 
80-82 oct. Ethyl. 

Group 3 quotations reported by mar- 
keters ranged from 6.125 to 6.5¢ for 
80-82 oct., 5.625 to 6c for 72-74 oct., 
4.75 to 5.25¢ for 63-66 oct., and 4.625 
to 5.125¢e for 60 oct. & below. 

Open spot sales reported by 3 mar- 
keters the past week were: 2 cars 
80-82 oct. Ethyl at 6.375c; and 13 cars 
72-74 oct., 12 cars at 5.875c, and 1 car 
at 6c, FOB Group 3. 


Culf 


NEW YORK, July 12.—-Prices for 
most grades of gasoline were higher 
at the Gulf the past week, according 
to reports here and from the South- 
west. Leaded gasoline, 72-74 oct., was 
reported up 0.125c to 6c and advances 
of 0.125 to 0.25c were reported for un- 
leaded grades, with 70 oct. at 6c, 68 
oct. at 5.75c, 65 oct. at 5.5c, and 60 oct. 
at 5.125¢c. 

Sale of 90,000 bbls. of min. 80 oct. 
(research) unleaded for mid-August 
lifting, coastwise, was reported at 
6.625c; “a cargo” of leaded material 
of the same rating was reported sold 
at 6.25c, the deal having been closed 
July 3. Details of the latter sale could 
not be determined. Refiners’ quota- 
tions for min. 80 oct. were reported 
unchanged at 6.25 to 6.5c. 

Another gasoline sale reported was 
an 85,000-bbl. cargo of 74.5. oct. 
(ASTM), 400 e. p., leaded, at 6c for 
July lifting, coastwise. 

Cargo inquiries for gasoline reported 


were 80,000 bbls. of min. 80 oct. for 
late July-early August lifting, coast- 
wise; 100,000 bbls. of 74 oct. (ASTM) 
for coastwise lifting within 10 days; 
and 100,000 bbls. of 60 oct., 400 e. p., 
leaded for lifting within 10 days, ship- 
ment to Canada. 


Bunker “C” sale of 100,000 bbls. was 
reported at $0.90 per bbl. for last-half- 
of-July lifting, coastwise, and a 25,000- 
bbl. part-cargo of heavy diesel fuel 
was reported sold at $1.15 for July 
lifting. 


Atlantic Coast 

NEW YORK, July 12.—Prices report- 
ed for refined products along the At- 
lantic Coast were unchanged for the 
most part in the week ended July 12, 
with suppliers reporting sales gener- 


ally limited to old and regular custom- 
ers only. 


Two suppliers of No. 6 and Bunker 
“C” fuel at New York withdrew their 
quotations for those grades, saying 
they had “nothing to sell”, and a 
supplier to most seaboard points re- 
ported that he was no longer posting 
prices for min. 80 oct. (research) gas- 
oline. 

Advance of 0.25c in his quotations 
for 68-70 and 72-74 oct. at New York 
was reported by one supplier, but low 
quotations were reported unchanged 
at 8c tank cars and 7.75¢ barges. 


A new quotation of 7.375c for 72-74 
oct. was reported by a Jacksonville 
supplier; one other supplier quoting 
at that point reported his posting at 
6.75¢e. 


LOS ANGELES, July 12.—Wide 
variations were reported in rack prices 
of both third grade and leaded gaso- 
line at independent refineries in the 
Los Angeles Basin the past week. At 
many plants quotations for third grade 
brands were said to range from 6 to 
6.25c per gal. and for leaded brands 
from 7 to 7.5c. Some refiners, how- 
ever, with limited storage facilities 
and without established retail outlets 
were offering no-brand gasoline at 5.5c 
for third grade and at from 6.25c to 
6.5¢c for leaded, according to reports. 

Refiners in the Basin were reported 
to have paid premiums of from 5 to 
10c per bbl. for some grades of desir- 
able crude. 

Advances of 0.125 to 0.25c were re- 
ported by West Coast suppliers in 
their quotations on cargoes of 375 
e. p. blend, 70 octane and 390 e. p. 
blend, 66 octane gasoline, bringing the 
range on these grades to 6-6.375c, and 
5.625-5.75¢, respectively. No changes 
were reported in other grades. 
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REFINERY and SEABOARD PRICES 


In bulk lots by Motor Transport, Tank Car, Barge or Tanker as shown 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting. 


HOW PRICES ARE REPORTED— 


Refinery and Seaboard prices in National Petroleum News are gathered by PLATT’S 
OILGRAM and are as published in the Monday issue of the OI[LGRAM 

PLATT’S OILGRAM is x, reporting service issued in three identical editions daily 
from News Bureaus at New York, Cleveland, and Tulsa, Okla. PLATT’S OIL- 

GRAM gathers and publishes what its publisher and representatives believe to be 
accurate news of sales. prices and current happenings affecting the oil industry 
and that will be of interest to its subscribers. As this information is usually private 
OILGRAM reports it according to what it is able to obtain from sources deemed 
reliable. 

All information is supplied without guarantee as to its completeness, accuracy 
time of transmission or promptness of delivery. 

The subscriber receives this information for his private use and not for resale or 
further distribution. 

Publisher reserves the right to change the extent, nature and form of showing this 
information at any time. 


Prices shown in the tables are quotations (meaning sellers’ general offers or posted 
prices), or actual sales prices, reported to OLLGRAM by retfiners for “open spot” 
transactions, except as otherwise specified. 

Prices arrived at by discounts off a specified pric e or “market date of shipment,” 
prices named in contracts or prices arrived at in ac ‘cordance with any arrangement 
made prior to date of sale, are not for “open spot” transactions and therefore are 
not considered in making the price tables. Prices made to brokers and prices in 
“Inter-refinery” transactions are also not considered except as may be noted. 


All prices are for “immediate” shipment except in Gulf Coast bulk transactions 


where shipment is generally to be made in ninety days. Prices are FOB refineries, 
pipelines, or tanker terminals in districts designated 


Prices shown are for quantities in bulk such as tank car lots. motor transport lots 
or barge lots; and in cents per gallon; heavy fuel oils are in dollars per barrel of 42 
U.S. gallons; wax and petrolatums are in cents per pound. Prices applying to barges 
or cargoes only are so designated. 

Prices do not include taxes or inspection fees. Prices are published at the close of 
the business day. 

Mid-Western prices in the tables were gathered from refiners with offices located 
in Chicago and the surrounding territory. While the prices are quoted on a Group 3 
Oklahoma) freight basis. this is in accordance with the custom of the oil industry 
which uses Group 3 as a price basis for the ease of comparing prices even when the 
material originates in another refining district. Other refinery prices are given 
by and for the particular refining district where the material is made and from which 
it is shipped. 

When prices obtained by OILGRAM do not conform to these conditions the ex- 
ception and the new conditions are noted in the news lead or in conjunction with 
the price table by footnote or otherwise, for the particular refinery or sales district 
involved. 

Crude oil and products covered by OILGRAM’S news and price service, except 
where noted, have been represented to the publisher as fully up to the customary 
trade specifications indicated and according to the generally accepted methods of 
test: and all crude oil and all products thereof as having been lawfully produced 
and transported. 

Any apparent error should be reported to the nearest OILGRAM or National 
Petroleum News office at once as no correction will be made after the second issue 
of the OILGRAM or National Petroleum News following its publication. 


SPECIAL CONDITIONS ON PRICES —Due to great demand, refiners in nearly all territories and on the most desired products are quoting prices 
and limiting sales to regular customers only, with varying definitions for such customers. Refiners report refusing to accept higher prices bid by 
new and casual customers. OILGRAM in its tables is showing only actual sales prices and prices asked by refiners. Bid prices. that do not become 


sales, are, when learned, 


reported in the news leads. 


Summary of Daily Gasoline Prices (July 8 to July 14) 


U. S. Motor, (ASTM octane) 
80-82 octane Ethy!: 


Mid-Western (Group 7.3 (1 
N. Tex. (For shpt. to Tex. & N. M. dest'ns 7(2 
W. Tex. (For shpt. to Tex. & N. M. dest'ns.) 7.125 (1 
72-74 octane: 
Mid-Western (Group 3 basis).......... 6 6.375 
N. Tex. (For shpt. to Tex. & N. M. dest'ns. 2 873- 6.375 
W. Tex. (For shpt. to Tex. & N. M. dest’ns.) 6 -6.125(2 
63-66 octane: 
Oklahoma...... 2.625- 6 
id-Western (Group. 3 basis).......... 5.6 6 
N. Tex. (For shpt. to Tex. & N. M. dest'ns.) 5.5 6 
W. Tex. (For shpt. to Tex. & N. M. dest'ns. ».625-5.75 (2 
60 octane & below: 
Tex. (For shpt. to Tex. & N. M. dest'ns.) 5.125- 5.625 


W. Tex. (For shpt. to Tex. & N. M. dest’ns tale 
Motor Gasoline, 72-74 octane (ASTM 

New York harbor 

New York harbor, barges 

Philadelphia district... . 

Baltimore district 
Motor Gasoline: 
Western Penna. Bradford-Warren: 

Min. 80 Oct. (39 Research) 

74-76 Oct. = 7.75 

Western Penna. Districts: 

Min. 80 Oct. (39 Research)... ... 

74-76 Oct. (L-3) 7.25-7.5(2 


Frid Thursday Wednesday Tuesday 
| July 10 July 9 July 8 
65 65 6.5 7.23 
7 7 (2) 

25 (1 7.125 1 7 7.125 1 
6.375 6 6.375 6 6.375 6 6 375 
6.375 6 6.375 6 6.375 6 6 375 
6.375 »>.875-— 6.375 ».875- 6.375 >. 875-— 6.375 
6.3 6 6 6 3 6 6.3 
5.6 ».625-— 6 ».625- 6 5.625- 6 
6 5.6 6 5.6 6 5.6 6 
6 5.5 6 6 6 
5.9 5.9 5 625 5.9 5.625-5.9 
5.625 3.625 2.25 2.625 5.25 5.625 
3.625 5.625 5.625 5.625 
».625 ».125- 5.625 >.125- 5.625 §.125- 5.625 
85 8 8 8 8.5 

8 (2 8 (2 

> (2 2.5 -7. 73 (2 (2 

l | | 
4.40 25 7.75 4.22 2.60 1.20 

7. 3:(2 7.23-4.5 (2 (2 7 .23-7 (2 


REFINERY PRICES 


Gasoline—U. S. Motor (ASTM Octane) except where otherwise specified 


Prices Effective July July 7 | Prices Effective 14 July 7 
OKLAHOMA KANSAS For Kansas destinations only Ke whe ine, Ga & I ue I Oil 
80-82 oct. Ethyl 6.5 7.25 6.5 7.25 80-82 oct. Ethyl (1 7.4(1 Prices Effective July 14 July 7 
OCt...... 6.375 6 6.375 72-74 oct 6.3 6.2 6.3 OKLAHOMA 
63-66 oct. 625 6 5 625 6 63-66 oct 9 7 5 9 11-43 grav. w.w 4.375 475 4.375 
60 oct. & below 5 25 5 625 5 25 5 625 60 oct. & below 5.5 5.4 * 49-44 grav.. w.w 5 4875 45 
60-62 400 e.p....... (1 9.25 (1 ARK. For shipment to Ark. & La.) Range Oil 
29-74 oct 6a No. PW 3.875- 4.125 3.875 
No. stri 3.5-4.25 (2 3.5 1 
72-74 oct, 375 6 é 375 WESTERN PENNA. (Motor gasoline No. 3 fuel. 3.373. 3.625 3.373_: 
63-66 oct 5.6 6 5.6 6 Bradford-Warren No. 6 fuel $) 80-$0 85 (2 80-$0 85 
60 oct. & below 5.2 5.625 8.2 5.625 Min. 80 oct *39 re 14-16 fuel $0 95 (2 $0.95 (2 
search 2 8 (2 
N. TEX. (For shpt. to Tex N. M. dest'ns. 74 L-3 - 2 MID-WESTERN (Group 3. basis 
80-82 oct. Ethyl 7(2 Othe 11-43 grav. w.w 4.375- 4.75 4.375- 4.75 
72-74 oct..... 5.875- 6.373 5.875- 6.375 re 12-44 grav. ww $5 - 4.875 4.5 - 4.875 
63-66 oct.......... 5.5 ~- 6 5.5 -6 Min. 80 oct. ('39 re ; Range Oil 7 11 
60 oct. & below 5.125- 5.625 5.125- 5.625 _ Search op fan Pe No. | p.w 3.75 25 3.75 ~ 4.125 
60-62, 400 $.25-5.5(1) 5.25 -5.5(1 74-76 oct. (ASTM 7.75 7.25 No. 2 straw 3.375 36 3.375- 3.6 
74-76 oct. (L-3 7.9 (2 (2 No. 3 395 35 3.95 35 
CENTRAL MICHIGAN (FOB Central Mich. re No. 5 $0 85 (1 $9 85 (1 
W. TEX. (For shpt. to Tex. & N. M. dest'ns.) finery group basis for shpt. within Mich.; shpts. may No. 6 $0.85-$0.875 (2 $0.85 (1 
80-82 oct. Ethyl 2 335:0) 7.125 (1 originate at plants outside Central group) 
72-74 oct... . d 6 6.3 . 
63-66 oct... 5.625 9 Oct. L-3): 85 . TEX. (For shpt. to Tex. & N. M. dest'ns 
60 oct. & below 9.25 5.9 67-69 oct 7.75 41-43 grav. w.w 4.875 875 
Str. run gasoline, ex No. | P.W $.125-4.375 (1) 4.125-4.375(1) 
cluding Detroit shpt 6 25 6 6.25 


CENT. W. TEX. (Prices to truck transports) 
80 oct. & above 7(2 7 
72-74 oct.... 
67-69 oct F 
62 oct. & below 


72-74 oct 


AMARILLO, TEX. (For shpt. to W. Okla. & Tex 


differential territory. ) state shipment 


60 oct. & below 5 2 54-58 grav., for instate 
60-62, 400 e.p. shipment 


OHIO (S. 0. Ohio quotations for statewide delivery 
and subject to exceptions for local price disturbances 


CALIFORNIA U.S. Motor 
98-61) grav... 375-400 

e.p., 65 oct. & above 
14-58 grav., for outside 


AMARILLO, TEX. 


differential territory 


For shpt. to W. Okla. & Tex 


8.375 8.375 41-43 grav. w.w 4.75 5 (2 5 (2 
No. | straw #31 
7950 7 98 KANSAS (For Kansas destinations only) 
41-43 grav. w.w 1 6(1 1 6(1 
6.75 6 6.75 2-44 gravity w.w 4.7 4875 4.7 4.875 
No. p.w 4.1 3 (2 
6.75 6 6.75 No. 6 fuel $).85-$).925 (2. $0.85-$0 90 2 


NATIONAL PETROLEUM 
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REFINERY PRICES (Continued) 


NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 


SPECIAL CONDITIONS ON PRICES—Due to great demand, refiners in nearly all territories and on the most desired products are quoting prices 


and limiting sales to regular customers only, with varying definitions for such customers. 


efiners report refusing to accept higher prices bid by 


new and casual customers. OILGRAM in its tables is showing only actual sales prices and prices asked by refiners. Bid prices, that do not become 


sales, are, when learned, reported in the news leads. 


Kerosine, Gas & Fuel Oil 


(Continued) 


Prices Effective July 4 July 7 
ARK. (For shipment to Ark. and La.) 

41-43 grav. w.w....... 1.625 (1) 1.625 (1) 
(1) 
No. 2 3.375 (1) 3.375 (1) 
No. 3 fuel 3.375 (1) 3.375 (1) 


to Ark. points only. 5.125 (1) 5.125 (1) 
WESTERN PENNA. 
Bradford-Warren: 


45 grav. w.w.... . & 6.25 6 6.25 
46 grav. w.w. 6.125 (1) 6.125 (1) 
No. fuel 6.25 (1) 6.25 (1) 
5. 875-6 .25 (2)5. 875-6. 25 (2) 
No.3 ” tae 6.25 (1) 6.25 (1) 
36-40 gravity. 6(1) 6(1) 
Other districts: 
45 grav. w.w. >.40 6 9.75 6 
46 grav. w.w. 6.125 6.125 
47 grav. w.w. 5.875-— 6.25 5.875- 6.25 
No. 1 fuel 5.75 6 5.625- 5.75 
No.2 ” 5.73 -— 6 5.625- 5.75 
36-40 grav., Pittsburgh 

dist. prices excluded 5.75 — 6 5.625- 5.75 


CENTRAL MICHIGAN (FOB Central Mich. re- 
finery group basis for shpt. within Mich.; shpts. may 
originate at plants outside Central group.) 


47-49 gravity w.w.... 6 6.375 6 6.375 
P.W. Distillate $.5 6 3.5 6 
No. 3 gas oil, Straw. 5 5 8 5 5 
U.G.1. gas oil 15 4.875 4.5 1 875 
Fuel Oils (Vis. at 100). 

300-500 Vis........ 4 4.25 (2) i 4.25 (2) 
100-300 Vis........ 15 (1) 
OHIO (S. O. Ohio quotations for statewide delivery) 

Kerosine. . . 65 65 
CALIFORNIA 
10-43 grav. w.w.... ee 6 15 6 
San Joaquin Valley: 
Heavy fuel $0 75 $0.85 $9.75 -$9.85 
Light fuel $9 75 $09.85 $0.75 -$9.85 
Diesel fuel 1 2.75 1 
Stove dist 2.t0 1 2.73 1 
Los Angeles: 
Heavy fuel $9 65 -$0.75 $0.65 -$9 70 
Light fuel $9 75 -$0.85 $0.70 -$0 75 
Diesel fuel 1 2.735 1 
Stove dist 2.22 1 2.3 1 
San Francisco: 
Heavy fuel 85 $9 89 
Licht fuel 2 $0 99 $0 90 
Diesel fuel 5 5 
Stove dist 5.3 


Vole: All above heavy fuels meet Pacific specifica- 
tion 400; light fuel, spec. 300; Diesel fuels, spec. 200; 
and stove distillate, spec. 100. 


. 
Lubricating Oils 
WESTERN PENNA. 

Prices were given by Penna. refiners as their quota- 
tions to jobbers & compounders only. Neutral prices 
were reported by refiners as for limited sales to their 
regular customers only. 


Viscous Neutrals —No. 3 col. Vis. at 70°F 
200 Vis. (180 at 100°) 420-425 fi. 


0 p.t 39 1) 
10 p.t 38.5 (1) 380561) 
15 p.t 37.5 (1 37.51) 
25 p.t 32-38 31-38 
150 Vis. (143 at 100) 400-405 fl. 
Opt 37.5 (1) 37 5 (1) 
10 p.t 36.5 (1) 36.501 
15 p.t. 35.5 (1) 35.5 
25 p.t 30-36 29 36 


Cylinder Stocks 
Brt. stk., 145-155 vis. at 210°, 540-550 f1., No. 8 col 


10 p.t 27.5 (1) 27.5 (1) 
15 p.t.. 26.51) 26.5 (1) 
25 p.t 24-25 23-25 
600 SR. tilterable 13-14 314 
650 13.5-15 13.5-14.5 
600 14-16 14-15 
630 fl 15-17 15-16 
MID-CONTINENT 0. b. Tulsa) 
Neutral Oils (Vis. at 100° F.0 to 10 PLP.) 
Pale Oils: 
is. Color 
60- 85-——-No. 2 6.5 7.25 65 6.75 
86-110-—No. 2 6 75 7.7% 6.5 7.25 
150-—-No. 3 11.5 -11.75 11.25 -11.5 
18%—No. 3 12 11-12 
200-—-No. 3 12 12.5 11-12.5 
250-—No. 3 13 3.3 12.5-13.5 
280—-No. 3 14 15.25 14-14.75 
300-- No. 3 15 is. 75 15-155 


Lubricating Oils (Cont'd) 


Prices Effective July 14 July 7 
Red Oils: 
180-——-No. 5 
200-——No. 5 12-12 .5 (2) 
280-—No. 5 14501) 
300—No. 5.. 14.5-15.5 
Note: Viscous Neutrals. 15-25 p.p. generally are 


quoted 0.5c under 0-10 p.p. oils. Non-viscous oils, 
15-25 p.p., generally are quoted 0.25c under 0-10 
p.p. oils. 


Bright Stock-——-Vis. at 210° 


241) 24 (1) 
150-160 Vis. D: 
20-21 20-20 .5 
10 to 25 p.p. 19 5-20.5 19 5-20 
25 to 40 p.p.... 19 (1) 19 (1) 
150-160 vis. FE. 19-19 5 19-19 5 
120 Vis. D: 

0 to 10 p.p. 19-19 5 19-195 
600 S.R. Dark Green.. 8 85(2 8 8.5 (2) 
600 S.R. Olive Green. . 9-10 9-10 
..... lo 501) 16 5 (1) 
Black Oil. . $-5.5(2 1-5.5(2) 


SOUTH TEXAS Neutral Oils 


Vis. Color 
Pale Oils: (Vis. al 100°F) 
100 No. 14-2% 55-65 5.5-6 
200 No. 2-3...... 7.75-8.75 7.75 
300 No. 2-3 8 25-9. .25 8 25 
500 No. 9 -10 9 
750 No. 3-4 9 25-10.25 9 25 
1200 No. 3-4 9 375 10 375 9 375 
2000 No. 4 105 95 
Red Oils: 
100 No. 5-6 6.5/2) 5. 75-6 (2) 
200 No. 5-6 7.75 - 8.73 2.30 
300 No. 5-6. . #25 9.25 8 25 
500 No. 5-6 9-10 9 
750 No. 5-6 9 25-10.25 9.25 
1200 No. 5-6 9 375-10.375 9 375 
2000 No. 5-6 95-105 9.3 


CHICAGO (From Mid-Continent p.l crude 
Neutral oils (Vis. at 100° F. 0 to 10 p.p.) 
Pale Oils 


Vis. Color 

60-85-—No. 2 2501 8 25 (1) 
86-110-—No. 2 2501) 8 25 (1 
150—No. 3.. 12 6(1) 
180—No. 3 2501 12 (1) 
200-—No. 3 i2.5(i 12 (1) 
250-—No. 3 3.501 13 5 (1) 
Red Oils 

180-—— No. 5 i? ii 42 (1 
200-—No. 5 i2.5(1 12 (1) 
250-—No. 5 3.501 13 (1) 
280-—No. 5 4501 14(1) 
300——-No. 5 1405 (1) 


Note: Viscous oils. 15 to 30 p.p. are quoted 0.5¢ 
lower: 60-85 and 86-110 No. 2 non-viseous oils, 15 
to 30 p.p., 0.25¢ lower. 


Unfiltered Steam Refined: (Viscosity at 210 


140 
160 
200 12.35(1) 12 (1 


Bright stocks, 169 vis. at 210 No. 8 color: 


0 to 10 p.p. 21 201 

15 to 25 p.p 29.501) 19 5(1 
39 to 40 p.p 1B il 
filtered Cyl. Stock 4.561 


Note: To obtain prices delivered in Chicago, add 
0.25¢ per gal 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blenders on 
freight basis shown below. Shipments may originate 
in any Mid-Continent manufacturing district.) 

FOB GROUP 3 

Grade 26-70. . .. . 3.375 (Sales) 3.375 (Sales) 
FOB BRECKENRIDGE 

Grade 26-70 3.25 (Qtns.) 3 (Sales) 


CALIFORNIA (FOB plants in Los Angeles basin) 
75-85, 350-375 e.p. for 
blending . 4.375- 4.025 4.375- 4.625 


Naphtha and Solvent 


Prices Effective July 4 July 7 
(FOB Group 3 


Stoddard solvent 6 625 6 625 
Cleaners’ naphtha 7.125 7.125 

V. M. & P. naphtha 7.125 7.125 
Mineral spirits. . 6 125 6.125 
Rubber solvent 7.123 7.125 
Lacquer diluent 7.375- 8,125 7.375- 8.125 
Benzol Diluent 7.875- 8.625 7.875- 8.625 
WESTERN PENNA 

Untreated naphtha 65 67 65 6.75 
Stoddard solvent..... 6 75 7 6.75 7 


OHIO  (S. 0. Ohio quotations for statewide delivery): 


V.M.&P. naphtha, D.C. naphtha, Varnelene & Sohio 
solvent 10 
Rubber solvent 9 9 


Wax 
White Crude Scale: 
WESTERN PENNA. (Bbls. C.L., N.Y.) 


122-124 A.m_p. 5-5 .25 §-5 .25 
124-126 A.m.p. 5.5-5 $.5-5 
OKLAHOMA or burlap bags, C.L.) 

1246 AMP.... 5.25 (1) 5.25 (1) 
131-3 AMP 5.375 (1) 5.375 (1 


CHICAGO (FOB Chicago district refinery of one 
refiner, in bags or slabs loose, carloads. Melting points 
are EMP (AST™M) methods: add 3° F. to convert into 
AMP.) 


Fully refined: 


122-124 (bags only 5 6 5.6 
125-127 5.6 5.6 
127-129 5.8) 5 85 
130-132 6 15 6 15 
132-1314 6 1 64 
135-137 2.85 7.15 
Petrolat 
etrolatums 


WESTERN PENNA. (Bbls., carloads; tank cars, 
0.5¢ per Ib. less 


Snow White 625-7 5.625 7 
Lily White 1875-6 4875-6 
Cream White 1 125 5 1 125 5 i” 
Light Amber 3.125-3.875 125-3 875 
Amber 2.875-3.5 2.875-3.5 
Red 2 875-3 .25 2.875-3.25 


Group 3 Freight Rates 


To Division Headquarters Points of 
Standard Oil Co. of Indiana 
Gasoline Distillate-Gas 
Kerosine Oil-Fuel Oil 
Cents Cents Cents Cents 
per per gal. per per gal. 


Cwt. 6.6 Ibs. Cwt. 7.4 Ibs. 

Chicago. Il 36 2.376 82 2.368 
Decatur, 32 2.192 31 2.294 
Joliet, 1 36 2.376 32 2.368 
Peoria, 2.178 a1 2.294 
Ouiney, il 3 2.046 29 2.146 
Indianapolis. Ind 38 2.508 39 2.886 
Evansville, Ind 35 2.310 27 2.738 
South Bend, Ind 4 2.904 **42 **3.108 
Detroit, Mich ot 4.224 Sl 3.774% 
Grand Rapids, Mich 55 3.639 **50 **3 700 
Saginaw, Mich 66 4.356 53 3.922 
Green Bay, Wis : 11 2.706 41 3.034 
Milwaukee, Wis 39 2.574 34.5 2.553 
LaCrosse, Wis ae 2.442 37 2.738 
Minneapolis-St. Paul .. 37 2.442 37 2.738 
Duluth, Minn 41 2.796 41.5 3.071 
Mankato, Minn 37 2.442 37 2.738 
Des Moines, la 29 1.914 29 2.146 
Davenport, la 33 2.178 31 2.294 
Mason City. la 34 2.214 33.5 2.479 
St. Louis, Mo 29 1.914 26.5 1.961 
Kansas City, Mo 22 1.452 22.5 1.665 
St. Joseph, Mo 2% 1.4650 22.5 1.665 
Fargo, N.D... 3.366 50.5 3.737 
Huron, S. D 43 2.828 42.5 3.145 
Wichita 

From Ponea City.... 7.5 *0.495 7.5 0.555 

From Tulsa. ....... 12.5 *0.825 12.5 0.925 

From Cushing. ..... *0.726 il t0.814 


*This rate also includes distillate rate at 6.6 lbs. 
per gal. 

**This rate applies only to residual fuel and gas oil. 

+This rate is exclusive of distillate which is based 
on 6.6 Ibs. per gal. from Ponca City, Tulsa and Cushing, 
Okla., to Wichita. Includes only gas oil and fuel oil. 

NOTE: There is no Group 3 rate to Wichita, Kans. 
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SEABOARD PRICES EXPORT AND COASTWISE 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 


SPECIAL CONDITIONS ON PRICES—Due to great demand, refiners in nearly all territories and on the most desired products are quoting prices 


and limiting sales to regular customers only, with varying definitions for such customers. 
new and casual customers. 


sales, are, when 


learned, 


OILGRAM in its tables is showing only actual sales prices and prices asked by refiners. 
reported in the news leads. 


Refiners report refusing to acc ‘ept higher prices bid by 
Bid prices, that do not become 


FOB their terminals)—Prices Effective 
MOTOR G 


Atlantic Coast 


Prices are of refiners, FOB their refineries & their tanker terminals, & of tanker terminal operators, 


Min. 80 Oct. 
°39 Research 


July 1 
ASOLINE 


(Max. 2 ce. 72-74 Oct 68-70 Oct. 
District: Lead) STM) (ASTM) 
N. Y. Harb.. . 8 8 8.5 8 8.25 (2) 
Harb., barges 8 7.13 7.75- 8 (2) 
Philadelphia. . % 8 8 8.2 
Baltimore 7 8 (1 8 (1) 
Norfolk. ....... 7 7.25 8 (2 8 
Wilmington, N.C. 7 7.25 (1 7.25-7.5 (2) 
Charleston. . . . 7 6.9 -7.1 (1) 
Savannah 7 7.25 (1 7.1 -7.3 (2) 
Jacksonville 7 6.75-7.375 (2 7 7.3°(2) 
Miami. . 7 6.8 7 (1) 
Tampa 7 6.75 (1 6.6 -6.8 (1) 
Pensacola . 7 6.6 -6.8 (1) 
Mobile 6 6.6 -6.8 (1) 
Portland. 8 8.6 (1 
Boston. . . 8 8.5 (2 8.5 (1) 
Providence 8 $.5(1 
. OLLS 
KEROSINE 
and /or 
NO. 1 FUEL No. 2 No. 3 No. 5 No. 6 
N. Harb... §.5 4.9 5.25 19 $! 65 -$1.75 $1.35 -$1.45 
N. Y. Harb., barges 1.8 3.25 1.8 
Albany.. 5.4 5 5 (2) $1.95 (1 $1.55 (1) 
Philadelphia . 5.25 9.75 5 5.25 5 $1.57 $1.35 
Baltimore 5.2 5 5 $1.57 (1 $1.35 
Norfolk. ... 5.5 5 > (1 $1.35 (1) 
Wilmington, N.C. 5.25 5.5 5 525 
Charleston. ... 5.25 $1.30 (1 
Savannah 5.25 5.5 $1.30 (1) 
Jacksonville 5 5.5 > (1) 5 (1) $1.30 (1) 
Miami. §.25-5.5 (2) 
Tampa 5 §.5 (1) $1.25 (1) 
Pensacola 138 5 (1) 
Mobile. . .. 4.75 5 
Portland 5.4 5 5 (1 $1.95 (1 $1.35 -$1.55 
Boston. . . 5.3 4 $1.65 (2) $1.35 
Providence. . 9.3 4.9(2 $1.60 -$1.65 $1.35 
Bunker C Fuel Diesel Oil Gas House 
Ships’ bunkers Ships’ bunkers Diesel Oil Gas Oil 
(Ex Lighterage) (Ex Lighterage Shore Plants 28-34 Gravity 
N. Y. Harbor $1.35 -$1.45 $2.00 5 (1) 5 (1) 
Albany ; $1.55 (1) 2.20 (1) 5 (1) 5.2 (1) 
Philadelphia $1.35 $2.00 —$2.10 
Baltimore. . $1.35 2.00 
Norfolk . $1.35 (2) $2.00 (2) 
Charleston. . $1.30 (2) $2 .00-$2.10 (2) 
Savannah... $1.30 (1) $1.99 (1) 
Jacksonville $1.30 (2) $1.99 —$2.10 
Tampa. $1.25 (2) $1.99 -$2.10 
Portland. $1.35 -$1.55 2.10 5 (1 5.1 (1) 
Boston $1.35 2.00 1.91 5 (1) 
Providence $1.35 2.00 (1) 5 (1) 
New York Export Lubes Pacific E 
« . 
Penna. Products in bbls. FAS New York) ACHIIC uxport 
Prices Effective July 4 July 7 Quotations at seaboard, Los Angeles, cargo lots, 
Bright stock: except where otherwise noted. 
Light, 25 p.t. No price No price Prices Effective July 14 July 7 
Neutral oil: eon 
600 s.r., unfilt...... No price No price 390 
e.p. blend, 66 oct >.625- 5.75 5.5 6.125 
650 s.r., unfilt No price No price 100 t pews 
e.p. blend, 65 oct 
600 fl. s.r. No price No price 5695 35 6 
630 f1., s.r. No price No price U. S. Motor, under 
Wax 38-40 grav. w.w. kero., 
150 fire point 15 5 1.5 
_ (Melting points are AMP, 3° higher than” EMP. 41-43 grav., w.w. kero. 4.75 5 $.75 
Export pe FAS c.l. Domestic prices FOB, in bags, |  44-grav., w.w. kero 5 5.5 5 5.5 
c.l. Seale solid; fully refined slabs.) Diesel fuel, 24 & above $1.25 -$1.30 $1.25 -$1.30 
Prices Effective July 14 ey fuel, — : 24.. $1.15 -$1.25 $1.15 -$1.25 
grav. diesel (gas 
New Orleans 1) Pac Snec. 200 
Crude Seale: Export Domestic Export O1.25 91.25 
124-6 Yellow. 5 (1) 5 (1) Spec. 400 $0 85 $0.90 $0.85 $0.90 
122-4 White. . 5.5 5-5 .25 
124-6 White. 5-5 25 9-5.5 5-5 .5 
Fully Refined: 
123-5 6.4 (l&a) In Ship's Bunkers, or deep lank lots 
125-7 6 55 (L&a) Diesel fuel, Pac Spec 
128-30 5.6-6.6 (2) : 200 $1.35 -$1.45 $1.35 -$1.45 
130-32 6.85 (1) 6.5-6.75 (2 Cirade ¢ fuel, Pac 
133-5 6. 15-7 .15 (2) Spec. 100 $0 85 $0 90) $0 85 $0 90 
135-7 (1 4-7 .25 (2 
108-1LL White Mate h wax (tight bbls. 0) 
T Cased Goods: (Per case 
Naphtha 
Prices Effective V.M.&P. Mineral 65 oct. & shove $1 50 $1.60 $1.50 —$1.60 
July 14 Naphtha Spirits 100 e.p. blend, under 
Baltimore 10 (2 9 65 oct $1 40 $1.50 $1.40 50 
New York Harbor. 10(2 9-9 5 U.S. Motor $1.35 -$1.45 $1.35 -$1.45 
Philadelphia district 10.5 (2 95 10-43 grav. w.w. kero 
Boston 10 (2) 95 150 fire point $130 $1.40 $1.30 -$1 10 
Providence LO (1) 9.5 (2) Kero., p.w $1.25 -$1.35 $1.25 -$1.35 


Tanker Rates 
Approximate rates. 
Gulf-N. Atlantic: Last 
(not E. of Paid 
Hvy. Crude & "Fuel | 10 to 
19.9 gravity) 57 
Light Crude, (30 grav. 
or Lighter) 50 
Gasoline 50 
Kerosine 53 
No. 2 Fuel $7 


Gulf Coast 


Cents per bbl.) 


Own 


ers 


Ask 


(Prices for sales made or firm offers reliably reported 
for sales pending in cargoes FOB ship at Gulf, for 


minimum of 20,000 bbls. 


to other refiners, export agents, 


Prices are by refiners ‘only 
or to large tanker 


terminal operators at the customary trade specifica- 


tions noted.) 


Prices Effective July 14 


Motor Gasoline Domestic 
Min. 80 oct. °39 Research, 
lead.... : 
60-62, Gravity, Max. 400 e.p. 
72-74 oct. leaded ( AST M) 
70 oct. unleaded 
68 oct. 
65 oct. 
60 oct. 
41-43 w.w. kerosine 
No. 2 fuel 
Gas Oil 
Be low 


max. 2ce 


Less than \% of 1% sulfur 
13 diesel index 


58 & above diesel index 
Diesel Oil, ships’ bunke rs (ex- -lighte rage) 
Bunker C, 
Bunker C, cargoes 
Motor Gasoline Export 
60-62 Gravity, Max. 400 e.p. 
72-74 oct. leaded (ASTM) 
70 oct. unleaded 
68 oct. “a 
65 oct. 
60 oct. 
61-63 Gravity, Max. 390 e.p. 
72-74 oct. leaded (ASTM) 
60 oct. unleaded 
64-66 Gravity, Max. 375 e.p. 
72-74 oct. leaded (ASTM) 
60 oct. unleaded 
11-43 w.w. kerosine 
Gas Oil—Less than \% of 1°% sulfur. 
Below 43 diesel index 
48-52 
53-57 i 


58 & above diesel index 


MID-CONTINENT 


LUBES 


(At Gulf; in packages, FAS.; 
July 14 
New 
Steel Drums 

200 vis. D 210 bret. 

stock 30 .5-32 
150 vis. D 210 bret. 

stock 0-10 p.p 26 .5-28 (2) 

10-25 p.p 26 (1) 
100 vis. D 210 brt 

stock 0-10 p.p 26 (1 

10-25 p.p. 25.5 (1 
200 vis. No. 3 col. neutral: 

0-10 p.p 19 (1 

SOUTH TEXAS LUBES 

Vis. at 100°, c. t. 0, blk. exprt. shp., 
Unfiltered Pale Oils July 14 
Vis. Color 

100 No. 3 

200 No. 3 

300 No. 3 

500 No. 3! 

750 No. 4 
1200 No. 4 
2000 No. 4 


Red Oils 


Vis. Color 

100 No. 5-6 6 (1 

200 No. 5-6 79-8 (2 
100 No. 5-6 $.25-9 (2 
500 No. 5-6 9. 25-10. 25 (2 
750 No. 5-6 9 75-11 (2 
1200 No. 5-6 10. 25-11 .5 (2 
2000 No. 5-6 


125- 6.5 
6.25 
6.25 
6.25 
5 5.73 
125- 5.5 
5 1 
5 3.625 
3.5 
3.5 
5 3.875 
3.75 
3.875 
$1.55 
85 -—$0.95 
85 -$0.95 
6.25 
6.25 
6.25 
5 5.75 
125- 5.5 
6 
6 
5 -4 
3.5 
3.5 
5 3.875 
3.30 
3.875 


Bulk 


25 .3 ( 


21.3(2 
(1) 


20.8 


20.8 ( 
20.3 ( 


13.8 


in bulk, FOB terminals) 


2) 
2) 
1) 
1) 


FOB terminals 
July 


‘ 


a) O.4e discount 


generally 


given for slabs loose. 


NATIONAL PETROL 


EUM 


NEW 


| 4 
_ 
6 
6 
6 
6 | 
5 
5 
3 
18-52 
$0 
- $0 
6 
6 
| 
2 | | 
| | 
) 2) 
75-8 | 
25 
25-10 2) | 
is 75-11 (2) 
95-11.5 (2 
l 
| i. (2 
8. 25-9 (2) 
| 9 25-10. 2612) 
9.75-11 | 
| 10.25-11 2 
| 


TANK WAGON PRICES 


Commercial or consumer tank car, lank wagon, dealer, and service station prices for gasoline do not include taxes; they do, however, include inspection fees as shown in general 


oolnole. Gasoline tares, shown in separate column, 


do not include tares: 


include 1.5¢ federal, and state tares; 
kerosine tares where levied are indicated in footnotes. 


also city and county 
Dealer discounts are shown in footnotes. 


tares as in footnoles 
These prices in 


Kerosine tank wagon prices also 


effect July 14, 1941 as posted by principal 


marketing companies at their headquarters offices, but subject to later correction 


S. O. New Jersey 


Esso (Regular Grade) 
Consumer Gaso- Kero- 
T Dealer line sine 


Car T.W. Taxes T.W. 

*Atlantic City, N. J 8.5 9.5 4.5 7.8 
*Newark, N. J. 8.5 9.5 4.5 7.8 
Annapolis, Md 8.35 9.85 5.5 9.5 
Baltimore, Md. . 4.42 9.25 5$.5 8.5 
Cumberland, Md 9.15 10.65 5.5 10 
W <> 8 9.5 3.5 9 
Danville, Va. 8.95 10.95 6.5 10.35 
Norfolk, Va 4.40 975 65 10 
Petersburg, Va 8.05 10.05 6.5 11 
Richmond, Va 8.05 10.05 65 11 
Roanoke, Va... 9.25 2.25 6.5 16.5 
Charleston, W. Va 9.05 6.5 11.5 
Parkersburg, W. Va 8.35 10.85 6.5 11.2 
Wheeling, W. Va 9 35 10.85 6.5 11.8 
Charlotte, N.C 9.9 11.4 7.5 9.3 
Hickory 10.45 11.95 7.5 10.3 
Mt. Airy, N. 10.3 11.8 7.5 9.5 
Raleigh, ! NC 9 65 7.5 1.3 
Salisbury, N. C 9 95 11.45 7.5 10.7 
Charleston, S. C 6.25 7.5 
Columbia, S. C 8.6 11.1 7.9 
Spartanburg, 8S. 9: 7.5 

Mineral Spirits V.M.&P 

Newark, N. J 23.5 14 
Baltimore, Md 15 
Washington, 


Fuel Oils—T.W. No. | No. 2 No. 3 


Atlantic City, N. J 78 9 69 
Newark 7.8 9 69 
Annapolis, Md ss 25 
Baltimore § 7 
Washington, 2 7.2 
Norfolk, Va 75 7 6.75 


Richmond 
Charlotte, 
Hickory 
Raleigh. . 93 
Charleston, S. C 
Columbia 
Spartanburg 
*Effective May 20, ‘41, minimum 
wrice of 13c posted thru New Jersey. 
Jiscounts: 
Esso gasoline 
tw 
Kerosine—lec off t.w. price for 25 gals. or more, 
under contract thru territory (Baltimore city contract 
not necessary) except no discount in state of New 
Jersey. 
Naphthas 


8 
Petersburg 8 
8 
N.C 8 


“ 
NID 
- 


8 
retail resale 


to undivided dealers, 0.5c off dealer 


To buyers taking following quantities 
at one time: Newark, 2c per gal. on 200 gals. or more, 
less than 200 gals. 0.5e¢ higher price: Baltimore, 2c off 
on 25 to 100 gals. and 3c on over 100 gals.; Washington, 
2c off to contract buyers. 


Socony-Vacuum Oil Co., Ine. 
Socony Mobilgas (Regular Grade) 


Com.Undiv. Gaso- 


Com. Cons. Dir. line 
T.c. T.W. T.W. Taxes 
New York City: 
Manhattan & Bronx 9.2 8.9 9.4 *5.5 
Kings & Queens 9 2 8.9 9.4 *5.5 
Richmond 8.8 8.5 9 $.5 
Albany, N. Y 9 8.7 9.2 $.3 
Binghamton, N. Y 10.1 98 0.3 #55 
Buffalo, N. Y 9 3 9 95 3.5 
Jamestown, N. Y 9.5 9.2 5.5 
Mt. Vernon, N. Y 9.2 8.9 9.4 5.5 
PI ittsburg, N.Y 1001 98 10.3 §.5 
Rochester, N. Y 9 9 9 6 10.1 3.5 
Syracuse, N. Y 9 6 9 3 98 §.5 
Bridgeport, Conn 9 1 88 93 5 
Danbury, Conn 9 6 9.3 9 8 5 
Hartford, Conn 9 7 9.4 99 15 
New Haven, Conn 9 1 8.8 9.3 15 
Bangor, Me 9 8 95 10 
Portland, Me 9 4 9 | 9 6 5.5 
Boston, Mass 9 8.7 9.2 15 
(concord, N. H 1005 10.2 10.7 
Lancaster, N. H 10.8 5.5 
Manchester, N. H 10.4 10.1 10.6 
Providence. R. 1 9 | 88 9.3 4.5 
Burlington, Vt 9.7 io 2 5.5 
Rutland, V1 | 98 10.3 
Mineral Spirits 
itfalo, N.Y 2.3 
New York City 10 11 
Rochester, N ¢ 
reuse, N 
tford, Conn 1 
vidence, R i2 i2.2 


Mobil- Mobil- 
Kero- fuel heat 
sine Diesel Fuel 
Yard TW TC TW Yard TW 
New York: 
Manhat'n & Bronx 7.9 7.1 6.7 
Kings & Queens 5.4 7.9 
Richmond 5.4 7.9 7.8 
Albany..... 56 76 8.2 72 6.2 6.9 
Binghamton 7 9 66 8.1 
Buffalo. . 6.3 6.3 62 6.2 6 Oe 
Jamestown 6.8 8.5 64 7.8 
Mt. Vernon 5.6 8.1 7.2 6.3 653 
Plattsburg 6.3 ¢€.3 §.8 7.3 
Rochester 68 88 6.1 7.6 
Syracuse 6:7 @.7 6.3 7.8 
Conn.: 
Bridgeport $.7 7.3 6.7 
Danbury. 6.2 8.2 3.7 7 
Hartford $.6 7.5 7.3 3.3 €.9 
New Haven $.5 7.5 5.2 6.8 
Maine: 
Bangor. . . 6 5 7 
Portland 5.6 8 5.2 7.2 69 
Mass.: 
Boston $.7 7.9 6.3 73 $3 69 
N. 
Concord 6:5 8.6 6.4 7.9 
Lancaster 7.6 96 7.4 8.9 
Manchester 66 89 6.1 7.6 
_ 
Providence 3.7 7.7 8.32 7.3 6.3 68 
Vermont: 
Burlington 6.2 8:2 5.7 7.8 
Ratiand....... 6.4 84 5.9 7.4 
*Plus 2% city sales tax computed at time of each sale. 


+Prices apply to consumers only in quantities over 
1000 gals. annually; for quantities under 1000 gals. 
annually, add 0.5c¢ per gal. 

Discounts: Diesel—-On t.w. deliveries, 
least 400 gals.; le for full tank truck. 


for at 


Atlantic Refining 
Atlantic White Flash Gasoline (Regular Grade) 


Commer- Gaso- Kero- 


cial Dealer line sine 
T.Cc. T.W. Taxes T.W. 
Philadelphia, Pa 8.5 9.5 10 
Pittsburgh. . .. 10 10.5 
Allentown 9 10 $.5 10.5 
9 10 10 
Scranton 9 10 §.5 10.5 
Altoona. . 9 10 $.$ 10.5 
Emporium 10 10.5 
Indiana. . 9 10 $.$ 10.5 
Uniontown 9 10 $.5 10.5 
Harrisburg 9 10 $.5 10.5 
Williamsport 9 10 5.5 10.5 
Dover, Del 10 5.5 10.5 
Wilmington, Del 9.5 $.5 10 
Boston, Mass 9.7 15 7.9 
Springfield, Mass 10.6 4.5 8.8 
Worcester, Mass 10.3 4.5 7.9 
Fall River, Mass 98 6.S 8.5 
Hartford, Conn 10.4 5 7.8 
New Haven, C 98 8.9 
Providence, R. I 98 5 8.5 
Atlantic City, N. J 9.5 5 7.8 
Camden, N. J 95 5 7.8 
Trenton, N. J 95 5 7.6 
Annapolis, Md 9 85 3.5 8.5 
Baltimore, Md 9 25 5.5 
Hagerstown, Md 10.35 % 
Richmond, Va 1005 65 10 
Wilmington, N. © 10.35 7.5 9 6 
Brunswick, Ga 9.25 r *g 
Jacksonville, Fla 9.25 8.5 10 
Mineral Spirits V.M.&P. 
Philadelphia, Pa 10.5 i2 
Lancaster, Pa 15 13 
Pittsburgh. Pa 45 
Fuel Oils—TLW. 
2 3 6 
Phila., Pa 8 7 7 $.50 3.75 
Allentown, Pa 8.5 7.2 
Wilmington, Del 8.00 7 7 
Springtield, Mass 88 
Worcester, Mass. . 7.9 7.2 
Hartford, Conn 7.8 6.9 6.9 
*Does not include le Georgia kerosine tax. 
tMineral Spirits prices also apply to Stoddard 


Solvent; 
Naphtha. 
Discounts: 


V.M.AP. prices also apply to Light Cleaners 


Gasoline to undivided dealers, off dealer 
t.w., except Georgia & Florida dealer t.w. and un- 
divided dealer t.w. prices are same 

Kerosine—Thru Penna. & Delaware, 2c off t.w. 


deliveries of 25 gals. or more at one time. 


price on tow 


S. O. Ohiott 
*Sohio X-70 Gasoline 


(Regular Grade) 
Con- **Re- Gaso- tKere- 


sumer sel- line sine 

T.W. lers [S.S. Taxes T.W. 
Ohio, Statewide 12 10 13.5 5 85 
Akron. .. 12 9 11.5 5 8.5 
Cincinnati. 12 8.7 11.5 5 85 
Cleveland 12 9.5 12.5 5 8.5 
Columbus 12 9.5 2.5 $.5 8.5 
Dayton 12 8.8 11.5 5.5 8.5 
Marietta i2 9.5 3.53 £&.5 8.5 
Portsmouth 12 95 2.5 8.5 
Toledo i2 8.73 11.5 5.5 8.5 
Youngstown 12 9.5 12.5 5.5 8.5 


Aviation Gasoline—Statewide 


Consumer Gasoline 
T.W. Taxes 
Sohio Aviation 14.5 §.5 
Esso Ethyl Aviation 74 Oct. 15.5 5.5 
Esso Ethyl Aviation 80 Oct. 16.5 5.3 
Esso Ethyl Aviation 87 Oct. 17.5 5.5 
Esso Ethyl Aviation 90 Oct. 17.5 5.5 
Esso Ethyl Aviation 100 Oct. 24.5 
tNaphthas—T.W. 
State- Jucas 
wide County 
S. R. Solvent 13.5 13.5 
D. C. Naphtha 14.5 14.25 
V.M.&P. Naphtha 14.5 14.25 
Varnolene 4.5 14.25 
Sohio Solvent 14.5 14.25 
Fuel Oils—T.W. No. 1 No. 2 No.3 No. 4 
Ohio, Statewide... .. . 7.8 7 
Cleveland....... 9.5 9.5 9.0 6.75 
*Renown (third- grade) prices are same as X-70 
unless otherwise noted. 
**Except authorized agents. 
tKerosine ry are ex le state tax. Naphtha 


prices are ex 1.5c federal & 4c state tax. 

tPrices at -operated stations. 

+tStatewide prices are subject to exceptions other 
than those shown. 
Discounts: 

Esso aviation—on contract to 
and resellers, 2c off consumer t.w. 

Fuel Oils—Statewide prices are for t.w. & drum 
deliveries of 50 gals. or more; prices for deliveries of 
less than 50 gals. are 0.5¢ higher. Cleveland Nos. 1, 
2, and 3 prices are for bulk deliveries of 5 to 99 gals.; 
100 gals. and over are 2c less. Cleveland No. 4 price 
is for full compartment hose dump only. 


hangar operators 


Naphthas—to contract consumers off t.w. prices 
Statewide: 300 to 999 gals., 0.5c; 1000 to 2499 gals., 


0.75c; 2500 to 4999 gals., le; 
Lucas County: 
50 to 249 gals., 
over, 1L.5e. 


5000 or more gals., 1.5c. 
Less than 50 gals., tank wagon price; 
0.5¢; 250 to 499 gals., le; 500 gals. or 


S. O. Kentucky 


Crown Gasoline (Regular) 
Standard (Third Grade) 


tNet Dealer line sine 
Crown Standard Taxes T.W. 
Covington, Ky 8.5 7.5 6.5 9 
Lexington, ky 10.25 9.2 6.5 
Louisville, Ky. 9.75 8.75 6.5 8.5 
Paducah, Ky 9.75 8.75 6.5 6.5 
Jackson, Miss 9 25 8.35 7.5 *8.5 
Vicksburg, Miss 9.25 8.23 7.5 *8 
Birmingham, Ala 9.75 8.75 *8.5 8 
Mobile, Ala. . 8.75 6.75 *9.5 8.5 
Montgomery, Ala 9 75 $8.75 *9.5 *9 
Atlanta, Ga... 10.25 9.25 7.5 *9 
Augusta, Ga.. 10.25 9.25 7.5 *85 
Macon, Ga 10.25 9 25 7.5 *9 
Savannah, Ga 9.25 8.25 7.5 *8 
Jacksonville, Fla 9.25 8.25 8.5 8 
Miami, Fla 9.25 825 85 8 
Fla 8.75 7.75 8 
Tampa, Fla 9.25 $25 8.5 8 
*Taxes: In tax column are included these city and 
county gasoline taxes: Mobile, 2c city; Birmingham, 
le city; Montgomery, le city and Ic county; Pensacola, 


le city Georgia and Menigumery. Ala. have le 
kerosine tax, Mississippi 0.5c, not included in above 
prices. 


tConsumer t.w. prices are same as net dealer prices 


S. O. Indiana 


Red Crown (Regular Grade) 
Standard (Third Grade) 


Red Dealer Prices 


Crown Gaso- hero- 

Cons. Red Stano- line sine 

Crown lind Taxes T.W. 
Chicago, Hl 9 1 15 10.3 
Decatur, Ll 9 4 7.9 7 15 9 
Joliet, IM. 11.9 9.1 8 15 03 
QOuiney, Hl 4 7.4 7.4 15 #10 
Indianapolis, nd 11.6 97 96 5.5 *9.8 
Evansville, Ind 114 99 9 5.5 *9.6 

Continued on next page 
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Commercial or consumer lank car, tank wagon, dealer, and service station prices for gasoline do not include taxes; they 


footnole. 


do not include tares; kerosine lares where levied are indiealed in footnotes. 


markeling companies al their headquarters offices, 


Gasoline lares, shown in separate column, include 1.5¢ federal, and stale tares 


TANK WAGON PRICES 


Dealer discounts are shown in footnotes 


do, hou ever, include 


also city and county tares as indicated in footnotes 
These prices in effect July 14, 
but subject to later correction. 


inspection fees as shown in general 


Kerosine tank wagon prices also 
1941 as posted by principal 


S. O. Indiana (Cont'd) 


Red Crown (Regular Grade) 
Stanolind (Third Grade) 

Red Dealer Prices 

Crown — —~ Gaso- Kero- 


Cons. Red Stane- line sine 
T.W. Crown lind Taxes T.W. 


South Bend, Ind 12 10.5 10 5.5 26.2 
Detroit, Mich. . 11.4 99 O84 15 9.6 
Grand Ra ids, Mich. 11.499 O4 15 9.6 
Saginaw, Mich...... 11.4 9.9 9.4 4.5 9.6 
Green Bay, Wis 360.7 86:2 &.5 10.6 
Milwaukee, Wis... 12.1 10.6 10.1 10:5 
La Crosse, Wis. 11.9 10.4 9.9 5.5 10.3 
Minneapolis-St. Paul. 11.9 10.4 95 55 103 
Duluth, Minn. 2:2 1.7 10.2 26:6 
Mankato, Minn. . 0.4 9.5 5$.5 36:3 
Des Moines, Ia... . 6.4 T9 15 *9.8 
Davenport, 11.7 10.2 9.7 *10.1 
ity, la 12 9.3 1.5 *10.1 
Louis, Mo... 9.9 84 8 *4.5 98 
pose, ity, Mo.. 99 84 7.4 *4.5 9.1 
St. Mo.. 7.9 *4.5 8.9 
Fargo, N.D... 12.9 9.4 10 3.3 
Huron, 8S. D 12.3 10.8 0.3. 3.5 36.7 
Wichita, Kans 103 8.2 6.5 4.5 8 
Stanavo Aviation 73 Octane 
Chicago, Ill... ... 15.7 15 
Milwaukee, Wis ; 15.9 §.5 
Minneapolis, Minn 15.7 5.5 
St. Louis, Mo. ‘ 15.2 *4.5 
Kansas City, Mo. 14.8 *4.5 
Fargo, D 16.7 
Huron, 8S. D 16.1 $.5 
Oleum V.M.&P. Stani- 
Spirits Naphtha sol *Taxes 


(Prices are base prices before discounts) 


Chicago...... 13.8 12.8 4.5 
oo 16 15 16.5 4.5 
Mo 13.3 14.3 13.8 1.5 
Mo... 13.7 14.7 ‘8.2 
Milwaukee 14.4 15.4 14.9 3.5 
Minnep'Is 14.2 15.2 13.5 5.5 
Fuel Oils T.W 
Standard Heater Oil 
Chieago: 
1-99 gals. : 8.75 
100-149 gals 7.738 
150 gals. & over ea? 7.25 
Stanolex Stanolex 
No. I Furnace Oil 
1-99 gals 8.5 5 
100-149 gals 7.5 
150-399 gals 7.25 7.25 
400 gals. & over 6.75 6.75 
Stanolex Stanolex 
Fuel Oil A Fuel Oil B 
1-99 gals 7.735 7.75 
100-399 gals 6.75 6.75 
400-749 gals 5.75 
750 gals. & over 5 5 
Stanolex Bunker C Fuel Cil 
1-399 gals 6.25 
100-999 gals 5.25 
1000 gals. & over (2% 
Other Points: Stanolex Stanolex 
Indianapolis No. I Furnace Oil 
1-99 gals 
100 gals. & over *7 7 
Detroit 
1-99 gals 7.8 
100 gals. & over 6 8 
Milwaukee 
1-99 gals 9.2 8.7 
100 gals. & over 8.2 ee 
Minneapolis 
1-99 gals. . 85 8.5 
100 gals. & over 7.5 
100-199 gals 8 
200 gals. & over <.9 
St. Louis 
1-99 gals 8 7.5 
100 gals. & over. Zs 6.5 
Kansas City 
1-49 gals 7.8 
50 gals. & over 6.8 
1-99 gals. . 7.8 
100 gals. & over 6.8 


*Taxes: In gasoline tax column are included these 
city taxes—Kansas City, Joseph, and St. Louis, 
le. Indiana kerosine ey fuel oil prices are ex 4c 
state tax: Lowa kerosine prices are ex 3c state tax. 
In naphtha tax column are included 1.5c¢ federal tax 
and state taxes. 


S. O. Nebraska 


Standard Red Crown Gasoline 
(Regular Grade) 
Gaso- Kero- 
line sine 


T.W. Dealer Taxes T.W. 


Omaha 10.5 7.9 6.5 98 
McCook. 12 8.9 6.5 9.5 
Norfolk 11.9 10.4 6.5 10.3 
North Platte 12.3 94 6.5 10.7 
Scottsbluff. . 11.9 9 65 10 


S. O. Louisiana 


Esso Gasoline (Regular Grade) 


Consumer Gaso- Kero- 


Tank Dealer line sine 

Car T.w. Taxes T.W. 
New Orleans, La 6.75 9.25 8.5 *9 
Baton Rouge, La 6.75 9.25 8.5 *9 5 
Alexandria, La 6.75 9.25 8.5 *9 5 
Lafayette, La 7 9.5 8.5 *Q 
Lake Charles, La 7 9.5 8.5 *g 
Shreveport, La 6 8.5 8.5 *Q 
Knoxville, Tenn 9.5 12 8.5 12.5 
Memphis, Tenn 7.75 10.25 8.5 10.5 
Chattanooga, Tenn 10 11 3.5 11 
Nashville, Tean 9.25 11 8.5 10 
Bristol, Tenn 9.75 10.25 8.5 12 
Little Rock, Ark 7.25 9.75 8 10 


*Louisiana kerosine prices are ex le state tax. 
Discounts: 

Esso Gasoline 


To undivided dealers, 0.5c off dealer 


Humble Oil & Refining Co. 


Humble Motor Fuel (Regular Grade) 
Thriftane (Third Grade) 
Humble Thriftane Gaso- 
*Tank Re- *Tank Re- line 
Wagon tail Wagon tail Taxes 


Dallas, Tex oe 11.5 6 9 §.5 
Ft. Worth, Tex 7.3 3.3 6 9 §.5 
Houston, Tex 8 12 6 9 5.5 
San Antonio, Tex 8 12 6 6 3.5 
Kerosine 
Tank Wagon Retail 
Dallas, Tex 7 11 
Ft. Worth, Tex 7 il 
Houston, Tex 8 ll 
San Antonio, Tex 7 10 


74 Oct. Aviation Gasoline, Clear Tank Car 
FOB Baytown, Tex 8.5 
*To all classes of dealers & consumers. 


The Texas Co. 


Gasoline—Dealer T.W. Gaso- 

Fire-Chief Indian line 

Regular) (3rd Grade) Taxes 
Dallas, Tex 8 6 3.5 
Ft. Worth, Tex 8 6 §.5 
Wichita Falls, Tex 8 6 5.5 
Amarillo, Tex 8 6 
Tyler, Tex 8 6 §.5 
Ki Paso, Tex 10.5 9 5 5.5 
San Angelo, Tex 8 6 5.5 
Waco, Tex 8 6 §.5 
Austin, Tex 6 3.5 
Houston, Tex 8 6 *. > 
San Antonio, Tex t 6 oa 
Port Arthur, Tex i 6 5.5 


Continental Oil Co. 


Conoco De- 
Bronz-z-z mand Gaso- Kero- 
(Regular) (3rd Grade) line sine 


(Tank Wagon Taxes T.W 
Denver, Col 10 9 5.5 11 
Grand Junction, Col 12.5 11.5 §.5 12.5 
Pueblo, Col 9.5 8.5 5.5 95 
Casper, Wyo 11.5 10.5 2.5 12 
Cheyenne, Wyo 10.5 9.5 3.5 
Billings, Mont 11.5 10.5 6.5 12.5 
Mont 10.5 9.5 6.5 13.5 
ireat Falls, Mont 10.5 9.5 6.5 12.5 
He ‘lena, Mont 10.5 9.5 6.5 13 
Salt Lake City, Utah 13.5 12.5 >.5 14.5 
Boise, Ida 13.6 12.6 6.5 16.5 
Twin Falls, Ida 14.6 13.6 6.5 17 
Albuquerque, N. M 10.5 9.5 “7 10 
Roswell, N. M 8.5 eS *7 8.5 
Santa Fe, N. M 10.5 9.5 af 10 
Ft. Smith, Ark 8.5 5.75 *7 65 
Little Rock, Ark 9.25 6.15 8 8 
Texarkana, Ark 8.5 6.5 5.5 6 
Muskogee, Okla 8.5 7.5 “i 8 
Oklahoma City, Okla 8 i 7 8 
Tulsa, Okla 8 1:0 7 8 


*Taxes: In gasoline tax column are included these 
city taxes—-Albuquerque, & Roswell, 0.5c; Santa Fe, 
Ic. Texas 4c state tax applies within city limits of Tex 
arkana, Ark.; Okla. 5.5e state tax applies within city 
limits of Ft. Smith, Ark 

tTo consumers & dealers 

Discounts: To dealers only 
Bronz-z-z & Demand 


Cheyenne 1.5c¢ on 


S. O. California 


Standard Gasoline (Regular Grade) 


Flight 


San Francisco, Cal 
Los Angeles, Cal 
Fresno, Cal 
Phoenix, Ariz 
Reno, Ney. 
Portland, Ore 
Seattle, Wash 
Spokane, Wash. 
Tacoma, Wash 


San Francisco, Cal 
Los Angeles, Cal 
Fresno, Cal 
Phoenix, Ariz 
Reno, Nev. 
Portland, Ore 
Seattle, Wash 
Spokane, Wash 
Tacoma, Wash 
Discounts: 


To Resale & Commercial Consumers 


Gasoline 


Standard 
Tan 


(Third 


Grade) 
Flight 


Tank 
Truck Retail Truck Retail ‘Teen 


13 14 11 12 4.5 
2.5 13.5 10.58 11.5 4.5 
14 15 12 13 4.5 
15 16 12 13 6.5 
15 16 13 14 $.5 
13.5 14.5 112.5 32.5 6.5 
3.5 14.5 11.5 13.5 6.5 
15 16 13 14 6.5 
3.5 14.5 13.5 
Stanavo Aviation Kerosine 
Tan Gasoline Tank 
Truck Taxes Truck 
15.5 1.5 11.5 
15 1.5 10 
16.5 1.5 12.5 
7.5 6.5 12.5 
13.5 
16 6.5 13.5 
16 6.5 13.5 
19 6.5 16.5 
16 6.5 13.5 


3c off posted 


tank truck tax included price on Standard & Stanavo 


Aviation, 2c off on 


Flight. 


to commercial consumer trade, 
tank truck tax included price, except single deliveries 
to Marine trade only which are billed at posted tank 
truck tax included price less 3c for Standard & Stanavo 
2c for Flight. 


Aviation, and less 
Kerosine 


off posted tank truck price; 


Deliveries less than 40 gals. 


lc a gal. above posted 


jobbers, 2.5c off posted tank truck price. 


Per Imperial Gallon, which is 1.2 U. 
3-Star Imperial 


Hamilton, Ont 
Toronto, Ont 
Brandon, Man 
Winnipeg, Man 
Regina, Sask 
Saskatoon, Sask 
Edmonton, Alta 
Calgary, Alta 
Vancouver, B. C 
Montreal, 
St. John, B 
Halifax, N Ss 


Discounts: 


ondivided and 
of territory—undi 


*Includes 3c Federal, 


Gasoline 


Canada 
PRICES OF IMPERIAL OIL, LTD. 


Tank car and truck & trailer deliveries, 3c 
plant stem deliveries to 


S. Gallons 


Gasoline (Regular Grade) 
Kero- 
Gasoline *Gasoline sine 
Taxes 
16.5 11 17 
16.5 11 17 
21 10 23 
20.5 10 22.5 
18 10 20 
20.8 10 22.8 
18.9 10 20.9 
16 10 18 
16 10 23 
16 11 16.5 
14.50 13 18 
1.50 13 18 


led dealers, 


Maritime 
& divided dealers, t.w. price; 


Provinces 


-undivided 
British Columbia 


2c off t.w. price; balance 
vided dealers, le off t.w. 
divided dealers, t.w. price. 


and Provincial taxes. 


Tank Wagon Price Changes 


(These changes have been made in 


S. O. Ohio—Ke 
Youngstown 


S. O. Indiana 


Quincy dealer 


dealer cut 


S. O. Indiana 


Quincy dealer 


dealer cut 
S. O. Nebraska 
North Platte 


The Teras Co 
Dallas & Ft 


price 


rosine: 


tables) 


up O.5e July 10. 


Red Crown 


eut 1.5¢ 
le July 1 


Stanolind 


cut 1.5¢ 
0.5¢c July 


Red Cre 


dealer cut 1.4¢c 


Fire Chief 


Worth up 


July 7; 


7; 


Gasoline: 


Gasoline: 


11. 


June 


Gasoline: 
0.5¢e July 7. 


non Gasoline: 


price, 


Des Moines 


Des Moines 


2 


NaATIO 


NAL 


PETROLEUM NE\ 


JU 


3 | 
| 

| 
4 
| 
| | | | 
} 
| 
| | 

| 


— 


JUI 


Prices in $ per bbl. of 42 U.S. gals. al the weil. 


CRUDE OIL PRICES 


A. P. 1. gravity. 


Prices are effective as of 7 a. m. of dates shown. 


EASTERN & CENTRAL STATES FIELDS 
PENNSYLVANIA GRADE 
Posted by Jos. Seep Purch. Agency (June 18, 4) 


Bradford-Allegany...... 


Posted by Tide Water Assoc. Oil Co. (June 18, 41) 
Bradford-Allegany. . 2 
Posted by The ‘o. ‘Gene 18, ‘41) 
National Transit. $: 
Posted by Valvoline ‘Pipe Lines (June 18, 41) 


Bradford (Elk & McKean Counties, Pa.).....$2.75 
Warren, Forest, Venango, Clarion & Butler 
Counties, Pa ‘ 


Allegheny, Beaver, Washington Greene 


*Applies to Cochran, Franklin, Hamilton & Doo- 
little districts; prices in other lower districts range 
down to $2.63 per bbl. at well. 

MICHIGAN 
Posted by Pure Oil Co. (May 27, ‘41) 
Midland, Midland County 
Posted by Simrall C ‘orp. (May 27, 
Greendale, Porter, Vernon, Crystal & Wise $1.44 
Buckeye, Bentley, Edenville, Beaverton & 

Monitor (sweet crude type). 

Freeman, Redding, Lincoln & Winterfield....$1.39 


Posted by Sohio © ‘orp. (Mich. Div.) 
Traverse crude in Alle; gan, Kent, Ottawa & Van 


Trenton crude, Monroe Co. (June 2, ‘41)...... $1.39 
Posted by Bay Pipe Line Corp. (May 27, ‘41) 
Saginaw & Wise. . .$1.44 Buckeye, Bentley & 
Kawkawlin. ... .$1.42 
$1.11 Adams (June 1, °41)$1.27 
ILLINOIS-INDIANA-KENTUCK Y-OHIO 
Posted by Sohio Corp. (May 21, ‘41) 


Illinois Basin, including Griffin pool.......... $1.37 
Corydon, Ky. area, Henderson.............. $1.32 


Posted by Ohio Oil Co. (| 


Eastern Ill. & Western Ind................... i232 
Posted by Carter Oil Co. (May 21, ‘41) 
Posted by Mohawk Oil Lines, Inc. (May 21, ‘41) 


Posted by Ashland Oil & Transp. Co. 
Somerset oil in Ash. Limes, Ky.: (June 19, “41 
Big Sandy River. .$1 38 Kentucky River. .$1.43 

Posted by Owensboro-Ashland Co. 


Owensboro, Ky. area (May 21, *41).......... $1.32 
Posted by S. O. Ohio (May 28, *41) 
Cleveland, Lodi & Chatham (O.) areas......... $1.22 


MID-CONTINENT 


OKLAHOMA-KANSAS-NORTH TEXAS 
(See below for companies posting and dates) 


sN 

Is Bs Be Fe 

=Z. 

Gravity Z Z 

Below Eres $0.85 $0.75 $0.70 $0.7 
87 ta .80 
89 .76 .82 
91 .79 84 
93 .87 .82 86 
95 90 .85 88 
hen 97 93 . 88 .90 
99 96 91 .92 
1.01 .99 .94 
1.03 1.02 .97 .96 
1.05 1.05 1.00 .98 
1.07 1.07 1.02 1.00 
1.09 1.09 1.04 1.02 
1.11 1.06 1.04 
1.13 1.13 1.08 1.06 
1.15 1.15 1.10 1.08 
1.19 1.19 1.14 1.12 
+ 1.21 1.21 1.16 1.14 
1.23 1.23 1.18 1.16 
40 & above.......... 1.25 1.25 1.20 1.18 


Above schedules posted by: 


No 1: S. O. Indiana May 20, ‘41 in Okla. & Kans. 
Sinclair-Prairie May 20, ‘41 in Okla. & Kans. be- 
ginning with 25-25.9. Continental May 19, 41 in 
Okla. & Kans. beginning with Below 29 at $1.01. 
lexaco May 19, °41 in Okla. & Kans. beginning with 
28-28.9 at $1.01. 

No. 2: Carter May 20, ‘41 in Okla. Shell May 19, 
41 in Okla. & Kans. (exclusive of Carter Co., Okla.) 
Magnolia May 21, ‘41 in Okla. 

No. 3: Shell May 19, "41 in Carter Co., Okla. 

No. 4: Stanolind May 20, "41 in N. Texas. Mag- 
nolia May 21, 4l in N. & N. Central Texas. Sinclair- 
Prairie May 21, ‘41 in N. Central Texas. 
Continental May 21, “41 in N. Texas. Texaco 

lay 21, "41 in N. & N. Central Texas. Magnolia, 
& Continental schedules begin 
with Below 29 at $0.94. Texaco schedule begins with 
-8-28.9 at $0.94. 


-Y 16, 1941 


TEXAS & NEW MEXICO FIELDS 


Posted by Humble Oil & Refining Co. 


(May 21 

Texas 

Gulf Miran- Ana-  Dick- 
Gravity Refugio Coast do huac  inson 
Below 20... $1.08 $1.06 $1.03 $0.98 $0.93 
20-20.9.. 1.10 1.08 1.05 1.00 .95 
21-21.9. 1.12 1.10 1.07 1.02 .97 
22-22 ..9. 1.14 1.12 1.09 1.04 .99 
23-239. 1.16 1.14 1.11 1.06 1.01 
24-24.9.... 1.18 1.16 1.13 1.08 1.03 
25-25 .9 1.20 1.18 1.15 1.10 1.05 
26-26.9 1.22 1.20 1.17 
27-27 .9 1.24 1.22 1.19 1.14 1.09 
28-28 .9 1.26 1.24 1.21 
29-29 .9 1.28 1.26 1.23 1.18 1.13 
30-30 .9 1.30 1.28 1.25 1.20 1.15 
31-31.9.. 1.32 1.30 1.27 
32-32.9.. 1.34 1.32 1.29 1.24 1.19 
33-33.9 1.36 1.34 1.31 1.26 1.21 
34-34.9 1.38 1.36 1.33 1.28 1.23 
35-35 .9 1.40 1.38 1.35 1.30 1.25 
36-36 .9 1.42 1.40 1.37 1.32 1.27 
37-37 .9 1.44 1.42 1.39 1.34 1.29 
38-38 .9 1.46 1.44 1.41 1.36 1.31 
39-39 9 1.48 1.46 1.43 1.38 1.33 
40 & above. 1.50 1.48 1.45 1.40 1.35 


. 41, except Panhandle, Tex. July 9. "41 


East West Pan- 
Central Central handle. W. Texas& Hawkins 


Texas Texas Texas New Mex. Texas 

$0 73 $0.70 $0.80 

75 .82 

77 .74 84 

79 .76 86 

$1 88 

83 .80 .90 

.92 

$0.97 $0 85 82 
99 .90 87 84 
1.01 .92 89 86 
1.03 94 9] 88 
1.05 96 93 90 
1.07 98 95 92 
1.09 1.00 97 
1.11 1.02 99 
1.13 1.04 1 ol 98 
1.15 1.06 1.03 1.00 
1.17 1.08 1.05 1.02 
1.19 1.10 1 o7 1.04 
1.21 1.12 109 1.06 
1.23 1.14 Iu 1.08 
1. 1.16 113 1.10 
1.27 1.18 115 1.12 


Refugio: Includes crude purchased in East White Point, Greta, Melon Creek, O’Connor-McFaddin, Plymouth, 


Saxet, Taft, & Tom O'Connor fields. 


Texas Gulf Coast: Includes crude purchased in Amelia, Clear Lake, Goose Creek, Hastings, Magnet, Mykawa, 
Mykawa New, Raccoon Bend, South Thompsons, Sugariand, Thompsons, & W ebster fields. 


Mirando: Includes crude purchased in Blanchard, Bridwell, Colorado, Comitas, Eagle Hill, Escobas, Fitzsimmons, 
Glen, Government Wells (North & South), Heyser, Hoffman, Kelsey, Kohler, Loma Novia, Lundell, Manila, Mirando 


Valley, Placedo, Randado, Sarnosa, & Tesoro fields. 


Anahuac: Includes crude purchased in Anahuac, Angleton, Cedar Point, Fishers’ Reef, Hull (Old & New), Pierce 


Junction, Red Fish Reef, & Turtle Bay fields. 


Dickinson: Includes crude purchased in Dickinson, Gillock, Hardin, League City, & Rowan fields. 


East Central Texas: Includes crude purchased in Anderson, Cherokee, Limestone, & Navarro Counties, and 


Navarro Crossing field. 


West Central Texas: Includes crude purchased in Brown, Callahan, Comanche, Eastland, Fisher, Haskell, 
Jones, Shatkelford, Stephens, & Throckmorton Counties. 


Panhandle, West Texas & New Mexico: Includes crude purchased in Carson, Gray, Hutchinson & Wheeler 
Counties; Andrews, Crane, Crockett, Ector, Gaines, Glasscock, Howard, Reagan, Upton, Winkler, & Yoakum 


Counties, Texas; Lea County, N. 


Hawkins: Includes crude purchased in Hawkins Field, Wood County, Texas. 


Conroe.........$1.43 East Texas & Flag Lake....$1.25 Clark, Zoboroski.................... $1.14 
Tomball... 1.40 Flour Bluff, E. Flour Bluff. 1.33 Alice, Benavides (N. Sweden), Sun... 1.35 
Week. 5.5... 1.08 Salt Flat, N. Salt Flat..... 1.14 Ben Bolt, Clark-Muil, Tom Graham. 1.35 
Taleo 0.79 Darst Creek, Hilbig, Carroll 1.14 Yates (Pecos).......... 0.95 


MAGNOLIA PETROLEUM CO. 
(May 21, °41) 

Panhandle, Tex. Same as Humble West) Texas 
except Magnolia begins with Below 29 at $0.88. 
West Texas—In Crane, Upton, Howard, Glasscock, 
Mitchell, Winkler, Cochran, Hockley, Yoakum & 
Gaines Cos. Same as Humble except Magnolia 
begins with Below 25 at $0.80. 


N. Mexico—In Lea Co.—Same as Humble except 
Magnolia begins with Below 25 at $0.80 & ends with 
36 & above at $1.04. 

Cass & Panola Cos., Tex.—Below 25 at $0.88, plus 
2c per degree of gravity to 40 & above at $1.20. 
Mirando, Tex.—-Same as Humble. 


East Texas....... $1.25 Lytton Springs. $1.17 
Darst Creek...... 1.14 Cc a Liberty 

.79 Tomball 1.40 


SINCLAIR-PRAIRIE MARKETING CO. 
Texas Panhandle May 23, °41)- Same as Humble 
except Sinclair-Prairie begins with Below 25 at $0.83 
West Texas & New Mexico—(May 30, '41)—Same 
as Humble except Sinclair-Prairie begins with Below 
25 at $0.80. 

Texas Gulf Coast— (May 21, '41)--Same as Humble. 
Mexia District, Texas—(May 30, '41)—Same as 
Humble, East Central Texas, except Sinclair-Prairie 
also posts Below 25 Qo $0.95. 
Fast Texas May : 21, 


STANOLIND OIL PURCHASING CO. 
(May 21, 
Clinton, Tex.— Same as Humble Tex. Gulf Coast 
except Stanolind begins with Below 21 at $1.08 


Fairbanks, N. Houston & Rosslyn, Tex.— Same 
as Humble Dickinson schedule. 


E. Texas. .$1.25 Satsuma & Tomball, Tex. $1.40 


STANOLIND OIL & GAS CO. 
(May 21, 
W. Beaumont & Spindletop (Jefferson Co., Tex.) 
& High Island (Galveston Co., Tex.)— Same as 
Humble Tex. Gulf Coast. 
Hendrick & Henderson (Winkler Co., Tex.)-—Same 


as Humble Panhandle except Stanolind begins with 
Below 26 at $0.82 


THE TEX AS CO. 
(May 21, 

Panhandle, Vex. Same as Humble except Texaco 
begins with 34-34.9 at $1.03 
W. Texas & Lea Co., N. M.—Same as Humble 
except Texaco posts $0.78 for 23.9 & below and ends 
with 36 & above at $1.04. 
Texas Gulf Coast Same as except Texaco 
ends with 34 & above at $1.3 
Duval, Mirando, Tex. a0 as Humble Mirando 
except Texaco ends with 28-28.9 at $1.21. 


Refugio, Tex. ry as Humble except Texaco ends 
with 28-28.9 at $1.2 


East Texas 25 Cass Co., Tex... $1.20 
Darst Creek, Tex. 1.14 Conroe, Tex -. 1.43 
Hockley & Cochran Cos., Tex............. 7 


SHELL OIL ¢ 0., 1 INC. 
(May 20, *41) 

West Texas & Lea Co., N. M.—Same as Humble 
except Shell ends with 36 & above at $1.04, 
Fisher Co., Tex.—Same as Humble W. Central 
Texas except Shell begins with Below 25 at $0.86. 
East Texas... $1.25 Pecos Co., Tex., except 
Yates Shallow pool. .$0 95 
Livingston field, Pecos Co., Y ates Shallow 


CONTINENTAL OLL CO. 
Carson & Hutchinson Cos., Tex. (July 9, 
Same as Humble Panhandle except Continental begins 
with Below 29 at $0.91. 
Mirando, Tex. (July 1, ‘41)- Same as Humble. 
Wade City & Clara Driscoll, Tex. (July 1, 41) 
Same as Humble Refugio. 
Alfred & Magnolia City, Tex. (May 21, 41), $1.35 
Eddy Co., N. Mo (May 30, 41) Same as Humble 
N. 


schedule except Continental begins with Below 
29 at ‘$0. 88. 


PAN AMERICAN PRODUCTION CO. 
(May 21, ‘41) 

Hastings & S. Houston, Tex.—Same as Humble 
Tex. Gulf Coast except Pan Am, begins with Below 
21 at $1.08. 

Gillock, Tex.—Same as Humble Dickinson except 
Pan Am. begins with Below 21 at $0.95. 

Cayuga, Tex.... 
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Prices in $ per bbl. of 42 U 


CRUDE OIL PRICES 


. S. gals. at the well. 


A. P. I. gravity. 


Prices are effective as of 7 a. m. of dates shown. 


CALIFORNIA 


Posted by S.¢ 


» California. 


May 23. 1941 
(All gravities above those quoted take highest price offered in thal field 


8: 
14-14.9.. ---. $0.68 $0.71 .... $0.70 $0.70 $0.70 $0.70 $0.72 $0.73 $0.73 $0.73 9 
15-15.9.. 75 $0 72 72 71 73 73 73 9 
16-16.9.. 14 20.79 75 74 73 75 72 73 75 73 9 
17-17.9.. 82 78 77 76 78 72 75 78 73 9 
18-18.9 $0.80 82 86 81 80 79 82 74 78 81 73 9 
19-19.9 84 86 90 89 85 83 82 85 77 $0.73 81 84 75 9 
20-20.9.. 88 90 i See 93 88 86 85 89 80 76 85 87 77 9 
21-21.9.. .92 94 98... 96 91 89 89 92 84 79 90 90 80 9 
22-22.9.. 96 98 1.02 $0.88 99. 95 93 93 96 87 83 94 93 83 9 
23-23 .9.. 1.00 1.02 1.05 2.02 98 97 98 1.00 91 87 99 96 86 9 
24- 24.9.. 1.03 1.06 1.07 97 1.05 1 1.01 1.01 1.02 1.03 94 $0.99 90 1.03 99 89 4.9 
25-259 1.07 1.09 1.10 1.01 1.08 1 1.04 1.05 1.06 1.07 (98 1.02 94 1.07. 1.01 92 
Bee ea 1.12 1.06 1.11 1 1.08 1.09 1.10 1.11 1.01 1.06 97 1.11 1.04 .95 9 
Ls 428.15 1.95 1.320 1.14 1 1.11 1.13 1.15 1.05 1.10 $1.04 1.01 1.15 1.07 98 9 
2.36 2.57 2.55 1 1.14 1.08 1.13 1.08 1.04 1.19 1.10 1.00 9 
1.20 1.21 1.19 1.20 1.5 $1.17 é 5S 2.37 2.22... 1.07 1.24 1.13 1.02 9 
1.23 1.24 1.23 1.3 1.21 Elwood 1.15 1.21 1.15 $1.01 $1.09 1.10 1.28 1.16 1.04 9 
1 1.25 Terrace 1.19 1.24 1.19 1.04 1.12 1.14 1.06 9 
1.29 F.o.b. Ship 1.23 1.28 1.23 1.07 1.14 1.17 1.09 9 
$1.22 1.26 1.10 12.17 1.11 9 
Kettleman Hills 1.36 1.25 1.31 1.30 1.138 1.320 1.13 9 
23 1.28 1.35 1.16 2.22 9 
1.26 1.39 1.19 1.25 9 
1.29 1.43 1.22 9 
1.47 1.25 9 
1.5] 9 
40- 40 9... 1.53 10-40.9 
Playa Del Rey: (FOB Standard Pipe Line) 20-20.9, $0.80; 21-21.9, $0.84; 22-22.9, $0.87 
Wheeler Ridge: 22-22.9, $0.76; 23-23.9, $0.80; 24-24.9, $0.83. 
Newhall, Kern River, Kern Front, McKittrick & Round Mountain: 14-14.9 $0.73. 
LOUISIANA-ARKANSAS LOUISIANA-ARKANSAS (Cont'd ROCKY MOUNTAIN FIELDS 


Posted by S. O. Louisiana, May 22, ‘41 


40 & above... $1.08 $1.18 $1.20 $1.30 $1.30 
39-39.9..... 1.06 1.16 1.18 1.28 1.28 
38-38.9. 1.04 1.14 1.16 1.26 1.26 
2.02 2.32 1.34 2.24 1.24 
56-369. 21.30 1.38 1.22 1.22 
85-35.9..... 7 2.00 2.20 ... 
34-34.9..... 96 1.06 1.08 1.18 1.18 1.34 
33-33.9 94 1.04 1.06 1.16 1.16 1.32 
82-32 .9..... 92 1.02 1.04 1.14 1.14 1.30 
2.00 1.08 1.92 1.22 1.28 
30-30 .9..... .88 1.00 1.10 1.10 
29-299. . 86 .96 1.08 1.08 
28-28.9. 94 .96 1.06 1.06 
82 .92 94 1.04 1.04 
80 90 92 1.02 1.02 
78 1.00) 1.00 
86 . 88 98 
.74 .96 
- 94 


Atlanta schedule includes Buckner, Lewisville, Mag- 
nolia, Village & Schuler (Jones Sand), Ark. 


Caddo schedule includes De Soto, Sabine, Fouke, 
Homer, Miller Co., Nebo & Sugar Creek. 


Rodessa schedule includes Cotton Valley & Shreve- 
port (Cross Lake). 


Bunkie schedule includes Kola, Olla, & South Ola. 


Darrow schedule includes Bayou Mallet, Choctaw, 
Jeanerette, Lirette, N. & S. Crowley, Port Allen, 
Port Barre, Potash, Roanoke, & St. Martinville. 


Big Creek, Dorcheat, MeKamie Distillates 
(Sour). $1.15 


Heavy ‘Smackover “Crude... .83 
Cotton Valley Distillate.................. 1.30 
Cotton Valley (Holloway Sand Crude)...... 1.25 


(Continued nert column 


Posted by Shell Oil Co., Inc. 


Gravity 
Below 20 


20-20 .9 
21-21.9 
2 9 
2 9 
2 9 
9 
2 9 
27-27.9 
28-28 .9 
29-29 .9 
30-30 .9 
31-31.9 
32-32 .9 
33-33 .9 


34 & above 


Iowa 
$0.99 


(May 20, 


Roanoke Gibson 


$0.91 $ 
96 
98 
00 
02 


l 
1.12 
l 


{) 


1 
l 


89 


Towa schedule includes Black Bayou & White Castle, 


La. fields. 


Roanoke schedule includes Chalkley, La. field. 


Gibson schedule i 


ncludes S. Houma, 


Lake Verret, La. field 


lds 


Happytown field, St. Martin Par., 


Posted by 


Urania, La. (May 


Posted by Con 
Tepetate, La P 
Ville Platte, La 
Lake Arthur, La 
Abbeville, La. 


Below 36.$1.07 
36-36.9.. 1.09 


Arkansas Fuel 
22, *41 


tinental Oil Co. 


$7-37.9. $1.11 
88-38.9... 1.13 


CANADIAN FIELDS 


Posted by 


Im perial Oil 


Western Ontario (Nov. 


Petrolia........ 


Turner Valley 


33-33.9. .$1.08 


34-34.9.. 1.10 
35-35 .9.. 1.12 
36-36.9.. 1.14 
37-37.9.. 1.16 
38-38.9.. 1.18 
39-39.9.. 1.20 
40-40.9.. 1.22 
41-41.9.. 1.24 
42-42.9.. 1.26 
43-43 1.28 


Absorption Gasoline 


90% Rec., 20 Ib. 


$2.10 Oil Springs 


Crude Oil (Sept. 12, °40) 
(Prices FOB producer's tankage) 


44-44.9. $1.30 
45-45.9.. 
46-46.9.. 


90% Rec. 17 lb. Reid v.p........ 


(Jan. 


Hester & W 


$1.15 
Oil Corp. 

$1.15 

May 21. *%i) 

$1.18 

1.20 

1.18 

39-39.9. . $1.15 

10 & above 1.17 
Limited 
6, 1939) 

.$2.17 

5.9. .$1.52 

9.. 1.54 

1.56 

-9.. 1.58 

1.62 

B.9.. 1.66 

9. 1.68 

64 & over 1.70 
5, 1938) 

$1.94 

2.08 


Posted by Stanolind Oil 


Salt Creek (except Ter 
Dutton Creek, Wyo 


Below 29 . $0.96 

29-29 9 98 33-3: 
30-309 1.00 34-34.9 
31-31.9 1.02 35- 


32-32 .9 


Wyoming: 
Tensleep Crude $0 6785 


Frannie Light. . 70 
Frannie Heavy 17 
Hamilton Dome 15 


Posted by Ohio Oi 
Elk Basin, Wyo.... 
Grass Creek, Wyo., Light 
Rock Creek, Wyo 


Lance Creek, W yo., (July a 


Posted by Continental 


& Gas Co. (May 20, '41 
isleep crude), Midway & 


$1.04 36-36 .9. .$1.12 
1.06 37-37 .9 1.14 
1.08 38-38 .9 1.16 
110 39-399 1.18 
40 & above 


Wyoming: 
Grass Creek Light $1.00 


GrassCreek Heavy 50 
Elk Basin. . 1.00 
Iles, Colo... 1.07 


1 Co. (May 20, "41 
$1.00 
1.00 
1.15 


Oil Co. (May 21, ‘41 


t. Collins & Wellington, Col. 


Below 29 . $0.96 32-32 .9 


29-29.9 98 33-33.9. 


30-309 00 34-34.9 
31-31.9.. 1.02 35-35 .9 


Canon City & Flo- 
rence, Col $1.05 


Creek, Mont 1.15 


$1.04 36-36.9. .$1L.12 
1.06 37-37 .9 1.14 
1.08 38-38.9 1.16 
1.10 39-39 1.18 
40 & above 1.20 


Big Muddy, 


May 30, . $1.08 
Lance Creek, yo 
July 1, 41 $1.12 
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| 1.09 99 | 
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i 
ny 
Address all Blind Box Number ads to Na- s+3 a ~ 
tional Petroleum News, 530 Penton Build- Positions Wanted WANTED SALESMAN 
Cleveland, Experienced tank wagon and service station Who knows oil marketing and 
: man wants job as tank wagon man, service oil marketing equipment. Free 
station manager or salesman. Excellent 1 
F ast record. Personality. Ability. A-1 ref- to travel. Some sales promo- 
or Sale erences. Age 33. Married. Locate any- tion experience desirable. Prefer 
where. Box No. 932. 
Bulk and Filling Stations, S. E. North man between 35 and 40. 
Dakota, now doing 400,000 gallonage, major Address Box No. 928, N.P.N. 
oil connection, dairying and grain com- ; 
munity, wonderful crops and opportunity, 
fine layout and equipment. Box No. 933. SALES EXECUTIVE 
4 
Distributorship-Nationally Branded  Prod- Twenty years experience in sales Professional Services 
ucts. Trucks, equipment, retail stations and i j 
desirable bulk plant lease. Located center management with 
of 700,000 population Western New York ajor Oi ompany. American ; > , 
| State. Owner retiring. Inquire Box No. 
931. N.P.N. Protestant, Married — Age 44. GASOLINE OIL 
| Now employed, but desire new Standard Methods Employed 
1 Blackmer Bronze Fitted Twin Pump, 2%” connection. Other details at per- Octane Ratings by A. S. T. M. CFR Unit 
flange opening, 3 H.P. motor. 1 Viking lj 
Belt Driven Pump, 2” openings. 1 Xacto sonal interview with rated prin- THE DETROIT TESTING LABORATORY 
cipals only. 554 Bagley Avenue, Detroit, Mich. 


reconditioned by Bowser. 1 set 6 Aro 
Grease Guns. Portable Display Rack and " 
accessories. This equipment is all in first- Box Number 935 
class condition and can be bought for about 
one-half the price of new. Box No. 934. 


ANTI-KNOCK VALUES 
DETERMINATIONS 


; ; Wanted to Lease The Gray Industrial Laboratories 
FOR SALE If you have a retail or wholesale oil mar- Chemists and Engineers 
12.000 gallon tank keting business from which you want to Specialists on Petroleum Products 
ws galion tank. withdraw or retire, we are interested in 961-976 Frelinghuysen Ave. 
leasing it on a gallonage basis. We are a NEWARK, N. J. 
Winmore Service Co. well established, prominent middlewestern Telephone Bigelow 3-4020 
oil company capable of getting maximum 
Crooksville, Ohio gallonage from your outlets. Write or wire 
full particulars to Box No. 930. 


Situation Open HUNTLEY & HUNTLEY 
Classified Rates Graduate Engineer experienced in inspection D ; — 
of oil refinery equipment and materials. Petroleum Geologists and Engineers 
Give details of previous experience, educa- ’vlie 
“For Sale.” “Wanted to buy,” “Heip tion and salary expected. Attach small L. G. Huntley J. R. Wylie, Jr 
Wanted.” “Business Opportunities.” photograph and give draft status. Reply 
“Miscellaneous” classifications. set in to Post Office Box 2527, Houston, Texas. Grant Building Pittsburgh, Pa. 
lype this size without border—?0 
cents e@ word Minimum charge, $3.00 
per insertion. 
“Position Wanted”—5 cents a word WANTED 
Minimum charge $1.00 per insertion 
Advertisements set in special type Young man with technical education ROYAL E. BURNHAM 
or with border—$4.00 per column inch and practical experience in refinery 
ts % engineering to work in office of inde- Attorney-at-Law 
Copy must reach us not later than nde ry be familiz 
pendent refinery. Must be familiar 
Saturday preceding date of issue. with new refining processes and be Patent and Trade Mark Practice oa 
All advertisements carried on this able to check refinery yields and other Exclusively a 
Page are payable in advance. reports covering refinery operations. . 
No agency commission or cash dis- a age, — aa” and 511 Eleventh Street, N. W. 
counts on classified Advertisements salary expecte ox No Washington, D. C. 
Z 4 Neptune Meter Co. a 
New York Lubricating Co. 
| ADVERTISERS’ INDEX | Burner mstitute 


: Overhead Door Corp. 


Paraflow Sales Division ... 33 7 


Eastern Engineering Co. . Pawling Refining Co. 
This index is published as a convenience Erie Meter Systems, Inc. : as ae ania Grade Crude Oil As : 
to the reader. Every care is taken to Ethyl Gasoline Corp. : . .28, 29 sociation 


Pennsylvania Petroleum Products 


H make it accurate, but National Petro- ~ 
Ford Motor Co. ‘ Philadelphia Valve Co. 
iy. Phillips Petroleum Co. 
Acheson Colloids Corp. ........... Fruehauf Trailer Co. ........ .24, 25 Pittsburgh even Meter Co. a 7 
American Flange & Mfg. Celis. General American Transportation Pure Oil Co. .. Outside Back Cover : 
American Grease Stick Co. . Quaker State Oil Refining Co. 
American Machine & Metals, Inc.. - General Motors Truck & Coach Di- i 
American & Telegraph vision Reeves Brothers 
Co. 39 Gilbert & Barker Mfg. Co. ... Republic Oil Co. ... 
Badger & Sons Co., E. B. Goodall Rubber Co. .. “fs! Roper Corp., Geo. D. 45 
Blackmer Pump Co. ..... ‘ Goodyear Tire & Rubber Co. . Shell Oil Co. Inc. ... 
Bowser ©Co., S. . Graver Tank & Mfg. Co., Inc. Sinclair Refg. Co., Inc. 
Brodie Co.. Inc.. Ralph N. ..... Greyhound Oil Co. rn Smith Meter Co. 41 
Brunner Mfg. Co. Gulf Oil Corp. Socony-Vacuum Oil Co. 
Buckeye Iron & Brass Works. 2 Heil Co. Standard Steel Works 
Butler Manufacturing Co. . ais Humble Oil & Refining Co.. Sun Oil Co. oh 
Champion Spark Plug Co......... International Metal Hose Co. Texaco Development Corp......... 3 a 
Chevrolet Motor Division, General Thornton Tandem Co. ~ Back Cover 
Motors Sales Corp. ....... Kellogg Division, American Brak« Tidewater Field W’'hses., Inc. 
| Chicago Bridge & Iron Co. 43 Shoe & Foundry Co. ... Timken Detroit Axle Co, a 
Cincinnati Advertising Products Co. Tokheim 
McDonald Mfg. Co., A. Y. ase Inside Front Cover Sia 


| cones Service Oil Co. Mack Mfg. Co. ........ 


| Continental Can Co. Universal Oil Products Co. 19 
Master Electric Co. é 
Crown Can Co. . U. S. Industrial Chemical Co, 
Curtis Pneumatic Machinery Co.... Mixing Equipment Co. Inc. 
Morrison Bros. ... Viking Pump Co. 
Dayton Pump Co. .. RO ES EE ee National Petroleum News 46 Westinghouse Electric & Mfg. Co. 
— Du Pont (Neoprene Div.) ; wwe ae National Pumps Corp. are Witte Engine Works ........ 
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BUT DON’T STAND 
BEHIND THE FISH 


In NPN’s mail each summer are 
letters from oil men asking that sub- 
scription addresses be changed be- 
cause “I'm going to get away from 
it all’—and go fishin’. NPN is posi- 
tive that a goodly number of trout, 
bass, tuna, perch and other pisca- 
torial varieties suicide by 
grabbing oil men’s hooks. In other 
words all fish don't get away. So 
to you oil men who walk like con- 
qyuerors back to the cabin with a 
sly grin and a full basket, we ad- 
dress this little message: Get the 
camera and have someone take a 
shot for NPN. But don't hide behind 
the fish 


commit 


Fishin’ and restin’ are the main “ac- 
tivities” right now of Quentin Hag- 
strom, Chicago, Henry H. Cross Co 
as he vacations at Lake Mills, Wis., 
with his wife and daughter. 

* * 


Joining the government’s ranks is 
W. K. Evans, Chicago, formerly a sales 
executive for The Texas Co. and Shell 
Oil Co., Inec., who became assistant 
district manager of the Priorities Di- 
vision of the Office of Production Man- 
agement in Chicago on July 1. 


* 


When Arkansa 
honored for aiding in the discovery of oil 
Smith, Dorado’'s 


Bussey, Deerfield, Mich, 


celebrated its “20 ye 


in 
oil-boom mayor and now 
attorney and one of the original unit holders 
credited with the 


Proclaiming a “busman’s holiday” 
for himself, E. J. Freeman, Chicago 
Acme Petroleum Co., has started a 
2-week motoring vacation with his 


wife and daughter. Nebraska and Colo- 
rado are 2 of the states the Freemans 
plan to visit. 


A month’s fishing in Minnesota’s 
lakes is scheduled for Carl Mayhall, 
Oklahoma City, Anderson-Prichard Oil 
Co., who says he’s “getting away from 
the turmoil” 


* * * 


Hal. L. Shockley, Chicago, is now in 
charge of the Chicago area office of 
E. W. Saybolt & Co., states C. M. 
Smythe, Gulf Coast division manager. 


L. H. Ander- 
son, Birming- 


ham, Ala., state 
superintendent 
of The Texas Co. 
in Alabama, was 
recently elected 
chairman of the 
executive com- 
mittee of the 
Alabama _ Petro- 
leum Industries 
Committee, 


s of oil Dorad pioneer oil mer 
the state included left to right: Frank H. 
i re chief; W. E. Patterson, El Doradc 


in the discovery well; Dr. Samuel T. 
Sidney Felsenthal, EF] Dorado 


liscovery; 


merchant and brother of the late Ike Felsenthal, carly-day banker and part owner 


the well; Mrs. Bussey: Mrs. Smith: and Joe. K. agers El Dorado 
operator who was administrator of the Arms es n whi 
drilled 


1ttorney and oil 


Wah-Shah-She-Hulah-Ki-He-Kah 


The only white man to be initiated 
into the Osage Tribe, Frank Phillips, 
Bartlesville, board chairman of Phil- 
lips Petroleum Co., is today actively 
sponsoring research into the archae- 
ology of the Osage Indians’ prede- 
cessor in Oklahoma. Wah-Shah-She- 
Hulah-Ki-He-Kah, as the Osages call 
him, is shown here being initiated into 
the exacting and painstaking art of 
scientifically excavating the remains 
of prehistoric Indians that lived near 
Summerfield, Okla., possibly as long 
as 1500 years ago, according to some 
estimates. Excavated under direction 
of Oklahoma University archaeolo- 
gists, parts of the Summerfield “finds” 


will eventually be displayed in Mr. 
Phillips’ Woolaroc Museum near 
Bartlesville. 


Otto Koch, president of Kendall Re- 
fining Co., was honored late last 
month by 1800 company employes and 
their families on the occasion of his 
75th birthday, June 7. Mr. Koch re- 
ceived a parchment scroll carrying the 
signatures of 351 Kendall employes 
with service records up to 10 years 
and a sterling silver serving tray en- 
graved with the signatures of 282 em 
ployes with 10 years or more of serv- 
ice. Mr. and Mrs. Koch were also pre- 
sented a large floral piece of American 
3eauty roses. 

Born at Dunkirk, N. Y., on June 7, 
1866, Mr. Koch moved to Bradford in 
1887, where he established the O.K. 
Art Shop and Undertaking establish- 
ment. In 1906, he became a director 
of Penn Lubricating Co., parent com- 
pany of Kendall Refining Co. of which 
Mr. Koch was elected secretary and 
treasurer and general manager. He 
was elected president of Kendall in 
1918. 
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